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Paul’s contribution to Rovert and myself has had a huge impact on business and
company morale. His insight is phenomenal.
The SiDCOR team are a very focused, professional and caring group of people.
They are our business advisors, mentors and confidants.
If you want to grow your business and pay the least amount of tax legally possible,
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We know talent.
Chandler Macleod has an extensive database of active
candidates in various industry sectors and 22,000
employees out working on client sites every week.
Through our experience with planning, sourcing, assessing,
developing and managing talent along with industry
intelligence, we know a lot about talent...
Contact our Newcastle team on 02 4978 7744.
chandlermacleod.com
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FROM THE EDITOR

T

he Government announced some good news for businesses
in March with the introduction of legislation and tabled
documents to repeal over 10,000 pieces of legislation and
regulations that they consider unnecessary and counterproductive. These steps are estimated to reduce red tape
overheads by around $700 million per year.
Anyone with any business experience knows that red tape and
compliance costs are a significant burden and make Australian
businesses less globally competitive.
After several decades of talk but little action, it is good to see
the Government appears to understand the need to reduce and is
moving in the right direction.
There is of course much more that needs to be done.
There are still many laws that were designed for the way we did
business decades ago and have not kept up with change. There
are also other laws where the compliance overhead is simply not
worth the benefit it produces.
Governments also need to be aware of the new compliance
costs involved in changes to laws requiring procedures to be
changed within businesses.
A substantial amount of red tape is still due to the fragmented
dealings with the three tiers of Government and even
Departments within each tier. More needs to be done in
simplifying these dealings and making it easier to meet multiple
requirements with one action.

There is also further harmonisation of laws across the states
required. Businesses operating in multiple states find it very
difficult to comply with varying requirements.
On the issue of states, we are still suffering from the disparate
nature of settlements in the 19th century and the fact that
Federation was in essence a way of bringing the states together
in some rather loosely united structure. It was certainly not a true
unification.
Where else in the world for example do you have each state with
its own rail gauge? Or where do you see lack of coherence with
fundamental issues like daylight savings, with three of the eastern
states taking 30 years to agree on a common start and end date,
and the other state not having it at all.
Quite simply, the states still have powers that would be better
served at a national level to avoid difference and reduce the
duplication between the states and the Commonwealth.
As said, it is good to see some genuine progress being made but
there is much more that needs to be done to help put Australian
businesses on a level playing field in the global marketplace.

Garry Hardie
Publisher & Editor
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@HBRmag

PUBLISHER & EDITOR

The Hunter Business Review
www.facebook.com/HBRmag
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BUSINESS NEWS
State Government considers $400 million urban renewal proposal
The State Government development arm, UrbanGrowth NSW, and
The GPT Group have jointly submitted a $400 million urban renewal
proposal for the CBD of Newcastle.
This redevelopment proposal of Newcastle’s CBD, including the
Hunter Street Mall, has been developed with a view to attracting
third party investment and is proceeding independent of other
Urban Renewal projects such as The University of Newcastle’s
development and heavy rail truncation. The overall vision is to
encourage new visitors, residents, and investment to Newcastle’s
East End.
According to UrbanGrowth NSW, and GPT the proposed
development is expected to deliver 400 – 500 apartments,
accommodating approximately 650 – 700 people.
It’s a large project that includes 15,000-25,000 sqm of gross
lettable retail space, and 5,000 sqm of gross lettable commercial
space. The mix will be 50/50 residential and retail.
Hunter Street Mall will remain a retail precinct that will include a
supermarket accessed from Hunter Street. The development will
also include other specialty uses such as food and beverage, fast

Hunter Street Site Massing
Key: residential = yellow,
commercial = purple,
retail = blue
entertainment = orange

and slow, and entertainment options such as a cinema, all of which
are to be provided over a maximum of three levels, accessed from
the various street frontages.
UrbanGrowth NSW and GPT have sought additional height
permissions on the south-east and south-west of the site for this
proposal and cite commercial viability and third party capital
investment attractiveness as determining factors.
Public feedback regarding the overall proposal is now closed.
Concerns over a number of issues were raised by councillors and
residents, in particular the heights of three of the towers which,
if approved, will change the city skyline. The State Government is
now in the process of considering all of the public submissions.
UrbanGrowth NSW and GPT are seeking approval for a staged
DA process. The proposal includes 17 developments worth $360
million, with seven projects in the core CBD valued at $120 million.
Each component of the development will allow for further public
discourse as each separate DA is submitted.
If approval for the staged DA is granted, individual project DA’s
are expected to be submitted in April.

View of the city skyline from Stockton with the potential development in place

Boo*
*The all new A 180 BE.
At a price that won’t scare you.

The all new A 180 BE is packed with features that’ll redefine what’s standard in its class.
Experience it for yourself at Hunter Star Motors www.mbnewcastle.com.au
Standard features include:
• Reversing camera
• Hands free parking
• Bluetooth®, iPhone® and iPod® connectivity

• 7G-DCT 7-speed automatic transmission
• 17-inch 5 twin-spoke alloy wheels

Hunter Star Motors 1 Pacific Hwy, Bennetts Green
HBR APRIL 2014

Tel: 4974 4244 Open 7 Days

1485-HBR

DL18100

iPhone and iPod are registered trademarks of Apple Incorporated. The Bluetooth word mark is a registered trademark
of Bluetooth SIG. Incorporated.
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BUSINESS NEWS
Time to take stock for
Upper Hunter businesses

Greater commits two more years to NHRU

The Hunter Valley Research Foundation’s (HVRF) latest Upper
Hunter economic indicators highlight the extent of the region’s
dependence on the mining industry, with 2013 a particularly
difficult year for local businesses.
HVRF Senior Research Fellow Jenny Williams said that although
there are signs that the worst may be over for the Upper Hunter
in the short term, following the shock to local business from
the withdrawal of resource investment stimulus, the medium to
longer-term remains uncertain.
“Coal production continues to increase on the back of the
recent investment, the labour market remains resilient, and
consumer confidence recovered somewhat in late 2013,” Jenny
said. “However, the historical drivers of economic growth in the
Upper Hunter are unlikely to recur. The current situation presents
a timely opportunity for businesses to take stock and consider
some of the opportunities posed by medium and longer-term
factors shaping the regional and national economy.”
The December quarter 2013 Upper Hunter Region Economic
Indicators key findings include:
• Renewed residential building activity – stimulating growth in
the Hunter and NSW – unlikely to occur in the Upper Hunter
due to reduced demand
• Consumer confidence recovers from GFC-equivalent lows –
positive sign for retail
• Non-mining investment unlikely to pick up quickly due to
excess capacity
• Longer-term drivers of structural change and economic
growth present both challenges and opportunities
The full Upper Hunter Region Economic Indicators publication is
available for download from www.hvrf.com.au

The future of Newcastle & Hunter Rugby has been secured for the
next two years following an injection of sponsorship money.
Thanks to the continued support from the Greater Building Society
there will be a Newcastle & Hunter 2014 and 2015 competition,
including a finals series. The Greater became the naming rights
sponsor of NHRU in 2010, rescuing them and local rugby clubs after
they endured the 2009 season without a major sponsor.
NHRU general manager Fenton Coull said this support benefits
not only local rugby clubs, players, and fans, but also the
development of the sport in the region.
According to Greater Building Society CEO Don Magin, the
Greater’s sponsorship of NHRU and other local sporting bodies
including the Hunter Academy of Sport, Central Coast Academy of
Sport and the Newcastle District Bowls Association was about the
Greater putting its profits back into the community.
“Sport plays an
important part
in the lives of our
customers and our
community so we
try to help great
local organisations
such as NHRU to
meet the increasing
costs of providing
quality sporting
opportunities and
quality sporting
events for local
people in our region.”
The season kicked
off in April.

CONNECTING PEOPLE
AND BUSINESS WITH OPPORTUNITY

Business Traineeships
Nationally recognised
short courses

HVTC saves your business time,
money and paperwork!

WORKCOVER LICENCE TRAINING
AND ASSESSMENT COURSES

• Business and Business
Administration

• Forklift: licence to operate a forklift
truck (TLILIC2001A)

• Information Technology

• EWP: licence to operate a boomtype elevating work platform
boom length 11 metre or more
(TLILIC2005A)

• Transport & Logistics
• Community Services (Aged Care)
• Community Services
(Children’s Services)
• Hospitality

6

HVTC Skills Centre training on
and off site

• Apply First Aid: basic
knowledge required to provide
first aid response, life support,

HBR APRIL 2014

management of casualty(s)
etc., until the arrival of medical
assistance (HLTFA311A)
• White Card: work safely in
the construction industry
(CPCCOHS1001A)

NC: 90179

Call us today!

02 4932 4184
hvtc.com.au

HVTC_HBR_130x180_MAR_2014

We make it easy by
finding the right person
and managing the
whole process

BUSINESS NEWS

NeW Space: UoN’s $95million campus
Early concepts have been revealed for University of Newcastle's
$95 million CBD education precinct. It’s a technology rich, 10 storey
high, vertical campus that will occupy the corner of Hunter and
Auckland Streets. The project is scheduled for completion by the start
of the 2017 academic year.
NeW Space, has been designed by Melbourne firm Lyons
Architecture, who, working with local architect firm EJE Architecture,
have developed a contemporary concept for learning in changing
times. An open and accessible space, designed to bring the city in
through the use of social spaces, connecting pathways, and active
student learning areas that will be located on street level at the front
of the buildings.
The vertical nature of the space encourages students and the
community to learn and explore from the ground floor up. The
way students will learn and interact in a technology driven world
has instructed the layout of the site, included are social learning
spaces, collaborative learning and research breakouts, digital library
services and information common areas, business and law program

facilities, and room for engagement with industry, business, and the
community.
According to the University of Newcastle website “NeW Space will
provide a platform for our staff to develop and test innovative ideas to
deliver a ‘next generation’ university experience.”
Vice-Chancellor, Professor McMillen said “The technologyembedded learning environments have been designed to provide
flexibility and adaptability to switch between multiple modes within a
class and between classes taking the teaching, learning and research
landscape beyond the traditional lecture theatre or office.”
“NeW Space will be a landmark development in our great city
providing a place for creative exchange and for enhancing the
business of the region, as well as a great campus for students and
academics to learn and research.”
The project is supported by Australian Government funding of $30
million through the Education Investment Fund Regional Priorities
Round, NSW Government funding of $25 million, and $40 million
invested by the University.

It’s about time
your Corporate Super
really was SUPER.
CORPORATE
SUPER
3183

CORPORATE SUPER can be complex and with legislation changes can create a headache for
business owners. If you are among the majority of businesses that find administering your super far
too complex and time consuming we can help! What you need is a financial partner to point you in
the right direction in the complex areas of superannuation and risk protection – and then look after
all your super admin and keep you on track for a secure future. At JSA Group we have a specialist
Corporate Super team who make it their business to make your life easy.
Telephone 4908 0999 Email reception@jsagroup.com.au Visit www.jsagroup.com.au
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BUSINESS NEWS

The 317 metre long cruise liner, the Celebrity Solstice, entering
the Port of Newcastle on her record breaking maiden voyage.

Celebrity style welcome for largest ship to visit Newcastle
Luxury cruise liner, Celebrity Solstice, made a record breaking
maiden visit to the Port of Newcastle in March. Hundreds
of enthusiastic onlookers set their alarms for sunrise and
had lined the foreshore by 7am on Sunday March 9, eager to
welcome this mountain of a vessel.
Celebrity Solstice is now the largest ship to visit the port,
measuring 317 metres in length, she’s long enough to have at
least four 747’s parked nose to nose from prow to stern.
On-board there are all the expected luxuries plus a freshly
manicured half acre of lawn on the top deck, a two story, floor
to ceiling glass wine tower that holds 2,800 bottles of wine,
Master glassblowers (“gaffers”) from The Corning Museum

of Glass providing glass blowing demonstrations for guests,
and 216 solar panels, enough to power all of the ship’s guest
elevators.
Following her arrival at the Channel Berth, local dignitaries,
including Lord Mayor of Newcastle, Councillor Jeff McCloy,
welcomed the Captain, passengers and crew. The 2,800
passengers spent a day exploring Newcastle, Port Stephens,
the Hunter Valley, or the Central Coast. She departed for
Sydney at 6pm accompanied by a Fort Scratchley gun salute.
The Celebrity Solstice is set to be a regular visitor to Newcastle
so if you slept in this year, you’ll have another opportunity to see
her on the return visit booked for March 2015.

Can you help make a
child’s future brighter?

ARE YOU A DEVELOPER LOOKING
TO BUILD IN THE HUNTER?

You may need to speak with the
Mine Subsidence Board first!
The Mine Subsidence Board is an independent
body operating for the local community in areas
of coal mining in NSW. We:

Celebrating 20 years of supporting children with
vision or hearing impairment, and their families,
in the Hunter, The Royal Institute for Deaf and
Blind Children (RIDBC) is seeking help from local
companies through the Sight and Sound for Kids
Corporate Sponsorship Package.

• Reduce the risk of damage by ensuring the
design of new developments are compatible
with the risk of mine subsidence
• Provide an advisory and technical service for Developers
• Eliminate public and private danger from mine subsidence
• Provide compensation if improvements are damaged by
mine subsidence

This package will enable companies in the Hunter to
not only support a local charity but to be confident
knowing that their money is supporting children in
the region.

For further details please log on to our website
www.minesub.nsw.gov.au or telephone our Head Office
on 02 4908 4300 or outside Australia +61 2 4908 4300

11438

With offices located in Newcastle and Singleton we can assist with
information about designing for subsidence and our requirements
in the planning approval process.

PUTTING SERVICE AND THE NEEDS OF PEOPLE FIRST
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Rapsey Griffiths celebrates
a year of rapid growth
Newcastle-based insolvency and
advisory firm Rapsey Griffiths celebrate
their first anniversary which has seen
them expand beyond the Hunter region
and grow the team.
Now a team of seven, the firm is
servicing not only the greater Hunter
region and Central Coast, but also
Tamworth, Armidale, Lismore and other
regional state locations.
Founders Mitch Griffiths and Chad
Rapsey believe this growth is a result
of their clear focus on the ‘solve’ in
insolvency. “It’s not just a motto. For
us, it’s what we’re about,” explains
Mitch. “When helping people through
corporate or personal insolvency
situations, there’s a lot going on for
them. Our role is to develop a clear plan
that will resolve the situation, and then
help make that plan happen.”
The newest team member Craig Newell
has recently been appointed as Manager,
a role that Chad says was created to
ensure client needs are met promptly
and efficiently.
“It was a fantastic coup to be able to
lure Craig from a mid-tier accounting firm
in Sydney. He is CA and IPA qualified and
has over 10 years insolvency experience.”

HMRI and HVRF update agreement
An expanded Memorandum of Understanding (MoU) between the Hunter
Medical Research Institute (HMRI) and the Hunter Valley Research Foundation
(HVRF) has been signed.
HMRI Director, Professor Michael Nilsson, and HVRF CEO, Dr Brent Jenkins, signed
the MoU on March 3 to confirm agreed arrangements for the two iconic research
organisations to collaborate more closely to benefit the health of the Hunter community
and the nation.
Dr Brent Jenkins said the HVRF first negotiated a MoU with HMRI in 2010, to create a
shared Health Research Economist role, which was filled by Professor Chris Doran. HVRF’s
former Director of Research, A/Professor Andrew Searles, and research fellow Dr Rod Ling,
have since joined the health research economics team.
“Our updated MoU marks a new level of cooperation between HMRI and HVRF,” Dr
Jenkins said. “While our previous collaboration was specific to the health economics
area, our new arrangement broadens the potential areas of interest in which we are
able to interact.”
The Hunter Valley Research Foundation, while better known in the community for
its economic and social research, has a strong health-related research arm, which is
conducting high-quality and well-regarded research at the national level.
“I am keen to raise awareness of our outstanding health research capabilities,” Dr Jenkins
said. “We are involved in conducting large, complex health studies at the Australian
population level for multiple clients, including universities, government departments, the
Cancer Institute and the Cancer Council. Our new arrangement with HMRI will enhance
our capabilities to make a real impact on the health issues of the Hunter population.”
The Foundation is an associated member of Hunter Medicare Local and its research is
supported by the Hunter New England Health Service and the University of Newcastle.
The new HVRF/HMRI model will allow for a Foundation researcher to be located in the
HMRI building one day per week. Dr Clare Hogue, from the HVRF’s health research team,
will assist on joint projects with HMRI and be available to consult HMRI researchers about
HVRF health research capabilities.
“This MoU allows both HMRI and HVRF to identify and capture opportunities together,
for the benefit of our regional stakeholders and the broader community,” Dr Jenkins
said. “We look forward to developing some exciting initiatives in partnership with the
wonderful pool of medical researchers and support staff at HMRI.”

Open for
business

Our Business Solutions team have recently relocated to our new
Newcastle Permanent Business and Investment Centre in Hunter
Street Mall, so now we’re even better equipped to help your local
business prosper. To arrange an appointment with a business
expert, call 13 19 87 or drop into one of our branches today.
Business Loans

Transaction Accounts

Leasing and Equipment Finance

Business Overdraft

Merchant Facilities

Business+ Credit Card

Financial Planning

Trust Accounts

Internet and Mobile Banking

Financial Institution Guarantees

13 19 87 newcastlepermanent.com.au

Here’s some more information for you: Terms and Conditions apply. Newcastle Permanent Building Society Limited ACN 087 651 992, Australian Financial Services Licence/Australian Credit Licence 238273.
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BUSINESS NEWS
Business excellence awarded in Lake Macquarie
Entries are now open for the 2014 Lake Macquarie Business
Excellence Awards. An initiative of the Business Growth Centre,
the aim of the awards is to recognise business excellence,
celebrate the achievements of local businesses and their
contribution to the community.
The official launch, by Lake Macquarie Mayor, Councillor Jodie
Harrison, took place on March 5 at a Lake Macquarie Business
Breakfast. “We are extremely grateful for the support from the
Mayor and Lake Macquarie City Council. This commitment, along
with the support of the returning and new sponsors, partners
and prize donors makes the Lake Macquarie Business Excellence
Awards the premier business event for the year” said Brett
Gleeson, Manager of the Business Growth Centre.
There are 14 award categories and three major awards. The
award categories focus on a range of business functionalities
including branding & marketing, business systems, exporting,

workforce training and development, customer service,
innovation, entrepreneurship and sustainability. Two new
categories have been introduced this year which will focus on
retail practices and workplace health and safety.
The three major awards acknowledge the contribution of an
individual or business to the Lake Macquarie community, and
this year the general public can nominate an individual for the
Business Person of the Year or Young Business Person of the Year.
Winners of the 2014 Lake Macquarie Business Excellence Awards
will be announced at a Gala Dinner on July 12 at Belmont 16s.
The prize pool currently exceeds $50,000, all of which has been
generously donated by a number of local businesses.
Entries close May 3 and can be submitted online. To enter
businesses must be based in or have an operation in the Lake
Macquarie LGA and be a ratepayer to Lake Macquarie City
Council. For more information visit www.lmbea.com.au

Jayco opens in Heatherbrae
Jayco Newcastle recently opened a new dealership in
Heatherbrae. This comes just 12 months after the company
suffered a devastating fire at its previous site in Hexham.
Apart from offering a complete range of around 100 new
and used caravans including Jayco camper Trailers, Pop-Tops,
Expandas, Toy Haulers and Fifth Wheelers, the new complex also
has a state-of-the art service and accessories centre.
As part of the celebration Jayco’s next generation Silverline
caravan was unveiled. The Australian-made caravan rolled off
the assembly in Melbourne a few weeks ago and received high
praise for its Euro-styling, sporty look and aerodynamic exterior.

According to Jayco Newcastle’s owner Damian Charleson
“Silverline is widely recognised as setting a new benchmark for
the Australian caravan market.”
At the recent 2013 Jayco Awards Ceremony, the company came
away with three awards including National Country Dealer of the
Year (2013); Outstanding Achievement; and 300 Club Member
(recognition for selling over 300 new vans through the year).
As the largest seller of Jayco products in the Hunter and Central
Coast regions Jayco Newcastle have been servicing the needs of the
RV community for more than thirty years, and their new home at
Heatherbrae will see them continue to do so well into the future.

Singleton saleyards to
benefit from mining royalties
The State Government program, Resources for Regions, designed
to ensure a share of mining royalties is returned to communities
impacted by mining has committed $8.9 million to the improvement
of Singleton Regional Livestock Market and Ryan Avenue.
Singleton Council General Manager Lindy Hyam said the saleyards
are in urgent need of an upgrade in order to remain operational,
commercially viable and meet a range of standards including animal
welfare, work health and safety and disability access.
Council will receive $6 million for the upgrade of the saleyards and
$2.9 million for pavement and safety upgrades on Ryan Avenue.
The saleyards project will see a radical change of the selling
environment and will include roofing the entire facility of
approximately 14,350 sqm.
The facility has a current capacity of 2000 head of cattle and was the
12th largest stock saleyard in NSW based on throughput in 2012/13. It
is expected the upgraded facility will see a 20% increase in the head of
cattle passing through and provide the opportunity for much greater
reach in sourcing new and additional markets.

10
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BUSINESS NEWS
New CBD address
for Moray & Agnew
Robust growth has prompted national law
firm Moray & Agnew to be the first tenant to
secure an 11-year lease in the landmark $12
million commercial development in Newcastle’s
revitalised East End CBD. The firm relocated to
the new premises at 45 Watt Street on 3 March.
The managing partner of Moray & Agnew in
Newcastle, Sean O’Sullivan, said the relocation
was motivated by the firm’s need for more
space to accommodate its growth.
Mr O’Sullivan added, “In Newcastle, we have
doubled in size over the last seven years due
to client demand for our services. This growth
has been in part because many Hunter-based
organisations no longer feel the need to send
their legal work to Sydney, given the quality of
the legal work and resources available locally.”
Moray & Agnew is occupying about 2200 sqm
of A-grade office space within the former David
Maddison building.
‘Our relocation to larger premises
confirms our long term confidence in and
commitment to Newcastle and the Hunter
Region,’ Mr O’Sullivan said.
About 75 staff are now located on the
second floor of the six floor restored
building, with ample space to accommodate
further expansion.
The revitalised Green Star and NABERS-rated
premises offers the firm’s staff light-filled
office space with a state-of-the-art working
environment, including a 220 seat lecture
theatre. The building also has a foyer café, a
living ‘green’ feature wall and on-site parking.

UON Civil Engineering 45th in
QS World University Rankings
In the most recent QS
World University
Subject 2014
QS World ranking
Rankings by Subject list
the University of
Engineering – Civil and Structural
45
Newcastle’s Civil and
Geography
51-100
Structural Engineering
Education
101-150
Engineering – Electrical
101-150
discipline has entered
Engineering – Mechanical
151-200
the Top 50, increasing
Engineering – Chemical
151-200
its ranking by 4 places
Computer Science & IT
151-200
up to 45th in the world.
Medicine
151-200
The international list
Environmental Sciences
151-200
ranks the university in
Materials Science
151-200
the world’s top 100
Sociology
151-200
universities for three
subjects and in the top
200 universities for a further nine subjects.
The Geography discipline ranked in the top 100 for the second year in a row, and
Linguistics, which entered the QS World subject rankings last year, moved into the top
100. Chemical Engineering, Electrical Engineering and Mechanical Engineering, each
ranked in the world’s top 200. The Environmental Sciences program debuted on the
Top 200 list this year.
Vice-Chancellor, Professor Caroline McMillen, said “UON consistently ranks in the top
three percent of universities in the world and in the top ten universities in Australia for
research intensity. The latest QS subject rankings recognise the achievements of our staff
who work hard across a range of disciplines to engage as global leaders who drive worldclass innovation in our community and region.”
The QS World University Rankings by Subject are based on surveys of 70,000 academics
and graduate employers, alongside research citations and research impact. For this fourth
edition of the QS World University Rankings by Subject, QS evaluated more than 3,000
universities and ranked more than 800 institutions in total. Sixty-eight million citations
were analysed and QS verified the provision of 8,391 programs.

hayden

Call us today on 1300 HAYDEN
4 2 9 3 3 6
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BUSINESS NEWS
Chocolate boutique opens on Honeysuckle
Chocolate lovers beware, there’s a new
temptation in town. Luka chocolates, providores
of fine Australian chocolate made in the European
tradition, have opened on Honeysuckle drive
and they’re, pardon the pun, choc full of delights
handcrafted in their Wyong factory .
Luka chocolates began producion on the Central
Coast in December 2012. They recently opened
a new factory, and an Artisan Chocolate School
where the age old secrets of chocolate making
will be shared with the public. Guided tours of the
factory are also available and a lifetime supply of
chocolate will be given to anyone who spots an
Oompa Loompa.
Luka chocolates

Conference to highlight defence opportunities in the Hunter
The 2014 Hunter Defence Conference, to be held at the
Fort Scratchley Function Centre on 21-22 May, will be
an excellent opportunity for the defence industry, and
in particular SMEs, to hear about the New Air Combat
Capability (NACC) aircraft (F-35).
In addition, attendees will receive updates on current and
future land and maritime projects, other regional activities,
innovation and business improvement workshops.
Organised by HunterNet, the forum is supported by NSW
Trade & Investment, the Hunter Business Chamber and RDA

– Hunter. It follows on from the success of the two previous
years and will this time be part of the Hunter Innovation Forum
(see more details in May HBR).
The conference will include presentations from a range of
high quality speakers from the public sector, private sector,
universities and professional organisations.
It will be of particular value to anyone who currently
services the defence industry or is interested in the future
opportunities for both individual organisations and the
Hunter as a whole
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BUSINESS NEWS
Cessnock voted top tourist
destination
Fresh country air, excellent wine, quality
food, and internationally renowned
musicians prove to be a winning
combination for the Cessnock area. The
latest TripAdvisor Traveller’s choice awards
listed Cessnock as one of the best and
most popular tourist destinations in the
South Pacific region.
The Travellers’ Choice Destinations
recognise top travel spots worldwide
based on the millions of reviews and
opinions from TripAdvisor travellers over a
twelve month period. Sydney took out first
place and Cessnock sat between Port Vila,
Vanuatu and Wanaka, New Zealand to take
out 12th.
Cessnock City Council’s Mayor, Bob
Pynsent, was delighted with the positive
feedback from visitors to the area.
"The major economic driver for the
area is wine related tourism and we have
approximately 2.2 million tourists staying
overnight and visiting Hunter Valley Wine
Country each year.
"Our thriving City, which incorporates
Hunter Valley Wine Country, has many
attractions highlighting our culture,
history and our way of life; not to mention
showcasing our outstanding and award
winning restaurants, wineries, golf courses,
entertainment venues, boutique and
resort-style accommodation." he said

Local ME Schools awarded at prestigious national event
Students from Merewether High and Maitland Grossman High school took home several
awards at the F1 in Schools National Finals that were held in Canberra during March.
F1 in Schools is an international challenge in which teams of students aged 9 to 19
deploy CAD/CAM software to collaborate, design, analyse, manufacture, test, and then
race miniature compressed air powered balsa wood Formula 1 car prototypes.
Merewether High School’s Super Sonic Speed Team placed third overall in the 30
strong field. They also won the Fastest Lap, Winner of the Knockout Racing, and Best
Team Pit Display.
Maitland Grossmann High School’s Coercion were in the top 15 overall and were finalists in
the marketing category - that challenges students to promote their team and car in the Pits.
This is the first time schools from the Hunter have had success at both Regional and State
levels, the teams are supported and sponsored by RDA Hunter’s ME Program and many
industry partners.
The F1 in Schools challenge is one of a number of technology pathways supported by
the ME Program which promotes the career benefits of studying Science, Technology,
Engineering and Maths (STEM) subjects. The programs link industry with its future
workforce by creating
opportunities for
students to explore
career possibilities in the
manufacturing industry.
ME Program also
provides an opportunity
for advanced
manufacturing sector
companies and their
employees to invest
in the long term
future of their sector,
by engaging current
school students and at
the same time adding
to their recruitment
initiatives.

Australia’s best value virtual fax solution - 100% Australian owned & operated
GoFax offers both Send and Receive Fax services and SMS send services, allowing you to
conveniently send & receive faxes anywhere you have email, smart phone or the internet.
Send faxes via email, API Integration or using our Desktop Application….
From only 8.1 cents per page!
✓
✓
✓
✓
✓
✓
✓
✓

No expiry of fax send credits purchased
No set up fee or monthly ongoing fees
No lock-in contracts
You are only charged for successfully delivered faxes/SMS
Free Fax/SMS API available for developer integration
Business grade fax quality- ISDN Reliability (Not FOIP or VOIP)
No installation of software or hardware
SMS Outlook integration to schedule appointments/meetings easily

Receive faxes directly to your email, without the need for a physical fax line…
From only $9.95 per/mth!
✓
✓
✓
✓
✓
✓
✓

Receive up to 2000 pages per number, per month FREE (Premium service)
Get a new GoFax fax number or port in your existing fax number
Never miss a fax again- with ‘never busy’ feature!
No lock-in contracts
Choose to receive in either PDF or TIFF formats
No fax software downloads needed
Add unlimited emails to receive faxes

No more line rental… No more lost faxes… No contracts.
Switch and start saving today!

Let HBR help you.

PH: 1300 928 872
Email: support@gofax.com.au
www.gofax.com.au
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100% Australian owned & operated
Design and IT agency specialising in
business-grade solutions.
✓
✓
✓
✓
✓
✓
✓
✓
✓

Website Design
Business Website Hosting
Domain Name’s
Business Logo Designs
SEO Support
IT Solutions
Local Support
Guaranteed 100% Original
Fast Turn-a-round

Don’t be fooled by our cheap prices! We keep our prices
so low by the sheer volume of work we have. We have
partnerships with many companies all over Australia
and internationally who use us exclusively for their logo
design and website development. Now we just offer these
wholesale prices direct to the public.
We are passionate about branding and your business’s
presence! Here at LogoPlanet.com.au we provide quality
professional design services for your logo, stationery and
web needs. We believe our quality and service is so good,
we have a 100% Satisfaction & Quality Guarantee!”

P: (02) 4925 7760
www.hbrmag.com.au

PH: 1300 692 255
Email: support@logoplanet.com.au
www.logoplanet.com.au

A tailored
approach to
business
banking

Speak to our
team today.
In the demanding world of business, we’re committed to
being an integral part of your extended team. Our experienced
Relationship Managers are dedicated to offering you financing
solutions to suit your individual business needs. See what we
can start doing for your business.

Regional Executive Manager
David Girvan: 0434 604 706
Equipment Finance Manager
Steve Asciak: 0403 367 790
St.George Bank – A Division of Westpac Banking Corporation ABN 33 007 457 141 AFSL and Australian credit licence 233714.

STGW2157 (04/14)

BUSINESS NEWS

$5 million Memorial Walk
It’s been a dream of Neil Slater’s, local restaurateur, to show off his
home town since he was in his twenties, and first discovered that
not everyone thought as highly of Newcastle as he did. It’s a dream
that’s finally beginning to bear fruit as his ambitious project, ANZAC
Memorial Walk , secures the full amount of funding required to create
a cliff top walk that will rival any other in Australia.
“In 1983 I was working in a bar in Thredbo, at the end of the day I
was sitting around with my workmates and we were talking about
where we came from; there was a guy there from Katoomba,
someone else from Dee Why, we were from all over the place.
I said I came from Newcastle, and everyone went “What? Yuck.
What’s going on there?”
This moment was pivotal, Neil says, it was the catalyst that made
him determined to get people to see that as he says “this place is
bloody awesome”.
The $5 million project certainly is, in principal, awesome. It’s a
walk that will link Bar Beach with Strzelecki Lookout, featuring
a 200 metre cliff top bridge and oversized steel silhouettes of
soldiers inscribed with the names of 10,000 ex-servicemen and
women from the Hunter.
Initially, Neil says, he just wanted to create a great walk that would
show off Newcastle city and the spectacular coastline, but it grew
into something more significant after he approached his old school
friend and local architect Barney Collins. He asked Barney to create a
virtual walk for him, so that he had something to show people, and it
was at this stage that Barney did some research into the area and the
connection with Memorial Walk and BHP was made.
The ANZAC Memorial Walk will in part run alongside Memorial

Drive, named in 1921 to commemorate the lives lost during WW1,
and if its completion date is on track, the walk will be opened in
time for next year’s 100th anniversary of ANZAC commemorations,
and the 100th anniversary of the start of steelmaking at BHP
Newcastle.
Neil and Barney are the projects two main backers, and funding
for the original proposal which is the construction of the walk
from Trig Point at Wrightson Avenue to the cliff top lookout at
Strzelecki Point. This funding includes a commitment of $3 million
from BHP, and an interest bearing trust fund which will finance
maintenance for 70 years.
Newcastle council has pledged an additional $1.5 million from
Newcastle Airport funds, to complete the walk through to Bar
Beach carpark, connecting it with their Bathers Way project. The
decision by council to contribute these funds has the support of
Lord Mayor Jeff McCloy but has been met with some resistance
with suggestions they could be better spent elsewhere, in
particular on the shovel ready Cooks Hill Surf Life Saving Club
revamp, a project that will be partly funded by surf club members.
Despite this controversy, Neil’s enthusiasm hasn’t dampened.
“I’ve been blessed by the people of Newcastle, and I’m more than
willing to give back in the little ways that I can.”
He sees the project as a way for Newcastle to draw visitors to the
area, not only because, as Barney says, “it will be one of the most
significant WW1 Memorials in Australia”, but also because of the
opportunities it could bring by promoting engagement with the
arts community, Newcastle Events could host its own Sculpture by
the Sea, and even lend itself to high profile athletic events" he says.

Scholarships
Minimise Your Tuition Fees
Open to New Students & Existing Students
Years 5 to 11 for Entry in 2015
- Academic
- Music
- All Round Achievement
For information and applications,
see the School website.

NewcastleGrammarSchool
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“Manufacturing - the key to our future”

2014 Major SponSor

Hunter Manufacturing awards inc.

‘Showcasing Excellence in Manufacturing’
rEgiStration & noMinationS arE now opEn for thE 2014 hMa

if you are a Manufacturer in the region of the Hunter,
upper Hunter, central coast or Mid north coast
Don’t MiSS out on Your opportunitY to BE part
of thE 2014 huntEr Manufacturing awarDS

rEgiStrationS opEn: april 9-june 30
noMinationS opEn: april 9-august 16
For Registration Form and to access Application Forms please go to:
www.hma.org.au/Nominate for an Award or phone 0438 242 899
With thANks to ouR spoNsoRs

2014 Major SponSor

BUSINESS NEWS
New book launched by
local business woman

Funding boost for Miracles Babies Foundation

Did you know it takes only 9 seconds to make
a positive impresion?
Lake Macquarie brand, company culture architect
and winner of the 2013 Lake Macquarie Entrepreneur
of the Year Award, Heidi Alexandra Pollard does, and she
teaches people why in her latest book “It all starts with UQ
Power: Boost your income, influence and impact”.
Launched in March by the Mayor of Lake Macquarie, Jodie
Harrison, the book explains UQ (Uniqueness Quotient) and how it helps readers to
discover their own unique power so they can master first impressions based on their
personal strengths. UQ it suggests, is a deciding factor in how successful people and
companies thrive in the stressful modern world of social media, fast communications and
globalization.
UQ is the sum of four key skills that every leader and company must master to balance
their quadruple bottom line for success. These four skills are IQ (Intellectually Focused), EQ
(Interpersonally Connected), Body (Physically Energised) and Vision (Purposefully Aligned).
Heidi Alexandra says that many professionals who are outwardly very successful
inwardly feel caught in a vicious circle. From business owners and managers to workers
at the coalface, though most are highly motivated and results driven, many are near burn
out from feeling overwhelmed and undervalued.
“According to a study by BeyondBlue, stress in the workplace results in a loss of $2.7
billion in employee productivity in Australia each year. I myself have worked in toxic work
environments and have seen the impact on great people when they feel unappreciated
and change fatigued.”
“My key learning from working as a senior leader for 15 years is that when individuals are
happy in their career or business and feel respected for their unique contribution, they are
generally happier and better people in all aspects of their lives. What motivates people is
autonomy, mastery and purpose, and the key to living those can be found in empowering
individuals to live their UQ. Happy workforces grow profitable businesses that give back to
the community,” Ms Pollard said.

Book Giveaway
Three copies of Heidi Alexandra Pollard’s

“It all starts with UQ Power: Boost your income, influence and impact”
are available for subscribers of HBR.
The draw will take place on 9 May 2014, with the winners
being drawn from current HBR subscribers as of that date.
If you are not a subscriber and would like to receive regular copies of HBR in the
mail, as well as be included in lucky subscriber draws, then visit www.HBRmag.com.au.
Cost is only $55 for one year, $99 for two years.

Photo shows families who have been part of the Nurture program,
Newcastle Permanent Building Society, Newcastle Permanent Charitable
Foundation, and Miracle Babies Foundation staff.

The Miracle Babies Foundation, a community organisation
that provides important support for 1,100 families with
premature or sick newborns across the Hunter, Mid North
Coast and New England, has received a significant funding
boost to support its Nurture Program for the next 12 months.
The Foundation will use $37,000 from Newcastle
Permanent Charitable Foundation to sustain its vital Nurture
Program, the only one of its kind in Australia.
The grant will allow the program to remain at no cost to
John Hunter Children’s Hospital or the families within the
Neonatal Intensive Care Unit (NICU) and also help fund the
recruitment and training of up to 20 new volunteers.
Miracle Babies Foundation Cofounder and National
Programs Manager Naomi Rohr said the program
coordinators work with health care professionals and former
NICU families to create meaningful communities that
empower families of premature and sick newborns.
“I know personally, spending time in NICU can be a highly
stressful experience for families and without support, this
overwhelming and traumatic experience can have lifelong
effects on the emotional wellbeing of these miracle families.
The Nurture Program addresses this need for support and
thanks to the funding from Newcastle Permanent Charitable
Foundation we can continue to offer the program to local
families through 2014.”

Executive
For the ideal executive candidate
for your business call Gail Whipper
Recruitment today.

Level 1 | 195 Union St | The Junction NSW 2291 | P 02 4962 1877 | gail@gailwhipper.com.au
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ON THE JOB
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What is your current role?

I am currently the Lord Mayor of Newcastle and Chairman of
McCloy Group companies.
I was voted in as Lord Mayor by the people of this city. Those
people have bestowed a great privilege on me. I passionately
believe in running The City of Newcastle and the Council like a
business, using business principals to get clear accountabilities,
and performance indicators to get the outcomes we all need.
As Chairman of McCloy Group companies I experienced early
lessons in business from my father. I think big, with a deal I go in
expecting the best but also know the importance of being able to
manage the worst. I look after the detail, respect the rule of law,
deal only in truth and in my business, create an adventure!

What motivates you in your job?

My working life is nearly over but I will always work at McCloys
(well, for as long as I am mentally capable). I love the stimulation
of ideas exchange and achieving outcomes. I don’t care whether
you’re male, female, black, white, old, or young. If you’re
enthusiastic about what you do, I’ll enjoy working with you.

How do you spend your weekends?

Currently most weekends are spent officiating at Council
functions. In my spare time I enjoy the thrills of fishing, experience
the exhilaration of a great football game, and adventures of
travelling. My travels have taken me to some of the world’s great
cities. I love seeing how things are done differently and taking the
best ideas back to my home city of Newcastle. When I’m on my
boat, I have time to reflect and new ideas keep burbling up ... even
more than the fish.

Do you have a special Hunter restaurant?

Subo is a contemporary bistro on Newcastle’s Hunter Street,
serving fantastic creative food in a relaxed setting with impeccable
service. Also high on my list is Paul’s Asian Affair restaurant at New
Lambton, friendly staff and their food is so fresh and delicious.

Of anyone in the world, who would you invite to a dinner
party?

Nelson Mandela if he was still alive. A truly inspiring individual,
who set about trying to bring people of different races together,
and was awarded the Nobel Peace Prize. He was one of the world’s
most popular leaders and a man that made history and will be
remembered for bringing about peace and unity.
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Tell us something that people would never know about you.

Difficult question. Most of my life is pretty much out there in
the press, but the secret to my success has been fear of failure,
I also often under promise but always over deliver. I’m into
making decisions and not talking about it too much. I want to
be judged by what I do.
I have a clear memory of the moment I learned the value of
decisive action. I was 10, stuck in a piano lesson as the minutes
ticked down to kick-off for my footy final. I knew the teacher was
going to make me stay back. You’ve got to make a choice in life. I
banged down the piano lid, shot out the door, jumped on my bike
and never went back. Since then, I’ve never been afraid of making
a decision.

Where do you see our region in twenty years’ time?

It is an exciting time for the City of Newcastle, Newcastle’s CBD
is about to undergo enormous transformation after 30 years of
neglect. I am working to deliver significant projects for the City’s
revitalisation such as the Hunter Street Mall revitalisation project
with GPT. The long-termed lease of Newcastle Port will see
some proceeds invested in a world class light rail system into
the CBD. Coastal revitalisation - Council’s Bathers Way project
linking five main beaches from Nobbys to Merewether with a
4 – 6 metre shared pathway. Let’s bring cultural diversity to
Newcastle, and The University of Newcastle is making ready for
a new campus which will bring thousands of students living and
studying into the City.
My vision for the previously known dirty old steel town will be
for Newcastle to become a trendy place to visit. Cruise ships, back
packers, sports athletes, national and international events like
Surfest, Australian Water Ski Racing, Nutrigrain Iron man. People
in China, UK, and India watching Newcastle based sport on TV.
Historically people only came to Newcastle for business; they’re
now coming to Newcastle to experience tourism and leisure.
Newcastle has a spectacular harbour and some of the best
golden beaches in the world and it’s wonderful that Novocastrians
and overseas visitors get to sample and enjoy a variety of quality
tourism experiences in the Hunter Region.
I am seeing increased investment, development and people to our
City and this trend is set to increase.

BUSINESS ADVICE
EUAs – an attractive way to upgrade building stock
Environmental Upgrade Agreements (EUAs), an initiative of
the NSW Government, provide an attractive mechanism for
financing upgrades to existing commercial, industrial and nonresidential building stock.
Originally launched in NSW in 2011 EUAs are now available in
the Hunter through Newcastle and Lake Macquarie councils.
Simply put, an EUA is a finance mechanism which provides
100% funding for upgrade works associated with energy, water
and waste efficiency projects. The funding is provided via a loan
product offered on extremely attractive terms, including up to
a 20 year repayment period, a fixed interest rate below that of
typical property loans and where tenant savings can be passed
through to help service the loan repayments. All this with no
deposit or upfront capital required from the building owner.
The scheme can be used to finance a wide variety of
building upgrade projects, such as:

Example of EUA finance*:
Building owner undertakes a subsidised energy audit through the NSW Energy Savings Scheme.
Energy saving opportunities identified that reduce energy and water comsumption.
EUA applied for through Council - $500,000 loan provided for upgrade works, including design and project management.
EUA payments over 20 years equate to $50,000 per annum in capital and interest (paid quarterly via council rates).
Annual savings of $76,000 realised (tenant savings co-contributed for life of loan).
Building asset value imrpved by $300,000. Positive cashflow onloan repayments of $525,000 per annum.
Building NABERS energy rating improved from 2 to 5 stars - making it more attractive to Government and
corporate tenants and improving rental growth over time.

*Figures are indicative only and actual outcomes will vary. Upgrade works from
$180,000 to $10M+ may be eligible for EUA finance...

• Heating and cooling plant upgrades/retrofits
• Lighting retrofits
• Renewable energy systems (solarPV / wind)
• Building management system upgrades
• Installation of water saving equipment
• Facade and shaping upgrades
• Glazing upgrades or treatment films
• Insulation upgrades
• Lift motor upgrades
• Waste and recycling sorting/collection systems

EUAs are administered by the local council and finance is
provided by a participating financial institution. Loan
repayments are then collected quarterly via the normal
council rates process as an EUA levy and passed on to the
financial provider, meaning the loan is tied to the land value
and can be passed on with the sale of a property.

For more information contact Andrew Bagnall at GHD Newcastle on 02 49799956 or andrew.bagnall@ghd.com.
Council websites:
http://www.lakemac.com.au/environment/sustainable-living/business/environmental-upgrade-agreements
http://www.newcastle.nsw.gov.au/environment/environmental_upgrade_agreement

Add to your bottom line
Through upgrades and retrofits to existing
commercial/industrial buildings - interested?
Environmental Upgrade Agreements (EUAs),
administered by Newcastle and Lake Macquarie Councils
are the means - with attractive finance options.
GHD, a Government endorsed provider for this program,
can facilitate this for you!
*Attractive incentives currently available
Contact
Andrew Bagnall
At GHD, 24 Honeysuckle Drive Newcastle
0431 238 654
andrew.bagnall@ghd.com

www.ghd.com
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BUSINESS ADVICE
What price will you pay to reach your goals?
Julianne Schwenke
Yellow Executive Business Coaching
As a business coach, I am often asked
about the difference between dreams and goals.
In short, a dream may make you think, “wouldn’t it
be nice one day if …”, and goals are dreams with a
deadline.
For example, you may say that one day you’d like to
travel in space. I’d call that a dream. However, if you have
a two-page plan and action steps to make US$250,000 by
December 2015 to buy a ticket on Richard Branson’s 2016
space mission, you’d have a goal.
I encourage my clients to make their goals SMART, which
stands for Specific, Measurable, Achievable, Realistic, and Timeframed.
I also ask my clients to consider what they may need to give up
in order to reach those goals.
In our example above, the cost of the space fight is not just the
ticket price. The extra commitment to earn US$250,000 will have
effects on other aspects of your life – possibly reducing time with
your family, energy for exercise, or your availability for interests,
friends and hobbies.
If the financial and non-monetary price you will pay to achieve
your goal is affordable to you, then you know you have a wellthought out goal.
If achieving your goal requires you to act against some of your
values, such as putting family or health first, you might need to
reconsider either the goal, or what’s most important to you right
now. There is no right or wrong with values or goals … just
actions and consequences.
For further information contact Yellow Executive Business
Coaching on (02) 4933 6622, email julianne@yellowcoaching.com.au
or visit www.yellowcoaching.com.au

Julianne Schwenke, Business Coach at Yellow

Executive Business Coaching, has qualifications
in Communications and Public Relations and
a diverse business background. She coaches
business leaders to success in areas including
marketing, sales, team, systems, profit, and
cashflow. A self-confessed “word nerd”, she
loves nothing more than assisting clients
with their marketing messages.

Back issues available for
viewing on our new website!
Hunter Business Review
FEBRUARY 2014

VOLUME 10 NUMBER 1
Print Post Approved 100002454
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$6.60 (including GST)
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BUSINESS ADVICE
Selfies and copyright
Grant Sefton
Pat Kaluski
Moray & Agnew Lawyers
Picture this: Samsung gives a smartphone to Ellen with the
intention of her taking a “selfie” at the Oscars for their own
publicity. On the night, Ellen walks towards the audience to get
them in the background, however someone (unknown) suggests
that more celebrities get involved in a “super-selfie”. Ultimately,
the phone is given to Bradley Cooper, who snaps the image that
becomes the most tweeted image in history to date.
Question: Who is the copyright owner of the image in this
situation - Is it the company that owns the camera? Is it Ellen?
Is it the person who suggested a “super-selfie” be taken? Or is
it Bradley Cooper who actually takes the photo?
The answer under Australian law (Copyright Act 1968) is that
the owner of copyright in a photograph is the person that
actually takes the photograph. The person who actually takes
the photograph is deemed to be the “author” and therefore the
owner, even if it was not taken on their camera or they were
requested to do it by someone else.
However, this general rule is subject to some exceptions:
· First, copyright in a photograph taken during the course of
your employment will be owned by your employer (except
if you are a newspaper or magazine employee, in which case
different rules may apply).
· Second, if you commission the photograph to be taken for
valuable consideration and for a private or domestic purpose,
you will be the owner of the copyright, unless modified by
agreement. For example, a portrait photographer will
often make it a term of the contract that they retain copyright
ownership.
· Third, the government will own copyright in a photograph
taken for government.
The above outcome is somewhat surprising and appears
counter intuitive. Generally, you may think that if you asked
someone to take a photo of you, it would be considered
your photograph. But that is not necessarily the case.
Of course, you can make an agreement with the
person who takes the photograph that you will

Grant Sefton & Pat Kaluski

own the copyright instead. But under the Copyright Act, an
assignment of copyright does not have effect unless it is in
writing, which obviously has some practical difficulties.
Having said that, there would be strong argument that where
you asked someone to take your photo using your camera, that
person has granted you (as the owner of the camera) a very
broad licence to use the photograph in whatever way you wish:
worldwide, royalty-free and perpetual, with an unlimited right to
sub-licence the copyright.
Where photographs are taken for a commercial purpose, such
as for use in a website, generally copyright in each photograph
is owned by the photographer unless the parties enter into an
agreement transferring ownership to the business commissioning
the photograph. If the parties fail to enter into such an
agreement, misunderstanding and conflict can arise. It could also
mean that the business is left with the cost and inconvenience of
recommissioning further photographs.
For further information contact Moray & Agnew on
(02) 4911 5483, email PKaluski@moray.com.au or visit
www.moray.com.au.
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ON THE MOVE
AUST. RECRUITING GROUP

HMRI

Michael Ferris has joined
Australian Recruiting Group (ARG)
as Newcastle Branch Manager.
Michael is Tertiary Qualified and
has over 13 years experience in
Recruitment and Human Resources.
Michael’s primary business focus
is on Recruitment and Labour Hire
for the Construction and Mining
Industries throughout Newcastle,
the Central Coast and the Hunter
Valley.

The Hunter Valley Research
Foundation’s (HVRF) Director
of Research, Simon Deeming
will join the health economics
team at the Hunter Medical
Research Institute (HMRI). Simon
joined the HVRF in 2007 and has
provided solid leadership in the
field of regional economics. This
appointment strengthens the
growing links between the HVRF
and HMRI.

HVRF

SALA'S FUNCTION CENTRE
HUNTER PARKING & STORAGE

HVRF has appointed Senior
Research
Fellow
Shanthi
Ramanathan as Acting Director
of Research (DoR). Shanthi has
extensive experience in research
project management, including
managing the HVRF’s groundbreaking
Wellbeing
Watch
program. As DoR she will be
a major ‘voice’ for the research
program and will also manage
the Foundation’s diverse research
team.

Darren
Parmenter
has
commenced in a new role as
Business Development Manager at
Sala’s Function Centre Warner’s Bay.
Darren will also be working with
Hunter Parking & Storage, which
is owned by the same operators.
Darren’s previous role was as
Marketing & Business Development
Manager at Newcastle Jockey Club.

JIRCSH SUTHERLAND

BAKER LOVE LAWYERS

A recent addition to Jirsch
Sutherland’s team marks a season
of expansion for the organisation.
Business
recovery
specialist,
Emma Mos, brings almost 9 years
of experience to the Newcastle
reconstruction firm. Originally from
Devon in the UK, Emma previously
worked in the specialist business
recovery department of a large
regional Chartered Accountants
practice in Torquay.

Baker Love Lawyers has welcomed
Robert Starke, a talented family
and commercial lawyer. His
experience includes working
with international legal firms in
Sydney, in-house at a multinational
manufacturing company, and in
general legal practice. He holds
an MBA to complement his legal
qualifications. A former professional
ice hockey player, Rob now plays
with the Newcastle North Stars of
the Australian Ice Hockey League.
FORSYHES RECRUITMENT
Co-owner and director of
Forsythes Recruitment, Geoff
Crews, has been re-elected to the
Board of the US headquartered
NPA, The Worldwide Recruiting
Network for a second, twoyear term. Geoff is one of only
two Australian directors. NPA
is a member-owned, global
recruiting network.

This could be your new employee!

Contact us now

We want to hear about your new business appointments.

Let us know about your people!
Contact: editorial@HBRmag.com.au

www.hbrmag.com.au
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TECHNOLOGY
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The SanDisk Extreme PRO USB 3.0 Flash Drive offers 128 GB of storage
and transfers files up to 60 times faster than standard USB 2.0 drives.
Read speeds are up to 260 MB/s and write speeds are up to 240 MB/s.
The flash drive has a durable aluminum metal casing and comes with
SanDisk SecureAccess software to help keep data safe.
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Samsung’s Galaxy S5 smartphone features a fingerprint sensor and a heart rate
sensor. It has a 5.1-inch screen with Super AMOLED panel, 1080p resolution (1080
x 1920, 432ppi) and Android 4.4.2 KitKat platform with improved TouchWiz user
interface. It also features a 800 Snapdragon chipset with a quad-core processor at
2.5 GHz, 2 GB of RAM, a choice of 16 or 32 GB of storage with a microSD card slot, 16
megapixel camera on the back side and a 2.1 megapixel camera on the front.
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The Samsung Gear Fit is offered as the first curved, Super AMOLED
wearable device. It offers comprehensive fitness tools and provides
custom, real time fitness coaching to pro-vide personalised advice
and workout recommendations. The Gear Fit is designed to allow
users to stay physically active without sacrificing personal style or
mobile connectivity. It can receive instant notifications from Galaxy
smartphones such as incoming calls, emails, SMS and more.

BON
R
A
C
1
X
D
A
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LEOVOTHIN
Offered as the world’s lightest 14 inch Ultrabook, the ThinkPads X1 Carbon
weigh in from 1.27 kg and fea-tures the Adaptive Keyboard, which dynamically
adjusts based on the software or application being used to high-light the most
relevant keys. It integrates gesture control, and its ColorBurst Display provides
sharper, brighter images at higher resolutions with better viewing angles. The
X1 carbon has a battery life of up to 9 hours and the Rapid Charge technology
provides an 80% charge in un-der an hour. The X1 Carbon utilises the OneLink
connector that eliminates cable clutter by providing power, Gigabit Ethernet,
and dual display support through a single cable via ThinkPad OneLink docking
solutions. 4G connectivity is also available as an option.
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TECHNOLOGY
DiG Festival attracting interest

Mobile technology is changing intrinsic
assumptions about how your market reaches a
decision to purchase.
Thanks to Mobile, a customer interacts with
information about your products and services
and even purchases in their own time, in their own way
and in their own space.”
If you think it isn’t time to act on your mobile plan consider
this:

The 2014 DiG Festival, to be held in
Newcastle on 16-17 October, will discuss all
things design, interactive and green-tech.
It is attracting a great deal of attention with
already more presentation, workshop and
panel topics receive than time available.
The DiG Festival team has released the
following shortlist of topics, with more still
in development.

Presentations:
• The Why & How of Storytelling for
Innovation & Business
• Technology in Education – robotics,
industrial design and the Internet of
Things
• The Mobile Revolution: Paper to Cloud in
the Trades & Services Industries
• Insights from a Post that Went Viral
• Why Every Business is a Retailer
• Darwin Was Wrong! Survival Tools for
Your Digital Startup
• Innovation is an Unbalancing Act
• Designing a Car That You Don’t Want to
Own (Green-tech)
• The Lean & Agile Non-Profit
• Open Sourcing Your Organisation for
Posterity & Inspiration
• One Million Acts of Innovation
• The Collaborative Economy

Workshops:

of 18-29 year olds prefer
to go online on their
phone

• Using Digital Sales & Service for Lower
Cost & Better Service
• Creativity & Innovation on a Shoestring
• Customer service in the Age of “Me”
• Moving Fans from Facebook to You
• Lean UX in Practice
• The Design Thinking Challenge
(competition)
• Open Innovation Scrums (rapid problem
solving)

Panels:
Make online
purchases
with their
mobile

“Smartphones are the backbone of our daily media use. They are
the devices used most throughout the day and serve as the most
common starting point for activities across multiple screens.
Going mobile has become a business imperative.” - GOOGLE 2012

For a Mobile Strategy, Website or App
contact Nimbler Digital.

The Future of Retail
Technology in Education
Audience Engagement in the Arts
Media in the Digital Age
Managing Risks to Young People
Online – cyber bullying, self-harm &
eating disorders
• How Technology is Revolutionising
Health Care / Mental Health Care

Early Bird tickets are available
until 30 April at less than half
the normal price.
For further information
visit www.digfestival.com.au

www.nimbler.com.au
(02)49611166
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Digital divide widens between online-savvy and online-cautious SMEs
slightly down from 46% to 43% in the same period. A similar
As more small and medium business
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The study of 1,032 SMEs also found an increase in the use of online technologies. The proportion with a
website is now 42%, up from 38% six months ago. A similar trend occurs for those using social media (39%, up
from 33%), and cloud computing (33%, up from 16%).
The use of tablets such as an iPad or other device has risen to 27% from 24% six months ago. Smartphone
usage was slightly down from 46% to 43% in the same period. A similar proportion of operators don't have an
online presence for their business, at 43%.
MYOB chief strategy officer John Moss, says the difference between online businesses and those that don’t
have an online presence is marked across a range of business performance measures.
“What’s
clear to us from our years of conducting research into SMEs’ use of online technologies is that
Hunter Business
Review

businesses with an online presence reach more people and are more engaged with their customers. This
translates to stronger business performance. For example, those with a website are 56% more likely to see
annual revenue rise, and those who use cloud computing are 30% more likely to do so. Businesses that
embrace online technologies also have more work in their short-term pipeline.”
“It’s evident the digital divide among SMEs is widening, and we strongly believe it’s time for more business
operators to take a look at the benefits of easy-to-use online technology for the health of their business.”

P: (02) 4925 7760
www.hbrmag.com.au

Let HBR help you.
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Five steps to successful mobile app development
Businesses are coming under increasing pressure to develop and
deploy mobile applications for both internal and customer use.
However, they must take a carefully staged approach to ensure that
they get a return on their investments and maximise the benefits.
1. Identify the opportunities
The first step should be to identify existing business processes
that can benefit from being ‘mobilised’. It’s also important to avoid
the temptation to mobilise for mobility’s sake.
Nevertheless, there are opportunities for mobile apps to be
found by looking outside the box, providing there are tangible
business benefits.
Some worthwhile mobile apps might not be directly related to
the business, and because they do not have to interact with other
business processes they are likely to be cheaper and easier to
develop and deploy.
2. Assess the impact on the business
Once the business has identified the potential opportunities, it’s
important to conduct a thorough cost-benefit analysis. Every area
of the business that will be impacted by a mobile app needs to be
involved during this stage – there needs to be buy-in by all parties.
A careful assessment must be made of: the costs to develop and
support an app; the changes needed to internal processes and
systems to accommodate the app; and the costs of implementing
these. It’s important to review and revalidate an opportunity to
mobilise business processes to ensure that it still aligns with your
business objectives.
3. Prioritise potential mobile apps
Business and IT decision makers are likely to face multiple
requests for mobile applications from different areas of the
business. It will be important to prioritise these based on estimates
of business benefits, development and support costs, time to
market and the extent of disruption to existing practices.
The complexity of the app will greatly impact the time to market
– businesses need to take into account these timelines to ensure
that the benefits are realised within the timeframes required. For
example, an application designed to gain a competitive edge
will be useless if it cannot be developed and deployed within the
window of opportunity available.
4. Determine the development model
Mobile application development is a rapidly evolving discipline
requiring specific skills. Several questions must be answered.
Will development be outsourced or undertaken in-house? What
platforms will be supported?
How will the app be distributed and maintained?
Mobile application deployment differs significantly from the
development of traditional apps. There are multiple versions of
operating systems running on many different devices with different
form factors.
Operating system updates typically appear at least once a year.
Thanks to the popularity of ‘bring your own device’ (BYOD), IT
departments have limited control over the devices their apps will
run on, even when apps are deployed to only company staff.
Business and IT decision makers need to assess whether to
devote limited internal resources to mobile app development or
to outsource to specialist developers that are able to tap into the
latest innovations and provide ongoing support for the app in an
ever-evolving device environment.
It is important to recognise that developing applications is an
iterative process. So businesses should factor in their ability to
fine-tune and evolve the app on an ongoing basis as part of their
long-term development model.
These considerations need to be balanced against the possibility
of losing control of intellectual property and losing the intimate
linkages between the business and ongoing app development that
in-house developers can provide.
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5. Plan for the future
A mobile app can bring about huge
organisational changes. This must be
anticipated if disruption is to be minimised.
Make the app as flexible as possible to cater
for future business requirements and build
in feedback mechanisms to enable usage
and performance to be assessed.
Support for mobile applications cannot be
an afterthought. Mobile applications need
IT support and monitoring just as much as
traditional apps.
If the app is deployed to consumer
customers, there will potentially be a huge
number of unsophisticated users requiring
support. Regular customer support staff
are unlikely to be able to fulfil this role
without additional training.
Apps that are not able to evolve will
become redundant. They should be
designed from the outset with flexibility
and monitoring front of mind.
Measurement and monitoring of a mobile
app must go well beyond estimating ROI.
The app should provide the ability to track
which features and functions are being
used, and gather feedback from customers.
Conclusion
For many businesses, the development
and deployment of proprietary mobile
applications for both staff and customers
will not be an option.
These apps will be essential to
maintaining competitiveness.
Business and IT decision makers must
overcome many external and internal
challenges to implement a successful
mobile application strategy.
Apps must work on a multitude of
different devices running different
operating systems with short refresh cycles.
Successful app development requires
strong coordination between relevant areas
of the business and IT. Mechanisms must
be in place to monitor usage and changing
business requirements, and to develop and
implement appropriate responses.
Multiple players have key roles and must
work together effectively and efficiently.
These include external and internal
application developers, systems integrators,
IT, sales and marketing teams, and
customer support.
Getting your mobile applications strategy
right can be the key to creating a truly
productive mobilised workforce and
achieving better customer engagement,
while getting it wrong could mean missing
out on potential business opportunities.
[Article source: Optus Future of Business
Report 2012 and Make the Most of Mobile
Apps opinion paper]
For further information and to discuss
business solutions call Optus Business
Centre Newcastle & Central Coast
on (02) 4920 8712 or email neil.murphy@
yourlocalteam.com.au

TECHNOLOGY
Konica Minolta
TOTechnology has
announced that its Konica
Minolta multifunction range
has won the BLI A3 MFP
Line on the Year award for
an unprecedented
fourth consecutive
year.
Buyers Lab
is the world’s
leading authority
on document
imaging devices and
solutions. “By assessing
reliability, image quality,
ease of use, productivity
and a range of other
criteria, BLI’s tests reveal to
customers the products that
deliver the best value and
performance,” said
BLI Managing Editor
Daria Hoffman.
“The fact that year
after year Konica
Minolta continues to
surpass the competition
is a testament to the
sustained quality of its A3
line.”

Millions of your
Easy navigation
customers are mobile.
Are you?

Location map

Click to call

Just because you can see your desktop
website on a mobile phone doesn’t mean
it’s mobile-friendly.
More people have access to a mobile phone than a
desktop computer. If your website is not mobile friendly
you are losing leads and sales. At Bloomtools every
website we build includes a mobile version.
Contact your local Bloomtools expert now for the last
website you’ll ever buy.

Call 1300 733 631 now or
go to www.bloomtools.com/mobile

Thumb friendly

Quick loading

Visit www.bloomtools.com/mobile for more information
SEO | Websites | Database Marketing | CRM | 1300 733 631
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National construction
decline slows in March
The national construction industry contracted
at a milder rate in March with the seasonally
adjusted Australian Industry Group/Housing
Industry Association Australian Performance of
Construction Index (Australian PCI) up 2.0 points
to 46.2 in the month.
It is the third consecutive month since the
industry’s return to growth in the final quarter of
2013 that the Australian PCI has been below the
critical 50 points level that separates expansion
from contraction. The easing in the sector's
contraction was due to slower declines in both
new orders and activity.
Australian Industry Group Director - Public
Policy, Peter Burn, said: "While there was a
consolidation of recent gains in the house
building sector and further signs of recovery
in commercial construction, these were
outweighed in March by a further decline in
engineering construction and a pull-back in
apartment building. As is the case with the
broader economy, the rebalancing of the
construction sector as mining-related activity
slows still has a considerable way to go. The
welcome development in the past couple of
months comes from improvements in activity
and new orders in commercial construction.
If this can continue and recent momentum
is maintained in the residential construction
sectors, attention can turn to the remaining
missing link - greater investment in non-mining

related engineering construction. In this regard, recent discussions between the
states and the commonwealth government are encouraging and the scene is set
for a major focus on new infrastructure investment.”
Housing Industry Association Chief Economist, Harley Dale, said: "Following
promising signs at the end of last year, it is disappointing to now observe a full
2014 quarter where the Australian PCI has again been in contractionary territory.
The detached house activity component remains expansionary, if only just, and
2014 should be a healthy year for new home building activity. What the sector and
broader economy needs, however, is a sustained recovery in new home building
commensurate with average construction levels being considerably higher over
coming decades than those achieved over the past 20 years. The prospect of
achieving this outcome would be significantly bolstered by a national taxation
reform agenda which included the removal of the excessive and inefficient taxes
levied on new home building.”

For Sale

Various Lots, Templar Place, Bennetts Green
Exceptionally well located business park,
area will further strengthen with the new
Masters Hardware and associated bulky
goods centre being developed on the
western side of the Pacific Highway.

Knight Frank Newcastle 02 4920 5700
Ross Cooper 0423 761 955
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General Lots from 1,600sqm* to 6,919sqm*
Prices from $137 per square metre
One “Super Lot” of 2.4 hectares (24,000sqm approx)
Ready for construction STCA
Design construct packages available on application

Joshua Smith 0412 099 908
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LJ Hooker Toronto ranks
amongst best of the best
LJ Hooker Toronto has secured a
position on Australia’s prestigious
Top 50 Sales Offices’ ranking,
cementing them as one of the
country’s best real estate offices.
After an impressive performance
over the 2012/2013 financial year
LJ Hooker Toronto have been
ranked 29th in the country. The
ranking, published by Real Estate
Business is determined by a
number of metrics including, sales
volumes, staff efficiency, number
of listings and sales conversion
numbers.
LJ Hooker principal, Paul
Campbell said the ranking proved
that the agency was always
striving to achieve the best result
for their clients. “It really is a nice
acknowledgement to the hard
work and professionalism of the
team here at LJ Hooker Toronto,”
he said.
LJ Hooker’s Head of Residential
Christopher Mourd praised Paul
Campbell and the entire LJ Hooker
Toronto team claiming the title was
recognition of the office’s attitude
towards superior customer service.

Betty - ADRI House visits Tocal
Australia has one of the highest rates of asbestosrelated diseases in the world.
Asbestos products can be found in any Australian
building built or renovated before 1987 - even brick,
weatherboard, fibro and clad constructions.
To help educate on the dangers of asbestos,
this year’s Tocal Field Days will feature ‘Betty –
The ADRI House,’ a unique community health exhibit.
There is no safe level of exposure to asbestos fibres
and Betty, a community health education initiative
Asbestos House
of the Asbestos Education Committee (AEC) in
partnership with the Asbestos Diseases Research
Institute (ADRI) aims to help prevent exposure to
asbestos fibres that can cause asbestos-related
diseases.
In rural and regional NSW asbestos products were
commonly used in a wide-range of structures
including out-houses, chook sheds, dog kennels,
fences, milking sheds, stables, barns and in shearing
sheds and workers accommodation. There are also
many abandoned buildings that are in unsound
condition where asbestos fibres are released into
the air and can be inhaled.
‘Betty’ with award-wining volunteers Geoff and Karen Wicks.
Other asbestos issues that can affect residents is
during and following bushfires and floods as well as
naturally occurring asbestos particularly when farmers are undertaking excavations.
Since launching in November 2012, Betty has travelled more than 7,000 kilometres and
visited more than 80 individual communities throughout NSW.
To learn about where asbestos might be found in and around homes and how to manage it safely,
visit asbestosawareness.com.au
To learn how to manage naturally occurring asbestos or damaged asbestos following a bushfire or
flood, visit workcover.nsw.gov.au

Specialist Commercial
Industrial Retail Agents
FOR LEASE

FOR SALE/LEASE

FOR LEASE

FOR LEASE

CBD OFFICE

PREMIUM OFFICE SPACE

SMALL SUITES FOR
SMALL BUSINESS

• Fully refurbished office space in
the heart of Newcastle CBD
• Easy, level lift access with city
and harbour views
• Fit-out includes a number of
private offices, secure reception
area, meeting rooms and large
open plan area
• Over 270m2 of space
• Excellent rental and incentives
offered

• Located opposite Newcastle
Railway Station
• Short walk to mall and other
amenities
• Secure undercover parking for
4 vehicles
• Area - 224m2 approx
• Fully fitted out. Quality finishes

WOODSTOCK PARK
CNR INDUSTRIAL HWY &
WOODSTOCK ST, MAYFIELD

Contact
Petra Croker
0411 730 190

Contact
Petra Croker
0411 730 190

• 2 x quality office suites located
near Newcastle CBD
• Minutes to Harbour Shopping
Centre
• Approx. 60m2 each with
secure undercover parking
• Ideal for 3-4 person office
• Cheap rental and flexible lease
terms

Contact
Petra Croker
0411 730 190

fourwallscommercial.com

•
•
•
•

Huge corner site with exposure
Former Sandvick facility
Site area over 20,000m2
Office, lab, production area plus
warehousing space totalling over
7000m2 approx
• Lease as one or areas as
required

Contact
Bobby Suminoski 0403 623 560
George Pusmaz 0429 105 800

49 100 111
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WILLIAMTOWN AEROSPACE CENTRE UPDATE

WILLIAMTOWN
Aerospace
Centre
a major economic driver
for the Hunter

L

ocated adjacent to RAAF Base Williamtown,
the Williamtown Aerospace Centre (WAC)
includes the Newcastle Airport Precinct and 120
hectares of industrial land.
Already a major economic driver for the
region, WAC has the potential to position
the Hunter as a major national and even
international centre for the aerospace and
aviation industry.
WAC is currently undergoing major activity
including a number of new tenants, a major
hotel and further expansion of the Newcastle
Airport. It provides first class facilities, tow-away
access and a variety of infrastructure solutions
to meet the needs of individual organisations
of any size or requirement.
WAC will also facilitate the expansion of
RAAF Base Williamtowns capability to meet
the changing requirements of the RAAF and its
Defence contractors throughout this century.
All lots in the new commercial precinct
have Defence secure IT networks to meet the
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Already a major economic driver for
the region, WAC has the potential
to position the Hunter as a major
national and even international centre
for aerospace and aviation industry.

modern requirements of aerospace, aviation
and related industry companies.
The employment capacity if the WAC site is
projected as more than 9,000 and the potential
income effect is estimated to be around $250
million.
The following pages provide a brief snapshot
of some of the current activity at WAC. Further
updates of individual projects will be included
in coming issues of HBR.
Williamtown Aerospace Centre is a major
economic driver for the Hunter

WILLIAMTOWN AEROPSACE CENTRE UPDATE
Raytheon to expand presence at Williamtown

W

ith more than 30 employees based in
Williamtown, Raytheon Australia has
played a key role in the local defence industry
for nearly a decade. As the leader on a number
of significant defence projects in the region,
the company supports the Australian Defence
Force’s Hornet Aircrew Training System and the
Australian Defence Air Traffic System (ADATS).
The ADATS program in particular has
been a local success story. In July last
year, the Government announced that
Raytheon Australia will provide the ongoing
maintenance and repair of the system, noting
an estimated savings of $14 million. As part

of this arrangement, the life of
the program was also extended
by five years, securing local jobs
for that period.
To support this extension,
the ADATS team will move into
Raytheon Australia’s new facility
in the Williamtown Aerospace
Centre this year. The facility will
provide a permanent base for
the ADATS program which has
been operating from temporary
facilities for a number of years.

In July last year,
the Government
announced that
Raytheon Australia
will provide
the ongoing
maintenance and
repair of the
system, noting an
estimated savings of
$14 million.

Mecure hotel for Williamtown

T

he $8 million, four-storey Mercure Newcastle
Airport currently being constructed will
incorporate 95 rooms, a restaurant and conference
facilities for 200 people.
The hotel was approved in June 2013 by Port
Stephens Council and is expected to be operational
around mid-2015.
Mercure Newcastle Airport is seen as an
important further step in the growth of the

Williamtown Aeropace Centre, providing quality
accommodation and facilities for both commercial
and tourist visitors and effectively increasing the
catchment area of the airport.
Travellers from the Central Coast, mid-North
Coast and Upper Hunter will be able to stay
overnight for morning flights.
It will also be valuable for the growing number
of companies based at the WAC, both in term of
accommodating visitors and providing quality
function facilities.

First two buildings at WAC commercial precinct taking shape

T

he first two buildings on the commercial
precinct at Williamtown Aerospace Centre
are under construction, with a number of
tenants expected to move in over the coming
months.
The first stage of civil works included a
new intersection, Technology Place road,
stormwater retention and water quality, street
lighting, sewer, water, telecommunications and
power infrastructure to enable the whole site to
be supplied.
The two new buildings will be around $8
million in investment.
Building A is approximately 800 sqm including
offices, training rooms for Bohemia Interactive,
offices for BSG Finance and offices and
workshop for Raytheon.
Builing B for Lockheed Martin Australia is

around 1,100 sqm including offices with room
for expansion, warehouse and work-shop for
standing radar equipment, thus the height.
Raytheon and Bohemia Interactive are
expected to move in late April /early May 2014.
Lockheed Martin Australia is expected to move
in late May and BSG is expected to move in
early June 2014
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WILLIAMTOWN AEROSPACE CENTRE UPDATE
BAE Systems committed to the Hunter

S

ince 1998, BAE Systems Australia has been a trusted Defence
partner in the Hunter region from the base at Williamtown.
The presence is built on their expertise in aircraft sustainment.
The local workforce helps to keep the Royal Australian Air Force’s
(RAAF’s) frontline fighter jets in the air.
In more than 15 years, BAE Systems Australia has invested
heavily in modern commercial facilities and in building and
training a workforce of aerospace technicians, engineers and
apprentices that is committed to performance excellence. They
have established a culture of continuous improvement,
enhancing performance and reducing costs to customers without
compromising on safety or quality.
Last year BAE Systems Australia secured a new five-year
contract to remain the in-service support provider for the RAAF’s
Hawk Lead-In Fighter fleet, with possible extensions out to 2026.
They are already supporting the introduction of the next
generation Joint Strike Fighter (JSF) into Australia, developing a
model to integrate the aircraft into the environment and
sensors to manage corrosion damage more effectively. They are
also using this experience and aircraft sustainment
expertise to pursue long-term JSF sustainment work at
Williamtown, when
the aircraft arrives
in 2018.
Last year BAE Systems Australia
As part of their
secured a new five-year contract
long-term strategy
to remain the in-service support
to diversify their
provider for the RAAF's Hawk
customer base,
Lead-In Fighter fleet, with possible
BAE Systems
extensions out to 2026.
Australia is also
exploring
opportunities
to expand their newly established commercial aircraft
maintenance business at Melbourne Airport into
Williamtown.

Further expansion for Newcastle Airport

N

ewcastle Airport’s 20-year Master Plan, provides
a framework for ongoing managed infrastructure
and development growth. It outlines development of
the terminal, car parks, and road network to meet future
demand and provide permanent facilities required for
international services.
Newcastle Airport was the recipient of an $11.1 million
grant from the NSW State Government in September 2013.
The grant is part of the Hunter Infrastructure Investment
Fund (HIIF), specifically for infrastructure development in
the Hunter region.
The funding will enable the Airport to proceed with stage
one of a terminal expansion, approved by Port Stephens
council in early 2013. Stage one will see a significant
change in the layout of the terminal; the implementation
of a “swing gate” facility, allowing domestic flights one day
and international the next; expansion of the arrivals area;
and infrastructure appropriate for international arrivals and
departures, such as customs and quarantine rooms.
The expansion is consistent with the Defence-approved
Newcastle Airport Master Plan and gives certainty to the
future growth of services to and from the Airport.
The successful tenderer for the next expansion is expected
to be announced late April. Work is expected to commence
in July and be complete by mid-2015.

Lockheed Martin Australia becomes first anchor tenant
Once completed, the new Williamtown facility
will be utilised by Lockheed Martin Australia to
support the development of Royal Australian
Air Force wide area surveillance programs. It will
also provide a consolidated centre for company
operations in the greater Newcastle and Hunter
Valley areas, with staff planning to move into the
new facility in May 2014.
Lockheed Martin Australia Pty Limited,
headquartered in Canberra, is a wholly-owned
subsidiary of US-based Lockheed Martin
Corporation, a global security and aerospace
company. LM Australia specialises in the
development, integration and sustainment of
The commercial land at Williamtown Aerospace Centre, showing
advanced technology systems, products and
Lockheed Martin’s new facility, the new Accor hotel and available land.
services. The company employs more than 900
people in Australia and New Zealand working on
a wide range of major programmes spanning the aerospace,
ockheed Martin Australia has formally signed on as the
defence and civil sectors. In 2013, combined revenues exceeded
first tenant for Hunter Land’s Commercial Precinct at the
A$270 million.
Williamtown Aerospace Centre. Lockheed Martin Australia will
The Williamtown Aerospace Centre has been a joint regional
occupy a purpose built facility as part of 1 Technology Place.
and state partnership enabled by the NSW State Government
The company has recently executed lease agreements with
through major infrastructure delivery by Hunter Water
WAC Holdings, a Hunter Land affiliated company, to initially
Corporation. The development of the business park is another
provide it with office accommodation for at least 20 engineering
step in realising the Defence Strategy developed for the
and IT staff, along with a workshop area. Provision for the
Hunter Region, which has been promoted by Newcastle MP
accommodation of over 30 additional staff is to be made in a
Tim Owen AM.
Stage 2 development.
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OUR FUTURE IS
RIGHT HERE IN
THE HUNTER
For over 15 years, we’ve been a trusted
partner to the Australian Defence Force from
our base in the Hunter region.
Our local workforce helps to keep the RAAF’s
Hawk and F/A-18 Hornet frontline fighters in
the air.
Now, we’re supporting the introduction of
the next generation Joint Strike Fighter into
Australia from right here at Williamtown.
We’re committed to the Hunter. Today and
tomorrow.

baesystems.com/australia
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Get Super benefits for your business
Dean Grozdanis
JSA Group
There’s no question that superannuation is becoming
increasingly complex. Are you one of the many senior
managers and business owners throwing their hands up
and putting Super in the too hard basket? The problem
with that approach is that you will end up costing your
employees and your business or organisation money.
Here are three common issues that can be easily
remedied with a Corporate Super Plan and cost- effective
management of Super.
1. Not talking Super with new employees
Many employers simply obtain the details of their
new employees’ existing Super account and make
contributions. It seems the most efficient thing to do at
first glance but there are pitfalls.
At the very least you must have documented that you
have communicated the details of any Super plan to
a new employee and given them choice in selecting a
fund.
Making payments to and managing relationships with
multiple Super funds is an administrative headache. That
time could be better spent elsewhere in your business.
Taking a little time up front to create a Corporate Super
Plan that meets the needs of your employees and your
business is efficient.
2. Not managing your Corporate Super Plan
For those of you with a Corporate Super Plan, that is
a good first step. Do you know if it is still meeting your
needs and maximising group benefits such as insurance
or are you solely reliant on the messages given by that
fund? Simply swapping one Corporate Super Plan for
another isn’t always the solution.
3. Not thinking Super for recruitment and retention
Superannuation is a vital part of wealth creation and
retirement planning. Helping your staff with these
issues is something they’ll value. This brings me to
salary sacrificing. Given technological advances in
payroll and superannuation platforms, it is a cop-out for
organisations to say that they cannot offer an employee
the flexibility to accumulate wealth tax effectively. The
good people you want to attract and retain in your
business know that too.
Are you nodding at these points but still thinking it
is too hard? The solution is active, efficient and expert
management. If you don’t have resources in-house
then a financial planning group with corporate Super
expertise is vital.
A good Corporate Super service will:
• incorporate Super with existing salary
packaging and other remuneration benefits
• set up simple systems for easier, more efficient
administration outline a communication
program for employees and other stakeholders
• deal directly with new employees about Super
• provide regular reviews of fund performance
and industry changes with recommended
actions.
They should also be able to show you how they will
align Super arrangements with your business objectives,
not just do the paperwork.
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Dean Grozdanis is the Business Development
Manager at JSA Corporate Super. He has
over 10 years of experience with the financial
services sector, predominantly Corporate
Superannuation. Dean has a wealth of
knowledge from within the banking and
industry funds sector.
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SMSF and BRP – a winning combination
John Osborne
OYA Financial Decisions
More business owners are considering moving their
superannuation into a Self Managed Super Fund (SMSF). An SMSF
can give you more control of your retirement funds and flexibility
of your investments including the ability to buy your business
premises.
When your SMSF owns real estate, you can lease it to a related
party of the fund. This is called Business Real Property (BRP).
The Superannuation Industry (Supervision) Act allows SMSFs
to acquire BRP which includes farms, factories and offices. This
strategy can provide significant taxation and finance benefits
for business owners whilst providing additional income for
your SMSF. Furthermore, your SMSF can borrow money to fund
the purchase and use gearing to enhance your fund’s growth
potential.
For example, Dr Smith owns a house used exclusively by his
medical practice. He is a member of his SMSF, so in his capacity
as trustee of the fund, he wants to acquire the house for market
value and then lease it back to the medical practice so he can
continue to operate his practice from the house. Although the
house was built as residential premises, the real property is used
wholly and exclusively for Dr Smith's medical practice business.
Once acquired by his SMSF, it is now BRP of the fund. His business
claims the rent as a business expense and his SMSF gains an
income stream. The lease payments will be tax deductible to the
partnership at up to 46.5%, and will be taxed as income within his
SMSF at only 15 percent.
If your SMSF holds property for at least 12 months, capital gains
on your property will be taxed at a lower rate of 10 percent. If you
commence a pension before selling your property, the sale will be
capital gains tax-free. And any income or capital gains derived on

your assets once you're over 60 years
and in pension phase, are also
tax-free.
Owning BRP through your
SMSF is a great way to get
income flowing into your
super fund so you can enjoy
tax free rental income during
your retirement and avoid
paying tax for the rest
of your life.
For more
information or to
book a free
consultation please
call(02) 4990 3333 or
visit www.oya.com.au

John Osborne is Adviser and CEO of OYA
Financial Decisions (formerly Osborne Yuille
Financial Planning). He is a superannuation
expert and has advised clients on the benefits
of an SMSF in the Hunter region for more
than 10 years.

“Proudly servicing the Hunter Region
for more than 10 years”.

Kurri Kurri • Cessnock • Singleton

Keep your business on track.
At OYA Financial Decisions (formerly Osborne Yuille) our highly
qualified financial advisers and accountants have the knowledge
and experience to help you achieve your financial and lifestyle goals.
Our services include:

John Osborne CEO

Call us on 02

Financial Planning

Superannuation & SMSF

Finance

Insurance

Lawyers

Accounting and Taxation

4990 3333 for a free consultation or email your details to financial.services@oya.com.au
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End of financial year tax tips
Sheree Cant
Pitcher Partners
As the end of the financial year approaches, here are some
helpful tax planning tips that it’s important to be aware of.
Maximising allowable deductions
Expenses that are "incurred" in relation to your assessable
income can reduce your taxable income. Consider any up and
coming expenses and the value of incurring them before year
end. For example, you may consider prepaying interest 12 months
in advance before year end on your rental property or margin
loan to get an immediate deduction.

work/business kilometres per year, which is calculated using a
fixed rate provided by the ATO.
• The log book method – Expenses are claimed using a business
use percentage which is based on a logbook kept over a 12
week period. This must be updated every 5 years.
• One third of actual car expenses – If your car has travelled
more than 5,000 work/business kilometres during the year,
you can claim one-third of all your car expenses, including
private costs.
• 12% of the original value – If your car has travelled more than
5,000 work/business kilometres during the year you are able to
claim 12% of the original cost of your car.
Detailed records will assist you gaining the best possible motor
vehicle deduction in your return for the 2014 financial year.

Minimising Capital Gains Tax (CGT)
As we approach June 30, if you have made a capital gain and
have an investment that is making a loss and is not likely to
recover, consider selling that investment to offset the capital loss
against capital gains that you have made in the year.
Remember also that the relevant taxing point for CGT purposes
is the contract date. It may be advantageous to delay
contracts until next year to defer your tax liability in
relation to capital gains.
We suggest discussing this with your adviser
if you think it could be applicable.
Salary Sacrifice
Salary sacrificed superannuation contributions are a taxeffective way to save for retirement, as they are taxed at 15%
for individuals with adjusted taxable income under $300,000
rather than your marginal tax rate which can be up to 45% (plus
Medicare Levy). Adjusted taxable income for superannuation
contribution purposes includes taxable income, reportable fringe
benefits and net investment losses. For the 2014 financial year,
taxpayers with adjusted taxable income under $300,000 will be
able to contribute the following amounts into their superfund
without having to pay any additional tax:
• $25,000 for taxpayers aged under 59 years old
• $35,000 for taxpayers aged 59 years old or over at 1 July 2013
Motor vehicle expenses
Individuals are able to claim a deduction for their motor vehicle
using one of four methods.
• Cents per km deduction – You can claim a maximum of 5,000

CHANGE the way you do business
Scott Edden
Greg Farrow
Michael Minter
Wayne Russell
Geoff Thompson
David Wyatt

pitcher.com.au
MELBOURNE | SYDNEY | PERTH | ADELAIDE | BRISBANE | NEWCASTLE | MAITLAND | SINGLETON
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Donations
Donations or gifts of $2 or more to approved organisations and
charities are tax deductible.
Ensure that you retain any receipts for donations youhave made
during the year.
Changes to the Medicare Levy Rate
From 1 July 2014, the Medicare levy will increase from 1.5%
to 2% of taxable income. The additional funds raised from this
increase will go into funding the National Disability Insurance
Scheme. Due to this increase it is worth considering whether any
assessable income expected in the 2015 financial year could be
brought forward to the 2014 financial year. However, you should
also consider that bringing income forward also means paying
tax a year earlier so the cost of this might negate any tax saving
depending on your individual circumstances.
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IAL SOLUTIONS

2 4947 9900
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Sheree Cant is a Chartered Accountant
with a Masters in Tax. She has
over 20 years experience in
public practice and specialises in
providing advice to individuals
and SMEs on various tax matters
including structuring, Capital
Gains Tax, small business CGT
concessions, GST and state taxes.

Medicare Levy Surcharge/ Private Health Insurance Rebate
If you are not covered by private hospital insurance, you may
be liable for the Medicare Levy Surcharge. The Private Health
Insurance Rebate will also be reduced for high income earners.
The table below sets out the relevant rates and thresholds for the
2014 financial year.
Be aware that the surcharge takes into account reportable
fringe benefits, reportable superannuation contributions and
investments losses.
Singles
<$88,000 $88,001-102,000 $102,001-136,000 >$136,000
Families <$176,000 $176,001-204,000 $204,001-272,000 >$272,001

REBATE
< age 65
Age 65-69
Age 70+

30%
35%
40%

20%
25%
30%

10%
15%
30%

0%
0%
0%

MEDICARE LEVY SURCHARGE
All Ages

0.0%

1.0%

1.25%

1.5%

If you do not currently have private hospital insurance and you
are currently earning over the threshold amount, it would be
worth considering taking out appropriate cover prior to 30 June
2014 to ensure that you will not be liable for the Medicare Levy
Surcharge in the 2015 financial year.

For further information contact Pitcher Partners on (02) 4911 2000,
email sheree.cant@pitcher.com.au or visit www.pitcher.com.au

We have the experts to help you:
• Answer all of your questions
www.emergeba.com
• Buy property in super
It is easier
to do than
• Obtain finance
Thinking
you think
• Tracks your investments every day
about a
• Establish realistic investment goals
Self Managed
• Establish realistic investment strategies
Superannuation
• With complimentary Insurance Review
Fund?
• With competitive fixed fee agreements

Book an obligation free meeting now
www.emergeba.com (02) 4947 9900
HBR APRIL 2014

39

SUPERANNUATION, TAXATION & INVESTMENT

Save thousands by claiming
commercial property depreciation
Bradley Beer
BMT Tax Depreciation
Commercial building owners remain unaware of the taxation
benefits their property can generate. One of the most beneficial, yet
often missed deductions available is building depreciation.
As a building gets older and items within it age, they depreciate in
value. The Australian Taxation Office (ATO) recognises this and allows
property investors to claim deductions relating to the wear and tear
on buildings and the plant and equipment items within.
Depreciation claims are the key to increasing cash flow from a
commercial property.
Capital works deductions can be claimed on the structure of a
commercial building so long as construction commenced after 20
July 1982. In cases where construction commenced before this date,
depreciation can still be claimed on plant and equipment assets.
Often commercial property owners assume they are unable to claim
depreciation or receive significant deductions because their property
is too old. However, there are still significant depreciation deductions
available on the plant and equipment assets contained within the
property.
Some examples of depreciable assets include carpets, air
conditioners, blinds, hot water systems, light fittings, lifts, partitioning
and bathroom accessories.
The following case study shows how depreciation assisted a
commercial property owner to increase their cash flow.
Mark owns a commercial office building, which was purchased for
$1.1 million. He leases it to a tenant for $1,800 per week (totalling
approximately $94,000 per year). His expenses (including interest,
rates and management fees) total approximately $124,000 per year.
The accpompanying tables show how Mark’s position changes,
depending on whether or not depreciation is claimed.
Calculations based on the diminishing
value method of depreciation
This example illustrates the
benefits of depreciation. Mark
improved his cash flow from this
property by $231 per week simply
by claiming property depreciation.
It is recommended for
commercial building owners to
contact a specialist to complete
a depreciation schedule.
In commercial properties
tenants are also entitled to claim
depreciation on any fit-out they
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Bradley Beer, the Manging Director at BMT
Tax Depreciation, has over 16 years experience
in the property depreciation, building and
construction industry. He commenced
employment with BMT in 1998, becoming a
Director of the company in 2002. He is a regular
keynote speaker and presenter covering
property depreciation services on television,
radio, at conferences and exhibitions Australiawide.

add to the property from the starting date of their lease, for
example desks, shelving, fire-fighting equipment, security systems
and carpet. Commercial building owners may also be able to claim
depreciation on any assets installed and left behind by previous
tenants once their tenancy has ceased. For this reason, working
out who is entitled to claim depreciation for the assets contained
in a commercial property can be difficult.
A specialist will always perform a site inspection to ensure both
owners and tenants claim the maximum depreciation deductions
from a commercial property.
For further information contact BMT Tax Depreciation on
1300 728 726 or visit www.bmtqs.com.au.

No Depreciation Claim		
Pre-tax Cash Flow			
Expenses
$124,00
Income
$94,000
Loss (expense minus income) $30,000
				
TOTAL DEDUCTION
$30,000
Post Tax Cash Flow
(tax rate 30%)
Tax Refund
$9,000
Net Cash Outlay
$21,000
CASH OUTLAY PER WEEK
$400
HBR APRIL 2014

BMT Tax Depreciation Claim
Pre-tax Cash Flow
Expenses
$124,000
Income
$94,000
Loss (expense minus income) $30,000
Depreciation
$40,000
TOTAL DEDUCTION
$7,000
Post Tax Cash Flow
(tax rate 30%)
Tax Refund
$21,000
Net Cash Outlay
$9,000
CASH OUTLAY PER WEEK
$173

SUPERANNUATION, TAXATION & INVESTMENT
Superannuation update – changes ahead
Ian Morante
Fund Secretary
NSF Super
Stronger Super is the name given to a range of changes to
super legislation and employer obligations introduced by the
Labor government. Following the last federal election and a
change to the current Coalition Government, a number of the
original changes are currently undergoing review and are being
considered by parliament for legislation.
Impacts for employers
There are a number of impacts to businesses that you should be
aware of. Firstly, it is proposed that the current timetable for the
increase in Superannuation Guarantee (SG) contributions from
9.25% - 12% be delayed, with the final increase to 12% deferred
from 2019 to 2021. At the date of this article, this proposal is close
to being passed by the Senate.
Secondly, the Small Business Superannuation Clearing House
will be run by the Australian Taxation Office (ATO) instead of the
Department of Human Services (DHS) from April 2014. This means
that for small business, compulsory SG payments would be
remitted directly to the ATO instead of DHS, together with PAYG
payments. There will be no change to the Clearing House’s service
or functionality.
Changes to obligations regarding employees payslip reporting and
how contributions and payment data must be sent to super funds are
still being finalised by the government and industry. The new data
and e-commerce standard being introduced for employers with 20 or
more employees from 1 July 2014 is likely to be deferred.

Impacts for employees
For employees nearing retirement,
the government announced it would
not introduce a 15% tax on annual
investment earn-ings over $100,000
on pensions purchased with super
money. Superannuation pensions
will continue to attract 0% tax on
investment earnings.
The government is also
proposing to remove the
Low Income Super
Contributions payment of
up to $500 for people
earning less than $37,000 p.a.
Ian Morante
(which was only introduced
in 2012/13), and review other super incentives and concessional
contributions caps in due course.
MySuper is here
One change that has commenced is the introduction of
MySuper - and from 1 January 2014, employers must make
Superan-nuation Guarantee (SG) contributions for employees
who have not made a choice of fund, to a fund offering a
MySuper product. If your default super fund does not offer a
MySuper option, you need to find one that does in order to satisfy
your SG obligations.
You can visit the ATO website at www.ato.gov.au regularly, for useful
information outlining the proposed changes and their status.
This article was prepared by the team from the MySuper authorised, NSF
Super fund, located in Charlestown. Call the team on 1800 025 241 or email
enquiries@nsfsuper.com.au if you would like any more information.
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Member voluntary liquidations can yield numerous tax advantages
Joshua Robb
Shaw Gidley
Members’ Voluntary Liquidations, or MVLs as they are
commonly known, are solvent “winding-ups” that can provide
shareholders with a number of benefits, including the ability
to access assets by taking advantage of capital gains tax (CGT)
concessions prior to closing the company.
As attractive as these benefits are, it’s worth noting that this
process can only be conducted on solvent companies capable of
paying their debts within twelve months of the winding-up date.
Should the company fail to meet this requirement, they should
proceed to a creditors’ voluntary liquidation.
Not surprisingly, demand for solvent liquidations by company
owners wishing to access CGT concessions, has led to fewer
companies with pre-CGT assets on their balance sheets. As a
result, shareholders are now taking advantage of small business
CGT concessions such as:
• the 15 year exemption on the disposal of active business
assets, or
• a 50% reduction on the disposal of active business assets, or
• the retirement exemption, or
• the ability to apply the GCT rollover concession.
To take advantage of the above concessions, there are some
basic conditions that must be met:
1. A CGT event happens to a CGT asset (with the exception of
a K7 event)
2. The CGT event must give rise to a capital gain
3. The tax payer must either be a small business entity or satisfy
the maximum net asset value test

Solutions to complex
financial situations?

We’ve got barrel-loads.
Turnaround  Reconstruction  Corporate insolvency  Bankruptcy

www.shawgidley.com.au
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4. The CGT asset must satisfy the active asset test
5. When the asset is a share in a company or an interest in
a trust, either the tax payer making the gain must be a CGT
concessional stakeholder or the CGT concession stakeholder
must have a small business participation percentage of at
least 90%.
The extent of these favourable tax treatments can vary
depending on the asset and the shareholder. A summary of the
usual taxable status of distributions are summarised as follows:
Distribution

Taxation Treatment

Share Premium Account

Tax Free

Return of Share Capital

Tax Free

Capital Profits from pre 20 September
1985 asset & shares acquired prior to
20 September 1985

Tax Free

Capital Profits post 20 September 1985
asset and small business concession applied
Retained Earnings

credits
Capital Profits post 20 September 1985
asset

Tax Free
Taxable but can be
reduced by available
franking credits
Taxable but can be
reduced by available
franking credits

Directors/shareholders seeking to undergo an MVL must
investigate all taxation considerations, including understanding
the franking credit position of the company. A few taxation traps
relating to the imputation system exist and include the following:
• Franking credits can be wasted from poorly timed
distributions,
• The “benchmarking rule” can be breached, and
• Lack of understanding the notification requirements where
the final distribution franking levels are reduced.
Given the many taxation benefits that can be realised by
voluntarily winding up a solvent company that is no longer
required, it’s worth investigating how best to structure this
process to realise the greatest gain (and ensure all regulations
and requirements are met).
It is important to remember that the MVL process can also be
conducted on associations, co-operatives and companies limited
by guarantees.
The numerous requirements and varying degrees of
concessions that exist can make this a complex operation. To be
confident you’re taking the right steps, it’s worth talking to an
insolvency professional.

Joshua Robb is a Manager at Shaw Gidley and
has extensive experience in all aspects of
both corporate and personal insolvency
administrations. He holds a Bachelor
of Commerce with joint studies in
management and financial accounting
and a Diploma of Advanced Insolvency
Law. He is a member of the Insolvency
Practitioners Association of Australia
and The Institute of Chartered
Accountants.

SUPERANNUATION, TAXATION & INVESTMENT
Investing in Property through Super
Grant Ellis
Prosperity Advisers
As many would be aware the growth in the use of selfmanaged superannuation funds (SMSFs) over the last few years
has been staggering. This growth has been particularly noticed
in the use of SMSFs for property investment activities.
In the article below we consider some of the common
questions we are regularly asked by our clients.
Can my SMSF invest in property?
Yes, a superfund can invest in property.
Whilst there are restrictions placed on superfunds with respect
to property investments, investing in property is broadly a part
of an appropriate planned investment strategy.
This could include an investment in land, holding an
investment property such as a unit or the acquisition of a
property that is used as business premises. Given the low tax
nature of the superannuation system, there are significant
benefits that can be realised from this strategy.
Can my SMSF buy a holiday house?
As a general rule assets held inside a superannuation fund
cannot be used for private purposes. Therefore you cannot
use your superannuation fund to buy a house that you use for
holiday purposes (or generally a house that is rented to family
members).

No other assets of the SMSF can be used as security for the loan.
The asset also needs to be held in what is commonly referred to
as a debt instalment trust, which increases the establishment
cost and complexity of the structure. This structure will require a
separate bare trustee (usually a corporate trustee) and bare trust
deed to be established and must be planned in advance of any
property purchase.
The ability to borrow within an SMSF has dramatically altered
the investment landscape for funds. Much of Sydney’s current
property boom is thought to be linked to the explosion of
investments by SMSFs.
In dealing with banks over recent years with respect to SMSF
borrowing, we have noticed that the banks have now come a
long way in their understanding of lending within super and
the degree by which they are now prepared to lend money
to superfunds. Most will lend to a maximum of 60-70% of the
property value, in order to ensure the SMSF always has sufficient
equity in its investments.

Can I sell a property that I already own to my SMSF?
Your superfund is prohibited from purchasing a
property from “related parties”. This is a wide
ranging definition and will generally include
any family, trusts or companies in which
you have an interest.
There is however an important
exemption from this rule, which
applies where the property is
“business real property”.
In general terms, this is
property which is
used in the conduct
of a business
(ie. commercial
property as
opposed to
residential property).
This exemption can
therefore create an
opportunity for your SMSF
to purchase your business
premises, even if it is already
owned within the family group.
When linked with available
small business capital gains tax
concessions, this can create
significant benefits in a group
structure.
Can my SMSF borrow money
to invest in property?
Prior to 2007 superannuation laws
did not allow funds to borrow money.
Since then funds have been able to
borrow where the borrowing structure
meets certain strict requirements. One
key restriction is that the borrowing
must be “non-recourse” – this means
that the only recourse of the lender in the
event of default is against the asset acquired.
HBR APRIL 2014
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My SMSF doesn’t have the necessary equity - can I borrow
personally against my other assets and lend the additional
money to my SMSF?
Yes you can but it is very important that the loan from you
to your SMSF is appropriately structured and documented. In
particular, it will not be possible for your SMSF to offer either the
property being purchased or any of its other assets as security
for your personal borrowings.
Can my SMSF develop a property it has acquired?
A qualified yes.
Whilst a superfund can renovate a property it owns, there
are particular issues to be addressed if there is any borrowing
in place within the SMSF in relation to that property. The
key requirement of which to be aware is that the SMSF must
use existing cash reserves within the fund to undertake the
development – it cannot borrow additional funds. In addition,
some forms of development can take a SMSF out of mere
investment and into the realms of business, risking your SMSFs
concessional tax treatment.
As a result, planning property improvements and development
within your superfund requires careful planning and structuring
before it is undertaken.
Can I make additional contributions into my Superfund to
partly pay for the property acquisition?
Yes.
The property acquisition within the superannuation fund can
be funded in three ways or a combination of these. They include
the money that already sits in the fund, borrowing money as
noted above or through additional contributions.
Additional non-concessional (after tax) contributions can be
made in accordance with the following table.

Non-Concessional (after tax)
Contributions Cap (2013/14)
Cap per member per financial year
Bring forward an additional 2 years
of contributions

$150,000
$300,000

Total Per Member (if less than 65)

$450,000

If husband and wife are both members
Total (if less than 65)

X2
$900,000

Concluding remarks
Please note that our comments above are only general in nature
and should not be considered a substitute for specific advice.
Whilst the rules associated with operating a SMSF are complex,
the ability to hold property and borrow money offer significant
planning opportunities for clients.
For further information contact Prosperity Advisers on
(02) 4907 7222, email gellis@prosperityadvisers.com.au
or visit www.prosperityadvisers.com.au.

Grant Ellis has more than 12 years
experience providing taxation services to a
range of corporate and private clients. He
specialises in strategic tax planning for his
corporate, private business and high net
wealth individual clients. Grant has particular
expertise in corporate tax consolidation and
international tax advisory

Prosperity Advisers Group
creating stronger futures
Prosperity celebrates 25 years of successful operation
in 2014. Founded in the Hunter, Prosperity has grown
to be an east coast financial advisory firm with personal
global connections. Our local team of 70 people
delivers a portfolio of chartered accounting, wealth
management and salary packaging services to a range
of clients.
Clients tap into Prosperity for strategies and techniques
to minimise taxes, maximise profit and drive growth.
We provide services to a diverse client base and
have specialist teams covering resources and mining,
medical professionals and the not for profit sector.

One team, One plan, Smarter advice.

Sydney | Newcastle | Brisbane
www.prosperityadvisers.com.au
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Walker & Company’s Self-Managed Superannuation
Funds specialists can provide you with expert advice
in all areas relating to SMSF, including borrowing to
purchase real estate in a SMSF.

Free
SMSF
information
meeting
Walker and Company offer a free
1 hour SMSF information service
to anyone interested in setting up
a SMSF or learning how to take
full advantage of their SMSF.

Our standard tax and compliance
service includes the following
commitments to all clients:
• Same day reply to all emails and
telephone calls
• No charge for email or telephone
calls to encourage client contact
• All compliance work priced and
agreed up front.

To organise a free SMSF information meeting please contact
Brett Walker or David Woods at the Broadmeadow office on (02) 49529336,
or Brett Walker or Michael Hart at the Belmont office on (02) 49454201.

www.bwalkeraccountants.com.au
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You own your business but
will you own your retirement?
Matt Kerr
Pitcher Partners Wealth Management

Correcting mistakes in BAS reporting
Most taxpayers intend to get their business activity
statements (BAS) right and do, but mistakes can happen.
An ATO review of BAS adjusted as a result of recent audits
revealed that over 80% of adjustments were as a result of
unintentional GST errors.
“We understand that mistakes can happen when businesses
are preparing their BAS. If you think you’ve made a mistake
on a BAS you’ve already lodged it’s important you correct it as
quickly as possible. We want to work with businesses to help
them get it right,” says ATO Assistant Commissioner Jennifer
Moltisanti.
You may need to make corrections where you have:
· made clerical mistakes, for example, double counted some
creditable purchases or excluded some taxable sales
· incorrectly recorded a taxable sale as GST-free, or
· mistakenly classified a GST-free sale as taxable.
“We understand that mistakes can happen when businesses
are preparing their BAS."
Jennifer Moltisanti - ATO Assistant Commissioner

“These errors can result in businesses claiming too much GST
or not claiming enough,” adds Ms Moltisanti.
If you’ve made a mistake, there is no need to panic. If you
meet the correction limits, you can correct earlier mistakes on
your next BAS yourself. This is generally easier than revising
the earlier BAS and means you are not liable to any penalties
or general interest charge for any GST you correct.
However, if you are outside the correction limits, you will
need to revise the original BAS on which the error was made.
To find out more about correcting GST errors and correction
limits visit the ATO’s website.

Most business owners go into business with the expectation
of building value over time and then extracting that value when
they exit. The trend appears to be that younger generation family
members are not as interested in actively managing the business,
meaning retirement/exit strategies are becoming increasingly
limited for the aging population of business owners.
Many business owners link their retirement plans to either
maintaining ownership of the business to share in the profits or
are relying on an adequate sale price for the business to fund their
retirement.
A lot of owners consider their business is their superannuation,
but like any investment portfolio, there needs to be adequate
diversification to minimise risk. With the environment changing, it
is becoming more important to consider wealth strategies during
your working life. Business owners should be just as focussed on
building their personal wealth, extracting value from the business
along the way, as they are on growing their business.
In an ever changing world we sometimes forget the simple
things that can make a huge difference in our lives. When it comes
to building wealth the starting point is knowing what surplus
is available and then what is the smartest thing to do with that
surplus. There are many choices available, including clearing
personal debts, increasing superannuation contributions or
building an investment portfolio outside of super.
Getting a picture of your personal finances takes time, and time is
often in short supply for business owners. The value of a financial
adviser can be simply giving you extra time to focus on the
business whilst your personal finances are taken care of. It is a bit
like painting a house – something we could all probably do but we
pay a professional to do it so we can spend our spare time doing
the things we really enjoy.
Talking about spare time, lately we are finding more and more
business owners spending time focusing on the needs of their
elderly parents. Again, getting the right advice up front can save
an enormous amount of time and lets you focus on the important,
emotional issues that arise. The aged care rules are changing from
1 July this year, which could result in people paying significantly
more for their aged care. If you are thinking about this then you
should speak to your financial planner to find out how these
changes may affect you or a loved one.
For further information
contact Pitcher Partners on
(02) 4911 2000, email
matt.kerr@pitcher.com.au or
visit www.pitcher.com.au

Local, trusted support
when you need it most.

Turnaround, forensic and insolvency
accounting services since 1984.

www.jirschsutherland.com.au | 4965 6500
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Matt Kerr is a Chartered Accountant
and a Certified Financial Planner
at Pitcher Partners Wealth
Management. He has over 25
years assisting clients with their
superannuation and personal
finances.
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for a better
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With the support of over 120 sponsors and donors we deliver
Regional economic indicators • Residential market outlook • Investment projects monitor
Community wellbeing • Business innovation • Technology usage • Online resources

FIND OUT MORE visit www.hvrf.com.au | call 02 4041 5555
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Hunter Business Review

The dawning of a new era
in the evolution of HBR
HBR has evolved into a multi-media information source for businesspeople with the launch of
a new integrated print – website – social media strategy.
We have no plans to not print hard copy issues, but recognise the tremendous opportunities
available to complement the region’s leading printed magazine with an active website and social
media plan to keep readers more informed than ever.
The new website is a complete re-design and offers a whole new level of content including:
• Regular new stories
• The complete contents of published HBR issues – posted stories plus PDFs
• The ability to search all stories on the website
• and much more
We are also offering regular advertisers with free website advertising (contact us for further
information and conditions!)
HBR has commenced with twice weekly posts on social media and will also assist story
suppliers and advertisers to spread the word on their content to their social media contacts.

But this is only the beginning.
Over coming months you will see a number of further changes in the integrated HBR product.
If you are interested in participating in the new HBR, then contact us today.
We are always happy to discuss advertising and story opportunities.
For further information contact HBR on (02) 4925 7750 or email garry@HBRmag.com.au

www.HBRmag.com.au
HBR MARCH 2014
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Storage
Project
BUSINESS DIRECTORY
Warehousing

BORRELLI-QUIRK NEWCASTLE REAL ESTATE
NEWCASTLE - HUNTER TOURISM & ACCOMMODATION

• Leading suppliers of quality, fully furnished and self contained
accommodation for short or long stays in and around Newcastle.
• Beachfront, harbourfront, suburbs, 1 to 4 bedroom apartments and
homes. Cleaning service available.
• A cost effective, more flexible and comfortable alternative for
visitors and business colleagues.
• A phone call or email is all it takes to match your requirements promptly.
P: 49615566 E: joanne@bqnre.com.au
W: bqnre.com.au 1/91 Hannell Street, Wickham @ NCYC

GLOBAL

SCORPION INTERNATIONAL LOGISTICS
4 International

A Division of POWERHOUSE LOGISTICSair and sea
freight

Your global FREIGHT FORWARDER in the Hunter Newcastle office provides
4 Animal direct
and immediate support for all your international freight needs:
transport
4 Personal
• IATA Air - Seafreight - Imports - Exports
eﬀects
- Storage - Project Cargo - Customs Clearance and transport services.
• Online track and trace
• Supply chain management
INTERNATIONAL
• International Trade support
Please call for individualised cost analysis, comparison
rates
and serviceCALL
options Our services include:
Our services
include:
02 4962 1234
4 Airfreight
on: 4962 1234 www.scorpioninternational.com.
www.phl.net.auFAX
4 Airfreight

SCORPION
Seafreight

4 Imports

02 4962 1283
Website

Seafreight

4 Imports

www.scorpioninternational.com

Exports

FINANCIAL SERVICES

Exports

CLEANING SERVICES

FREIGHT FORWARDERS

ACCOMMODATION

4

4 Customs

4 Customs

clearance
CREST FINANCIAL SERVICES
4 Document
assistance
4 Warehousing
Superannuation, Investment Advice, Retirement
Storage Planning,
Insurance and Risk Protection.
4 Project
Warehousing

ADAMSTOWN CLEANING SERVICE

(02) 4929 2552

Celebrating 20 years service to the Newcastle area

Newcastle - East Maitland - Nelson Bay

clearance

4 Document

assistance

4 Warehousing

Storage

4 Project

Warehousing

GLOBAL
LOGISTICS

GLOBAL
LOGISTICS

4 International

4 International

"Working together for yourairfuture"
and sea

Unit 7, 7 Revelation Close Tighes Hill NSW 2297
Ph: (02) 49610145 Email: john@adamstowncleaning.com.au

air and sea
freight

www.crestfs.com.au freight

4 Animal

4 Animal

transport

transport

4 Personal

4 Personal

TONY CANT REAL ESTATE

HAMILTON SERVICED OFFICES

Our expertise is helping commercial clients achieve their property
goals. We are experienced, versatile, professional, innovative and
community minded. Catering for all your real estate needs our
extensive commercial team encapsulates honesty, quality service &
results in every transaction.
Contact our award winning team
today.
Phone: (02) 4933 6299
Email: commercial@tonycant.com.au

eﬀects

SERVICED OFFICES

COMMERCIAL R/ESTATE

eﬀects

SCORPION
INTERNATIONAL

CALL
02 4962 1234
FAX
02 4962 1283
Website

• Great location
• Professional and modern environment
www.scorpioninternational.com
• Security system
• Onsite customer parking
• IT Equipped
• Boardroom use
Level 1 / 31 Beaumont Street, Hamilton
Call for an appointment 02 4962 2022.

CALL
02 4962 1234
FAX
02 4962 1283
Website

www.scorpioninternational.com

For more business information visit:

www.HBRmag.com.au
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FUNNY BUSINESS
Re your reference request:
1 Bob Smith, my assistant programmer, can always be found
2 hard at work at his desk. He works independently, without
3 wasting company time talking to colleagues. Bob never
4 thinks twice about assisting fellow employees, and always
5 finishes given assignments on time. Often he takes extended
6 measures to complete his work, sometimes skipping coffee
7 breaks. Bob is a dedicated individual who has absolutely no
8 vanity in spite of his high accomplishments and profound
9 knowledge in his field. I firmly believe that Bob can be
10 classed as an asset employee, the type which cannot be
11 dispensed with. Consequently, I duly recommend that Bob be
12 promoted to executive management, and a proposal will be
13 executed as soon as possible
Addendum: That idiot was standing over my shoulder while I
wrote the report sent to you earlier today. Kindly reread only the
odd numbered lines
A man owned a small farm. The Fair Work Ombudsman heard he
was not paying proper wages and sent an agent to interview him.
"You just give me a list of your employees and tell me how much
you pay them."
"All right," said the farmer. "I have a hired man. Been with me for
three years. I pay him $800 a week, plus room and board. I have
a cook. She's been here six months. She gets $700 a week plus
room and board."
"Anybody else?" asked the agent as he scribbled on a note pad.
Yeah," the farmer said. "There's a half-wit here. Works about
eighteen hours a day. I pay him ten dollars a week and give him
chewing tobacco."
"Aha!" the agent roared. "I want to talk to that half-wit!"
"You're talking to him now," said the farmer.

A thief stuck a pistol in a man's ribs and said, "Give me your
money."
The gentleman, shocked by the sudden attack, said, "You cannot
do this, I'm a Federal politician!"
The thief replied, "In that case, give me MY money!"

Q: Why didn't the man report his stolen credit card?
A: The thief was spending less than his wife.
A Spanish captain was walking on his ship when a soldier rushes
to him and exclaims, "An enemy ship is approaching us!"
The captain replies calmly, "Go get my red shirt."
The soldier gets the shirt for the captain. The enemy ship comes in
and heavy rounds of fire are exchanged. Finally, the Spaniards win.
The soldier asks, "Congrats sir, but why the red shirt?"
The captain replies, "If I got injured, my blood shouldn't be seen,
as I didn't want my men to lose hope."
Just then, another soldier runs up and says, "Sir, we just spotted
another twenty enemy ships!"
The captain calmly replies, "Go bring my brown pants."

QUOTE OF THE WEEK
“A successful man is one who can lay a firm foundation with
the bricks others have thrown him.”
- David Brinkley

WANT TO STAND OUT FROM THE CROWD ?

AUSTRALIAN
NATIONAL
PRINT AWARDS
Gold Medal
Winners
2013

The Hunter Region’s Premier Print Group.
Extensive range of services:
Design

Kitting and packing

Award winning offset and digital printing

QR Codes

Online customised print management portal

Transactional Mail

Multi-channel marketing

Direct Mail

Warehousing and distribution

Digital Asset Management

NCP Printing now with Print National
NSW PRINT
INDUSTRY
CRAFTSMANSHIP
AWARDS
Gold and Bronze
Medal Winners
2012
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NCP Printing Newcastle
14 Channel Rd, Steel River Industrial Park
Mayfield West NSW 2304

02 4926 1300
E: sales@ncp.com.au
NCP is a division of the Bright Print Group of Companies
8-10 Frank Street Wetherill Park NSW 2164 Australia | www.brightprintgroup.com.au
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HBR is essential reading
for anyone wanting to
keep informed on local
business news and issues
that affect business.

I wish to subscribe to HBR for

□ 1 year - $55 □ 2 years - $99
□ Cheque enclosed or please
charge my credit card.

□ Mastercard □ Visa
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For less than $1 a week,
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Send to :
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PO Box 853 Hamilton, NSW 2303
or fax to (02) 4925 2570 or email
to judy@HBRmag.com.au

Further information is available at www.HBRmag.com.au

INNOVATION

= SOMETHING NEW OR DIFFERENT…

Why put up with the status quo? Experience the
difference of the Accent approach when analysing the
dynamics of your office and identifying your current
and longterm needs...
It takes expertise and innovation to come up with a
solution that will not only save you time and money,
but will also increase your teams performance through
enhanced productivity. Contact Accent Office Interiors
today.

1800 044 044
www.theaccentgroup.com.au
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