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ARE YOU  
PAYING TOO  
MUCH TAX?
SiDCOR has conducted over 500 reviews in 12 years and have  
discovered in each case that these businesses had overpaid tax.

Don’t let this happen to you. 
Call Paul Siderovski today for a FREE confidential review.

“ I changed accountants and it changed my life. SiDCOR conducted a free 
review of my past and current tax, and as a result I received thousands  
of dollars in overpaid tax my previous accountant missed ” 

 Theo Koutrodimos – Metal Point

The small to medium business specialist.
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We know talent.
Chandler Macleod has an extensive database of active 
candidates in various industry sectors and 22,000  
employees out working on client sites every week. 
Through our experience with planning, sourcing, assessing, 
developing and managing talent along with industry 
intelligence, we know a lot about talent...

Contact our Newcastle team on 02 4978 7744.

chandlermacleod.com
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December - Deadline 10 November
Women in Business + Mining & Energy Update

Contact HBR for information on advertising 
& story submissions in 2015 

COMING ISSUES

For more information call 
(02) 4925 7760 or email 

editorial@HBRmag.com.au
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FOLLOW US 

Garry Hardie
Publisher & Editor

The Hunter has benefited from the coal industry for many 
decades and will continue to do so for the foreseeable 
future, however, it seems unlikely we will ever reach the 

heights of the early part of this decade when thermal coal 
reached over $130 per tonne.

The price has now fallen to around half this peak and there is no 
sight of any major forces to push the price higher.

On the global scene, there has been increased production 
from a number of countries, including Indonesia, and there are 
indications that demand in an increasing portion of the globe has 
probably reached its peak consumption.

In most developed countries, other sources of power are 
increasingly being used and very few if any new coal-fired 
stations are being built.

In Australia electricity demand from the grid has actually fallen 
in the past 5 years, mainly due to an increasing emphasis on 
energy efficiency and increasing use of alternative electricity 
sources, particularly solar panel.

There is also many billions of dollars of investment a year around 
the world in other energy sources, resulting in more energy 
alternatives that are becoming more and more price competitive. 
There will no doubt be many more technology advances in 
coming years that will eat further into the energy market that was 
so heavily dominated by coal.

Even in China, which fuelled much of the demand in the most 
recent boom, policies are beginning to change. They are still 
building coal-fired power stations but are starting to also close 
some in the major cities.

The latest news is that China is considering placing a tariff 
on imported coal. It is not policy yet and may not happen, but 
certainly does not add to investment certainty for the industry.

These factors certainly present challenges to the local 
economy, particularly in the Upper Hunter, but we cannot sit on 
its hands and wait for the next boom that may never eventuate. 
We must continue to diversify our economy and further grow 
new industries.

Don’t get me wrong. I still see a very strong economic future 
for the Hunter and the coal industry will continue to play a very 
major part, however, we cannot use the peak of the boom as a 
benchmark, or expectation.

Our task is to look at conditions as they are currently and how 
they are likely to be in the short to medium term and do the best 
we can to secure the Hunter’s future prosperity
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*The all new A 180 BE. 
 At a price that won’t scare you. 

The all new A 180 BE is packed with features that’ll redefine what’s standard in its class. 
Experience it for yourself at Hunter Star Motors www.mbnewcastle.com.au

iPhone and iPod are registered trademarks of Apple Incorporated. The Bluetooth word mark is a registered trademark 
of Bluetooth SIG. Incorporated.

Standard features include:

•  Reversing camera

• Hands free parking

• Bluetooth®, iPhone® and iPod® connectivity

• 7G-DCT 7-speed automatic transmission

• 17-inch 5 twin-spoke alloy wheels
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Hunter Star Motors 1 Pacifi c Hwy, Bennetts Green    Tel: 4974 4244    Open 7 Days
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The AFC Asian Cup, Asia’s biggest football 
tournament is coming to Australia in January 
2015. Five cities will host 32 world class football 
matches over 23 days, culminating with the Final 
to be played at Stadium Australia on 31 January 
2015. Hunter Stadium will host four world class 
football matches including a Semi Final and the 
3rd and 4th Play Off from January 12-30.

The games will provide Newcastle with 
immense media coverage, both across Australia 
and internationally. Tens of thousands of tourists 
and media will be visiting Newcastle and the 
event is expected to have a viewing audience of 
in excess of 1 billion.

The 16 nations to qualify for AFC Asian Cup 
Australia 2015 are Australia as hosts, defending 
champions Japan, Korea Republic and 2012 AFC 
Challenge Cup winners DPR Korea, along with 
Bahrain, China, Iran, Iraq, Jordan, Kuwait, Oman, 
Qatar, Saudi Arabia, the United Arab Emirates, 
Uzbekistan and Palestine.

The tournament is being financially supported 
by the Australian Government and the NSW, 
Victorian, Queensland and ACT Governments. 
Fox Sports will broadcast the AFC Asian Cup 
throughout Australia.

Tickets start from $5 for children and $15 for 
adults. For more information and to purchase 
tickets go to www.afcasiancup.com/tickets

Newcastle to gain massive international coverage with Asia Cup games 

Tens of thousands of tourists and media will be visiting 
Newcastle and the event is expected to have a viewing 
audience of in excess of 1 billion.
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Coinciding with National Skills Week in August, the HVTC Skills 
Centre at Rutherford officially opened its state of the art $5M 
facility. At the opening the name of the administration building 
was also announced, The Milton Morris Building was much to his 
surprise, named after HVTC Founding Chairman and Director, the 
Hon. Milton Morris AO.

For the past 33 years, Mr Morris has worked tirelessly to promote 
and support group training. As founder of Australia’s largest and 
oldest group training organisation HVTC has provided training 
and employment opportunities for 20,000 apprentices and 
trainees across NSW and QLD. Mr Morris turned 90 in April this 
year and continues to encourage and inspire the HVTC team who 
he engages with on a daily basis.

HVTC CEO Sharon Smith said naming the administration 
building was a proud moment and provided HVTC with a 
wonderful way to honour Mr Morris’ lasting legacy to the 
company and the community. 

PROACTIVELY LEADING THE WAY WITH 
WHOLE OF LIFE BUILDING ASSET 

MAINTENANCE
innovation | intelligence | sustainable

   INTELLIGENT HVAC MAINTENANCE SERVICES, 
      DESIGN AND CONSTRUCTION SOLUTIONS]

innovation | intelligence | sustainable

Contact Grosvenor to discover 
how they can streamline and 
improve your building asset 
maintenance.

Unit - R/ 132 Garden Grove Pde
Adamstown NSW 2289
P: 1800 807 423
W: gegroup.com.au

] BUILDING ENVIRONMENTAL SERVICES

Leading the way in proactive 

indoor air quaLity management

While there is no doubt as to the benefits of 

proactive Indoor Air Quality (IAQ) management, 

building owners and tenants alike need to 

know that the company employed to monitor 

and control the internal building environment 

utilises the latest technology and practices.  

Grosvenor Building Environmental Services is an 

independent provider of IAQ services and offers 

an enviable track record of delivering consistently 

high quality indoor building environments that 

maximise employee productivity, minimise OH&S 

issues and maximise a building’s ROI.

Grosvenor provides a wide range of Building 

environmental services across all building  

types including:

naBerS iaq evaluations

Grosvenor supplies nationally accredited 

performance evaluations of IAQ. The NABERS 

scheme allows building owners to benchmark the 

IAQ performance of a building system. This rating 

is a government verified, independent assessment 

which can be useful in assessing the current status 

of IAQ and reassuring tenants. 

NABERS IAQ ratings may be included in your 

marketing material and Grosvenor can provide 

specialists services to improve current ratings. 

air Filtration Services

From simple filter installation and odour control 

through to performance evaluations and system 

upgrades, Grosvenor is the one-stop IAQ 

management partner that you can rely on.

Our Programmed Air Filtration Maintenance 

service is second to none and is an extension of 

our highly regarded HVAC Maintenance Services.

air handling System  

cleaning Services

Proactive sanitation of a building’s air handling 

systems is critical to maintaining consistently high 

IAQ. Grosvenor’s cleaning services cover the vital 

components of your HVAC system including:

	 •	Plenum	Chambers 
	 •	Supply	&	Return	Air	Fans

Grosvenor is a leading provider of intelligent building environmental services across Australia.  

Everything we do and the way we do it provides superior outcomes in terms of tenant comfort 

and health, OH&S compliance and improved HVAC efficiency.

BuildinG EnVirOnmEntAl SErViCES

innovation | intelligence | sustainable
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] FIRE MAINTENANCE, CONSTRUCTION & CONSULTANCY

Grosvenor Fire is a part of the Grosvenor 

Engineering Group, a company leading the 

way with its whole of building approach to 

proactive asset maintenance.

Grosvenor Fire is a leading provider of 

intelligent building fire protection, offering a 

full range of services including maintenance 

in accordance with AS1851-2005 or AS1851-

2012, construction and consulting solutions 

across Australia. Everything we do and the 

way we do it provides our client stakeholders 

with superior outcomes in terms of Australian 

Standards and BCA Compliance.

Grosvenor delivers improved fire protection 

system reliability, cost of ownership and 

building ROI. This isn’t a statement about our 

vision, this is what Grosvenor delivers to our 

many strata, commercial and government 

clients every day.

company Structure

Grosvenor Fire consists of three service 

delivery channels:

• Fire Protection Maintenance Services

• Construction & Design

• Fire Protection Consulting

The structure of our business enables a unique, 

cross-functional approach to servicing your 

company’s essential services needs. Where 

many fire protection solution providers interact 

with clients on a functional silo by silo basis, 

Grosvenor’s Customer Relationship Managers 

(CRM) are your one point of contact across all 

functions. This approach enables us to deliver 

the right solution on time and within budget.

Most importantly, your Grosvenor CRM 

actually cares about providing you with a 

premium level of service – it’s this personal 

touch that our customers really appreciate.

Fire Maintenance, construction
and consultancy

Grosvenor Fire is a leading provider of building protection maintenance, construction and 

consulting services. offering a unique depth of experience combined with the latest fire 

asset management technology, Grosvenor Fire provides its client stakeholders with superior 

outcomes in terms of tenant safety, improved fire protection system reliability, cost of 

ownership and building return on investment (roi).

G
ro

sV
en

o
r

G
RO

SVEN
O

R

Hunter TAFE students have built, created, carved, welded, 
beautified and designed their way to a total of eight medals at 
the WorldSkills Australia’s National Competition, held at Perth’s 
Convention and Exhibition Centre on 18 – 20 September.

The count included four gold medals, which signifies the Hunter 
TAFE competitors as the best in their trade in their country. The 
Hunter was also honoured with The Evatt Shield for the Best 
Performed Region in Australia.

The competition, which went for three days, saw almost 
500 young apprentices, trainees and students competing in 
categories ranging from the traditional trades such as plumbing, 
bricklaying and hairdressing, to more contemporary professions 
of web design, mechatronics and fashion technology.

Gold medal winners will now have the opportunity to compete 
in the 43rd WorldSkills International Competition in São 
Paulo, Brazil, in 2015, and represent Australia against 72 other 
competing countries.

Creating and exploring new opportunities for employment 
and economic growth will be key considerations as Singleton 
Council commences work on drafting the Singleton Economic 
Development Strategy.

Dr Kim Houghton and Amanda Kenyon of Strategic Economic 
Solutions have been engaged to work with Council’s Economic 
Development team to develop the strategy in consultation with the 
local business community.

With the recent mining downturn, and the impacts this is having 
on local business and industry, Singleton Council General Manager 
Lindy Hyam says the strategy is a high priority for Council. 

“Singleton has some specific challenges and opportunities that 
will be addressed in the action plan including the escape spending 
of drive in drive out workers, the dominance of the mining 
industry, our location and accessibility to major centres and our 
demographics.”

The University of Newcastle (UON) is Australia’s number one 
university in the 2014 QS Top 50 Under 50 rankings. UON also 
ranked in the world’s top 20 universities under 50 years of age, 
after rising 12 positions to be ranked at number 19.

UON Vice-Chancellor, Professor Caroline McMillen, said 
the independent rankings were evidence of a commitment 
and focus across the University on research excellence and 
education outcomes.

“I am delighted that the University of Newcastle climbed to be 
the top young university in Australia,” Professor McMillen said.

“Our world ranking as 19th among universities under the age 
of 50 shows UON is on the right trajectory, and inspires us to 
continue building an institution that students, staff, our alumni 
and the wider community can be proud of.”

The QS ‘Top 50 Under 50’ ranks universities established since 
1965 according to their position in the QS World University 
Rankings 2014/15.

The rankings saw UON achieve a 16% rise in academic 
reputation during the past year and a 17% rise in UON’s 
employer reputation ranking, while citations in research 
publications per faculty rose 16%.

Now in its 10th year, QS World University Rankings rank 
the world’s top 863 universities based on research, teaching, 
employability and internationalisation.

Institutions are assessed on six indicators – academic 
reputation, employer reputation, faculty student ratios, citations 
per faculty, international students and international faculty.

UON ranked Australia’s number one 
university under 50 years of age

Hunter TAFE students to compete in 
Brazil for International WorldSkills titles Skills centre officially opened 

Singleton Economic Development Strategy 

Joshua Lodge was named Trainee of the Year at the 2014 NSW State 
Training Awards held in September. 

The 21 year old, who completed the Certificate IV in Laboratory 
Techniques with Hunter TAFE is completing his traineeship through 
Hunter Valley Training Company and works as a laboratory techniques 
trainee for host employer Origin Energy.

Three other Hunter TAFE students who were also named finalists in 
the Apprentice and Vocational Student of the Year categories: Jake 
Frew, Amber Dobie and Dianne Frizza.

Local student named Trainee of the Year
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Telephone 4908 0999  Email reception@jsagroup.com.au  Visit www.jsagroup.com.au

Invest in your own cubbyhole!

3858

If you are an investor looking for a high rental return, then JSA Group Property suggests 
you consider the CubbyholE ConCEpT.

These durable work and storage spaces are suitable for many investment strategies.  
And the low entry price makes this concept accessible to many people.  
For business owners this may be cheaper real estate to buy than rent!

Spaces range from 20 square metres to 45 square metres with allocated car parking, 
high level security and first class amenities including high speed internet.

Cubbyhole Newcastle will be built at 8 Concord Street Cardiff.

Talk to us about the best structure to suit your individual needs. 

Contact Mark Scott today or head to jsagroup.com.au.

The first sod turn and smoking ceremony to mark the beginning 
of construction of Mortels' new $3.2 million tourism facility took 
place on 11 September.

Aboriginal Elder Uncle Bill Smith conducted the smoking 
ceremony which is an ancient custom amongst indigenous 
Australians, where native plants are burned to produce smoke 
which is believed to have the ability to ward off evil spirits and 
cleanse the ground. 

Suitably named, The Sheep’s Back Visitor Centre will incorporate 
Mortels Sheepskin Factory, a museum celebrating the history of 
sheepskin in Australia, café and retail outlet. 

Mortels Sheepskin Factory Chief Executive Officer, Tony Mortel 
said he was excited by the opportunity to bless and cleanse the 
land prior to digging the shovel into the ground for the first sod 
turn that will ignite the commencement of the construction of 
the new facility. 

“The Sheep’s Back Visitor Centre will resemble a modern-
day shearing shed that will offer a unique interactive visitor 
experience sharing the history of the Ugg Boot and culturally 
significant stories through the history of manufacturing 
sheepskin in Australia," he added. 

“You will be able to see first-hand how we make our quality 
sheepskin products from a raised platform and then walk 
amongst the machines to experience the noises and smells on the 
factory floor,” said Tony. 

“Tourism is strong in the Hunter and we plan to capture 
international visitors by working in partnership with local tourism 
operators to create overnight packages that incorporate Newcastle, 
Port Stephens and the Hunter Valley to create a long-term 
economic benefit to our region. We see the tours being popular 
with international visitors, locals and school groups,” he added. 

Construction commences on Mortels’ $3.2 million Tourism Centre 

Tourism aside, locals haven’t been forgotten and have been 
considered in the design of the Centre with a convenient entrance 
for retail customers who want to just pop in to buy their beloved 
Ugg Boots. 

The Sheep’s Back Visitor Centre is planned to open in March 2015. 
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W: www.hunterlift.com.au  E: sales@hunterlift.com.au  P: 4967 4622   A: 53 Rural Drive Sandgate 2304    

Servicing the Central Coast, Newcastle and 
the Hunter all the way up to Northern NSW.

 Did you know that for the past 35 years we have been 
your locally owned and operated forklift specialist?

 Dealing with local companies ensures we all have a secure future.

• • •

Grabbing piping hot steel tubes off mills with only tongs and 
gloves, dressed in your best stubbies work shorts was but one of 
the many old stories re-told by former Austube Mills’ employees 
at the business’ 80th anniversary celebrations on 4 September.

The historic tales and times reminisced from the ‘good old 
days’ brought more 
than 100 former 
employees of the 
site together with 
current employees 
to celebrate the 
milestone and to 
discover how much 
the business has 
evolved over the 
decades.

Former employees 
also spent moments 
amongst themselves 
reconnecting with old 
friends and sharing 
personal memories; 
most of them about 
their time at ‘Tubies’. 
Old site photos from 
the early 40s and 50s 
and behind the scenes 
footage of the mills 
featuring many of the 
former workers, bought back many memories for the old team 
mates, who sometimes spent up to 50 hours per week together 
on the mills.

Austube Mills General Manager Richard Clement said the 
developments and attitudes towards safety and operations were 
the two main areas where significant changes were discussed 
amongst the guests.

“Many of the former employees were relaying stories that left 
our present employees shocked at how steel manufacturing used 
to operate,” Richard said.

“It was only 25 years ago that hot steel tubes were pulled off 
the mills by operators with nothing but a pair of gloves to protect 
themselves, actions that no one blinked at back then but actions 
that would shut down production if they occurred today.

“Safety is now one of our business core values and the 

80th year anniversary unlocks yarns from Newcastle’s steelworks past
procedures, checklists and training we all undertake every day, 
are major investments the business annually commits to to 
ensure our people, our products and our customers are protected.

“For those guys, who worked together for 20 to 30 years on 
average, it wasn’t just a job back then, it was their whole lives, 

and we are pleased we 
could honour all their hard 
work via the installation of 
the commemorative time 
capsule. The capsule will 
provide future generations 
with an opportunity to hear 
and re-tell the stories of the 
steelworks and the people 
that helped build this City” 
Richard said.

“Eighty years is a milestone 
in anyone’s eyes, however 
80 years in the now tough 
conditions of the Australian 
steel manufacturing industry 
is an achievement worthy of 
celebration, and now we’ll 
strive to make it to 100.”

At the same event held on-
site at Mayfield, Newcastle 
Deputy Lord Mayor Brad 
Luke also accepted a time 
capsule gift to the City of 

Newcastle and a piece of DuraGal steel product memorabilia for 
the Newcastle Museum’s steelworks collection in recognition of 
the business’ long-standing steelworks heritage.

Councillor Luke, a former employee of Austube Mills himself 
(then Tubemakers of Australia), was pleased to return to the site 
and learn more about its achievements since he left.

“On behalf of the people of Newcastle, I am delighted to be here 
to accept the gift for the city of the time capsule by Austube Mills,” 
Cr Luke said.

“Here in this time capsule are the countless memories, joys and 
dramas of so many people who have helped build this company 
over 80 years, and who have built our city.

“It is also a tribute to the achievements of Newcastle’s steelworks 
industry and I thank the manufacturing workers of our past, 
present, future and congratulations to Austube Mills.”

 



2 North Avenue
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Newcastle-based accounting firm SiDCOR Chartered Accountants 
has been ranked third in this year’s BRW Best Places to Work. 

Announced in Sydney, The BRW Best Places to Work rankings 
are based on one of the world’s most comprehensive studies of 
workplace culture by Great Place to Work Australia. Widely acclaimed 
nationally, the report is based on a catalogue of the top 50 workplaces 
across the country. 

Last year, SiDCOR was ranked 20th. In the past year, the company’s 
consistent innovation and ongoing attention to systems and 
processes has enhanced its workplace culture even further, earning 
it pride of place in third position for a company with under 100 
employees. 

SiDCOR is also listed in the Top 100 Accountancy Firms in Australia, 
making its mark in the industry with its progressive approach to 
accountancy, business strategy and wealth creation. Last night’s 
announcement consolidates SiDCOR’s position as one of the country’s 
most dynamic, energetic and innovative businesses. 

Managing Director and founder Paul Siderovski said the calibre of 
the study was extremely high, and being ranked third was a huge 
honour for SiDCOR, which employs 45 people. 

“It is absolutely fantastic to be in third position on the Best Places to 
Work list,” Mr Siderovski said. 

“The SiDCOR team is made up of some incredible people and it is 
because of their dedication, energy and total commitment to our core 
values that we have achieved this.” 

Mr Siderovski said creating a great place to work was simple. 
“I believe there are four things that make a great workplace – a clear 

vision for the business, a core set of values of how we show up each 
day, a communication framework based on responsibility not blame 
across the business and defined career paths so everyone knows 
where they fit in to the future growth of the company.” 

Mr Siderovski was also a finalist in the University of Newcastle 2014 
Alumni Award for Regional Leadership. 

Managing Director of Great Place to Work Australia Zrinka Lovrencic 
said the companies in the study were leaders in their respective fields. 

“These companies prove the link between how employees are 
treated and how businesses perform, and give us hope for the future 
where all business leaders will understand that overall greatness must 
start with a people-first strategy,” Ms Lovrencic said. 

“These will be the companies that attract and retain the most skilled, 
loyal and innovative employees in the coming years.” 

Two iconic sites

once in a lifetime 
opportunity

Expressions of interest are open from 
Tuesday 16 September until 2pm Tuesday  
28 October 2014. For more information visit  
www.tenderlink.com/newcastle

Two of Newcastle’s most 
popular and unique sites 
are ready to be transformed 
with expressions of interest 
now being sought for the 
Newcastle and Merewether 
Ocean Baths pavilions.

Newcastle Ocean Baths Pavilion, with 
its iconic art deco façade is one of 
Newcastle’s most recognisable 
landmarks.

Merewether Ocean Baths Pavilion is 
primed for an overhaul so the facilities 
match the upgraded baths and public 
areas.

Lake Macquarie City Council has started work to implement the 
Cardiff Streetscape Master Plan. Adopted by Council in 2011, the 
plan is designed to improve the aesthetic appearance of Cardiff 
town centre, provide opportunity for economic growth and 
create a modern, easily maintained public space.

Works include relocation of the existing above-ground electrical 
network to below ground, the realignment of kerb and gutter and 
foot paving in the Main Road area, and some side streets, and the 
installation of new street furniture.

Council staff and contractors will be working with the 
community and businesses to minimise any disruptions caused 
by the work, however they have asked for patience as this is 
a large project and there will be some impact. This project is 
scheduled for completion in the first half of 2015 with future 
stages of implementation occurring as funds allow. 

SiDCOR ranked Australia’s 
third best place to work 

Major upgrade of Cardiff 
town centre underway

“The SiDCOR team is made up of some incredible 
people and it is because of their dedication, energy 
and total commitment to our core values that we have 
achieved this.”      Paul Siderovski Managing Director & Founder
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Â Marketing Advice 
Â Graphic Design
Â Branding
Â Advertising 

Â Website Design  
 & Development
Â SEO / SEM
Â	 Google	Certified

Â Signage
Â e-marketing 
Â Social Media
Â Vehicle Graphics 

Put some

MARKETINGin your

Optimise your brand’s potential, give us a buzz today!
4920 2757    buzz@hivemarketing.com.au    hivemarketing.com.au
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The Throsby Basin Business Chamber, an initiative of local business people within the 
inner city suburbs of Carrington, Wickham, Islington, Maryville, Tighes Hill and into the 
old BHP site at Mayfield East, have announced the Foundation Board and President. 

The Chamber has 27 Foundation and 7 Community members that represent a broad 
cross section of businesses. 

The Foundation Board includes:
•  Allan Jackson - Proprietor of the Seven Seas Hotel
•  Clare Monkley - Managing Director of Love Finance
•  Paul Newey - Sale Manager at Colourpac Design & Print
•  Meg Purser - Managing Director of Purser Corporate Communication
•  Dianne Steggles - Camtom Holdings Pty Limited
•  Scott Webster - Proprietor of Carrington Place
•  Robert Wilce - Director of Inner City Winemakers
The Board will be assisted by Greg Lawrence of Achieve Financial as Company 

Secretary.
At its first meeting, the Throsby Basin Business Chamber appointed Clare Monkley as 

President. 
“We are thrilled by the opportunities that lay ahead. We look forward to working with 

other local Chambers, the City of Newcastle and local interest groups to ensure that 
Throsby Basin is an attractive and competitive place for business,” Ms Monkley said.

New Chamber for Throsby Basin

When Strategic Group, a Newcastle 
computer systems integration company, 
relocated to Wickham Harbourside, 
Chris Boswell, CEO, needed a company 
to design and manage the office fit-out 
before they moved in. After consultation 
and recommendations from clients, he 
decided on Evoke Projects.
Evoke managed the fit-out from the 
design concept through to completion. 
Making the most of views and space the 
design team listened carefully to what 
Chris wanted to achieve and the first 
stage was recently completed.
According to Chris increased 
productivity is just one business 
improvement that he’s noticed along 
with inter-office communications. 
“Each business group used to be in 
a separate office so you had to walk 
through corridors to have a face-to-
face conversation. Now, the 600 square 
metre open-plan space encourages 
people to talk to each other.”
He also said that the large kitchen area 
encourages the team to spend time with 
each other chatting and relaxing rather 
than going out for lunch and informal 
meetings are held in the staffroom 
increasing productivity through the 
extra communication.

The transition of Reid Commercial Law to Sparke Helmore Lawyers took place in 
September in a move that gives the firm a much greater reach in the Hunter and 
mid-north coast.

Reid Commercial Law has offices in Port Macquarie, Newcastle, and Sydney.  The 
firm was founded by David Reid, who joins Sparke Helmore as a partner. Sparke 
Helmore began operations in Newcastle in 1882. 

Today, in addition to Newcastle, Sparke Helmore Lawyers operates in Sydney, 
Brisbane, Melbourne, Canberra, Perth, Adelaide and the Upper Hunter.

New office fit-out delivers 
unexpected benefits

Reid Commercial Law joins Sparke Helmore Lawyers
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For further details please log on to our website 
www.minesub.nsw.gov.au or telephone our Head Office 

on 02 4908 4300 or outside Australia +61 2 4908 4300

PUTTING SERVICE AND THE NEEDS OF PEOPLE FIRST

11
43

8

ARE YOU A DEVELOPER LOOKING 
TO BUILD IN THE HUNTER? 

You may need to speak with the  
Mine Subsidence Board first! 
The Mine Subsidence Board is an independent 
body operating for the local community in areas 
of coal mining in NSW. We: 

• Reduce the risk of damage by ensuring the 
design of new developments are compatible  
with the risk of mine subsidence

• Provide an advisory and technical service for Developers
• Eliminate public and private danger from mine subsidence
• Provide compensation if improvements are damaged by 

mine subsidence

With offices located in Newcastle and Singleton we can assist with 
information about designing for subsidence and our requirements 
in the planning approval process.

A collaboration between Newcastle 
Cycleways Movement, Hunter Medicare 
Local, NSW Heart Foundation, Tom Farrell 
Institute for the Environment at UoN, 
NRMA and the NSW Property Council 
would like to see Newcastle become the 
cycling capital of Australia.

The CycleSafe Network is proposing to 
retrofit metropolitan areas of Newcastle 
and Lake Macquarie with 150 km of 
safe cycleways. They see that the sale of 
Newcastle Port is a golden opportunity 
for the NSW government to provide the 
Hunter with a world class infrastructure 
project that would provide the community 
with long term sustainable health, 
economic and social benefits.

CEO for Hunter Medicare Local, John 
Baillie said “To be fit and healthy you need 
to be physically active. From our research 
we know that 72% of people in Newcastle 
don’t get enough regular physical activity. 
Physical activity helps protect you from a 
range of serious diseases such as obesity, 
heart disease, cancer, mental illness, 
diabetes and arthritis. 

“A safe cycling environment would be a 
very effective strategy to reduce the health 
problems associated with a sedentary 
lifestyle. If people feel that cycling is 
a viable transport alternative then we 
support providing people with a time-
efficient way to combine regular exercise 
with their everyday routines”. 

Proposal to invest port 
proceeds in cycleways
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This year’s Hunter Region Business 
Excellence Awards were possibly the 
best ever conducted by the Hunter 
Region BEC. There were over 100 
nominations received with 59 finalists.

The awards originally known as The 
Cessnock/Kurri Kurri Small Business 
Awards started in September 1993 
covering the businesses of the 
Cessnock Shire only. Over the years the 
awards have grown and in 2007 were 
opened to businesses throughout the 
Hunter region and were renamed the 
Hunter Region Business Excellence 
Awards. 

This year’s winner was Hummingbird 
Electronics  who took out the trophy 
for Innovation and Business of the Year. 
Other big winners on the night were 
Amanda Gascoigne of Gascoigne 
Consulting who won Business Woman 
of the Year, Courtney Turton of 
Oxygen Allstars who secured the 
Young Entrepreneur and Norman 
Ballard of Hummingbird Electronics 
who was named inaugural Business 
Leader of the Year. Congratulations to 
these winners and all the winners of 
individual categories.

Call us today 
1800 247 864
hvtc.com.au

1 2 3 4

We boast high completion rates, thorough recruitment 
and management processes, and optimise your training 
investment with quality outcomes. Our customised 
HVTC Skills Centre delivers a range of apprenticeship 
courses and specialised training programs. 

Recruit Manage Support Completion

31
33

EASY AND STRESS FREE

QUALITY APPRENTICES AND TRAINEES

Hunter Region Business Excellence Awards 

Business of the Year Hummingbird Electronics with staff members James Kingham, Alex Thompson, and owners Noleen and Norman Ballard

2014 Sponsors
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Contact our specialist team.

University of Newcastle (UON) graduate Dr Alison Thorburn, 
who is traversing new ground in asthma research, is UON’s 
first recipient of the Beryl Nashar Young Researcher Award. 
The announcement was made at the University of Newcastle’s 
annual Alumni Awards gala presentation dinner.

Dr Thorburn, a postdoctoral research scientist at Victoria’s 
Monash University, discovered that a maternal diet high in 
fibre prevents the development of asthma in offspring in both 
mouse models and humans. The PhD graduate’s findings have 
the potential to prevent the development of asthma in the 
western world, and are also applicable to other diseases such 
as food allergy, arthritis and cardiovascular disease.

The inaugural Beryl Nashar Young Researcher Award 
recognises outstanding research achievements and 
contributions by a graduate aged 35 years or younger and 
honours the late Professor Beryl Nashar, the Foundation 
Professor of Geology at UON. 

The Alumni Medal for Professional Excellence was jointly 
awarded to PhD graduate Professor Patricia Davidson, and Arts 
graduate Geoffrey Bentley.

Professor Davidson is Dean of the School of Nursing at the 
prestigious Johns Hopkins University in the US. Her research 
focuses on chronic cardiovascular disease, heart failure, 
palliative care and non-malignant conditions, women's health 
and Indigenous cardiovascular health.

Mr Bentley was UON’s first graduate to enter the Australian 
Diplomatic Service and spent 20 years assigned to the high 
commissions and embassies of Malaysia, India, Cambodia, 
Singapore and New Zealand. His stellar international 
service career culminated in his appointment as Australia's 
Ambassador to the Russian Federation in the late 1990s.

Other alumni recognised at the 2014 Alumni Awards 
included: 

•  Young Alumni Award – Jacob Cass, BVCDes
•  Alumni Award for Exceptional Community Service – 
   Dr Judith White AM. PhD, Hon MA
•  Alumni Award for Regional Leadership – 
   Susan Ivens, MBA, GDipEd, BArts
•  Alumni Award for National Leadership – 
   Paul Graham, BEc (Hons)
•  Alumni Award for International Leadership – 
   jointly presented to Colonel Leonard Brennan AM, BMed; 
   and Glenn Kellow, MBA, BCom 
 

Hunter-based Compass Housing Services has been selected by 
the Queensland Government to play a key role in Queensland’s 
largest ever housing renewal project, which will make it the 
largest community housing provider in Australia. 

Minister for Housing and Public Works The Hon Tim Mander MP 
has announced the Queensland Government’s Logan Renewal 
Initiative to revitalise social housing in the South-east Queensland 
city over the next 20 years.  

Compass Housing Services and NSW based social housing property 
developer BlueCHP Limited joined together to create Logan City 
Community Housing (LCCH). The consortium won the tender for 
the renewal project. The initiative will replace 1,000 dwellings with 
1,600 social houses, and more than 1,000 new affordable dwellings. 
The consortium will carry out the management of more than 4,600 
housing dwellings from mid-2015. 

Compass Chief Corporate Services Officer and director of LCCH 
Lyndall Robertshaw said Compass was honoured and excited to 
be involved in such an important housing project that will help so 
many people. 

Ms Robertshaw said Compass will be taking the skills and 
programs gained from its management and construction of social 
and affordable housing in the Hunter, Central Coast, Dubbo and 
Broken Hill.

“This is probably the most complex social housing project to be 
undertaken in the country,” Ms Robertshaw said.

“We were chosen because we have a proven record and 
understand that housing assistance is not just about putting a 
roof over someone’s head,” she said.  

“As we do locally, we will be providing a range of support 
for tenants to assist them to build a better community and, if 
possible, to find a pathway out of social housing.”

Last month, Compass took over Brisbane based not-for-profit 
housing provider 4walls Ltd. 

UON announces 2014 Alumni Awards Compass Housing wins part in 
massive housing renewal project

The Newcastle Permanent Building Society has won the coveted Home 
Lender of the Year award for the fifth time in six years. 

The building society was up against all the major banks to take the title. 
They also won Building Society of the year, and were awarded Best Fixed 

Rate Home Loan and Best secured Personal Loan.

Newcastle Permanent wins Home 
Lender of the Year award
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There has been strong small business interest in a new 
concept for affordable work and storage spaces to be built at 
Cardiff according to agent Mark Scott from JSA Property.

Cubbyhole Newcastle is a new development of six modern 
buildings in the soon to be developed Bunderra Estate. Mr 
Scott said more than 50% of the 36 cubbyholes in the first 
stage of three buildings have been sold off the plan.

The cubbyholes range in size from 20 to 45 square metres 
and some have an allocated car space. The complex includes 
change room amenities, 24 hour a day security access with 
concrete driveways and loading bays.

They may all look the same but in secure destruction, the people 
and the processes beyond the bin make the difference.

The Mobile Shredding Company is a NAID AAA Certified supplier.
In the industry it’s known that some suppliers don’t do document 

destruction well. Documents end up in landfill or go intact to overseas 
recycling plants or sit in publicly accessible areas for extended periods 
before they are shredded. For reasons like these the industry body - 
National Association for Information Destruction (NAID) introduced 
AAA certification.

NAID AAA Certification means that staff, processes and plant are 
checked and regularly audited to a standard that is best industry 
practice. The Mobile Shredding Company makes the commitment 
that every document is shredded in the truck onsite before they leave.

With the recent Privacy Act changes and potential $1.7 million 
fines for breaches.  NAID AAA certification gives you confidence that 
document destruction process is secure and delivered to the highest 
industry standards.

Business interest in new cubbyhole work spaces

NAID AAA certified security bins
The continuing evolution of digital and mobile solutions for SMEs 
to match the desire from customers for flexible, convenient and 
mobile payment options has inspired the delivery of a number of 
new and innovative business finance solutions from CommBank.

Their new Small Business App is in direct response to feedback 
from the SME market for fast, efficient and convenient payment 
options to assist cash flow management.

When paired with a secure mobile Leo or Emmy EFTPOS device, 
it provides immediate benefits with business owners being able to 
accept on-the-spot secure payments, produce estimates, invoices, 
and track payments or outstanding invoices all while on the go.

CommBank’s Daily IQ is a new mobile analytics app which gives 
businesses access to insights about their cash flow, sales and 
industry. Daily IQ provides its users with a competitive advantage 
by delivering daily business analysis of their industry, competitors, 
trends and marketing.

Armed with tailored insights and the agility to act, these business 
finance solutions, that have often been the domain of larger 
companies, are now available to the SME market.

Innovative business finance solutions

You can’t qualify as an electrician, a carpenter, a hairdresser or a plumber 
without any training. Learning a trade takes commitment and hard work 
and at the end of your apprenticeship, you may want to make the most of 
your qualifications by starting your own business.

But while you know your trade, your apprenticeship doesn’t prepare you 
to start a business. Many people start trading without any business training 
at all, resulting at best in a very steep learning curve or at worst, business 
failure. The Apprentice to Business Owner Program fills this gap and helps 
qualified tradespeople become successful and sustainable business owners.

The program provides free practical business mentoring and training 
and is fully funded by the Australian Government. The accredited training 
section - Cert III in Micro Business Operations - covers areas such as 
quoting and pricing to make sure that you not only cover your costs, but 
make a profit. It also covers tax / BAS, insurance, workers compensation, 
superannuation and marketing.

The Business Centre will be running the Apprentice to Business Owner 
Program early in 2015 offering free Business Training and Mentoring to 
Tradies who are interested in starting their own business. The program is 
also open to those who have been for trading less than 2 years and provides 
over $3,000 of training and mentoring at no charge. Applicants should 
register by 1 December.

Business success for Tradies

He said with height clearance of between 5.5 and 6.5 metres 
there is the ability to construct a mezzanine level as an office 
(subject to Council approval).

“Cubbyhole is designed to meet the growing demand from 
small business, online business, tradespeople, hobbyists, 
artisans, start – ups as well as people requiring commercial and 
domestic self storage,” Mr Scott said.

Each of the units is named after an element of the period table.
Mr Scott said the cubbyholes have a low capital outlay, high 

likely rental return and low maintenance costs making purchasing 
very attractive compared with renting business space.

“This is a development to stimulate a business’ creativity and 
productivity,” he said.



Established in 1999, Advanced Communications is celebrating 
their 15th Birthday during October. From humble beginnings 
in a home office to now residing in the bustling Steel River 
Industrial Estate (Mayfield West), employing 10 full time 
employees and having experienced massive changes in 
technology along the way.  They attribute much of their success 
to saving customers money by bundling business products 
together (phone lines, broadband etc) whilst offering telephone 
systems that enable their business to run more efficiency.  
Advanced Communications is also a preferred RAAF contractor 
having worked with the Defence for the entire 15 years installing 
optical fibre and data cabling. 

ADVANCED COMMUNICATIONS

15 YEARS

EXPERIENCE NEWCASTLE JETS 
MATCH DAY CORPORATE HOSPITALITY
Don’t miss your opportunity to enjoy Jets’ games in style this season. Match day corporate hospitality 
provides businesses with opportunities to network with other like-minded business people, and private 
areas for client interaction or staff incentives and rewards. 
With packages starting from as little as $65 per head - some including exclusive experiences with 
players and club management - and fl exible match purchase options, there are packages to suit every 
budget and expectation. 

TO EXPERIENCE NEWCASTLE’S BEST LIVE ENTERTAINMENT THIS SUMMER, 
CONTACT THE JETS TEAM TODAY TO RESERVE YOUR SEATS FOR THE UPCOMING SEASON. 
CALL 02 4935 6200 OR EMAIL INFO@NEWCASTLEJETS.COM.AU

NEWCASTLE JETS

2014/15 MEMBER

NEWCASTLE JETS

2014/15 MEMBERSHIP

BELIEVE, UNITE, JOIN THE FIGHT
NEWCASTLE JETS - 2014/15 MEMBERSHIP

BELIEVE, UNITE, JOIN THE FIGHT
NEWCASTLE JETS - 2014/15

NEWCASTLE JETS

2014/15 MEMBER

NEWCASTLE JETS

2014/15 MEMBERSHIP

BELIEVE, UNITE, JOIN THE FIGHT
NEWCASTLE JETS - 2014/15 MEMBERSHIP

BELIEVE, UNITE, JOIN THE FIGHT
NEWCASTLE JETS - 2014/15

This year DFK Crosbie celebrates 50 years in business. From 
humble beginnings in Mayfield, Crosbie has seen many changes in 
the last half century. In 1964 the practice opened as McLean Curran 
& Co with two Partners, Stan McLean and Des Curran. Stan and Des 
retired in 1978 and the company name changed to George, Warren, 
Crosbie & Sinclair. The name was updated again in 1992, to Crosbie, 
Warren, Sinclair and the following year the three offices merged into 
one office at Warabrook with just 45 employees. In the years that 
followed the Wealth Management division was established and 
continued to grow.  The company expanded to Sydney, and then 
the Gold Coast and last year rebranded when they became affiliated 
with DFK Australia and New Zealand. DFK Crosbie now has over 110 
people in their three office.

Austube Mills in Mayfield is celebrating 80 years of operation. 
Commencing as Stuart and Lloyds in 1934, the operations has 
employed thousands of locals in the intervening years and been 
an integral part of Newcastle. The business restructured in 1946 
to form Tubemakers of Australia. It became OneSteel Australian 
Tube Mills in 2007 and rebranded as Austube Mills in 2013-14. 
During this time it also celebrated the delivery of its 1 millionth 
tonne of DuraGal product. Autube Mills attributes much of its 
success to developing some of the great innovations in pipe and 
tube manufacturing and its ability to transform itself to meet 
changing market and business environments

Specialising in whale and dolphin watching, snorkelling, 
island cruses and private dinner charters, Imagine Cruises this 
year celebrates 20 years of setting sail. Co-founders Frank Future 
and Yves Papin, drew their inspiration for the business from the 
beautiful waters of the Port, its unique coastline and offshore 
islands. Frank attributes their successful launch of whale 
watching to a chance meeting with Migaloo the now famous 
white whale on one of their very first whale watch cruises. This 
is the second year that they’ve topped Trip Advisors list of best 
attractions for the Port, and Imagine have  stayed true to their 
environmental convictions becoming the first regional marine 
tour operator to gain an Advanced Eco tour rating by Eco 
tourism Australia.
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IMAGINE CRUISES

DFK CROSBIE

AUSTUBE MILLS 

Does your business have a major anniversary coming up?
Contact HBR on (02) 4925 7760 or email garry@HBRmag.com.au for information on covering your business.

20 YEARS 80 YEARS

50 YEARS

Innovative business finance solutions



PLEASE VISIT 
OUR NEW 
WEBSITE

www.hunterdoc.com.au

HUNTER DOCUMENT MANAGEMENT - 4952 7777

If you are starting a new business 
contact HBR on (02) 4925 7760 or 
email garry@HBRmag.com.au for 
possible inclusion in this section.
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After years of working collaboratively, three Newcastle businesses have 
formally come together as Shift Collective - a new venture offering clients 
a holistic approach to corporate branding through its translation to the 
physical business environment, staff etiquette and customer service. 
Shift Collective has been formed by sisters Kristy and Rebecca Russell, 
directors of graphic design company Design Bug; and Helen Brunsdon, 
who is the director of two companies, Swish Concepts Interior Design 
and Swish Etiquette. The unique new business is a consolidation of what 
the three were already offering their clients individually. According to 
Kristy Shift Collective works with businesses to establish their values, 
philosophy, and future direction and translates that into new branding. 
Helen uses that branding to inform her when redesigning the space and 
in communicating the new corporate vision to staff through workshops 
and training.

Born and raised in Newcastle, Drew Foster has spent over 15 years 
in shipping both here and overseas. During this time he identified 
a lack of support offered to businesses in what can be a costly and 
time consuming process. Recognising this gap he established Consult 
Logistics with a vision to provide Hunter (and surrounding) business 
with personalised support and cost effective solutions for their 
international transportation needs. Consult Logistics can streamline, 
review, tender and transition a company’s total shipping requirements, 
whether they are a large Multi-National, SME or Sole Trader. Consult 
Logistics can assist with a one off shipment consignment or a complete 
overhaul of a business’s import and export solutions. They can also assist 
businesses’ to improve their current shipping rates and service.

According to BSG Mortgages & Finance Director Brendan Guthrie, the 
industry is currently experiencing strong volumes of commercial lending 
across numerous lenders.

Located in both Wickham and Nelson Bay following the recent purchase 
of mortgage broking firm KIS Mortgage Solutions, 

Brendan says his firm is well positioned to service this growing market. 
“Lenders have different credit policies and we know all business clients 
are not the same, so we often match the business to the lender. Not only 
does this save time but often allows a better structure for where the 
owner wants to take the business“.

As financial brokers for commercial and residential home loans BSG 
Mortgages & Finance are accredited by many lenders to introduce 
lending applications for their consideration.

In 2012/2013 Brendan was awarded Commercial Lender of the Year for 
Northern NSW under Australian Finance Group (AFG). AFG has around 
2,000 finance brokers nationally under its group.

BSG MORTGAGES & FINANCE

CONSULT LOGISTICS
www.bsgfinance.com.au

SHIFT COLLECTIVE

www.shiftcollective.com.au

www.consultlogistics.com.au





That takes money and hopefully the State Government will 
start to recognise the potential returns available for support 
takes a lot of money to get it right. Don’t start me on Newcastle. 
What an unbelievable gem waiting to be polished and served 
up. The potential of this city is so exciting.

Tell us something that most people wouldn’t know 
about you. 

I do love my horses and I have been lucky enough to own a 
good one which has allowed me to indulge my passion in them 
with a small breeding hobby. Hopefully there are some more 
good ones to come. My perfect Saturday is a surf, a punt, and a 
long slow day of Test cricket on the TV.

Do you have a favourite sport or team? How 
committed are you, would you miss a game for your 
best friend’s wedding?

I have been playing rugby for nearly 45 years and I do love 
the Wallabies (at the moment it is love-hate). I have travelled 
to France to see them and New Zealand in World Cups and 
are going next year to the UK. Not sure I would miss my best 
friend’s wedding for them but my best friend would never get 
married when a test was on anyway.

Andrew Margan
What’s your current role and title?
I am, and have been for the last 18 years, managing Director and 

Chief Winemaker at Margan Family Wines. We have 110 hectares 
of our own vineyards where we grow all of the grapes that are 
made into wine in our winery here in Broke. We then market and 
sell that wine through various channels including all states of 
Australia, 13 countries around the world, a cellar door, restaurant 
and a large mail order customer base. We have 26 full time staff 
to manage and operate 7 days a week. We have also purchased a 
bar/restaurant in Newcastle called The Landing and Lisa and I are 
busy working with the staff there to make it one of Honeysuckles 
prime locations.

Throughout your working life, what job have you 
enjoyed most? 

From the age of 6 all I ever wanted to do in life was be a 
winemaker in the Hunter Valley. Apart from 6 years making wine 
in Europe it’s pretty well all I have ever done so I am lucky enough 
to have lived out my dream. Making wine is such a wonderful 
creative outlet for me and running our business fulfils my needs 
around being in control of my life. I was never great working for 
other people.

In business or personally who or what do you find 
inspiring?

I was lucky enough to be part of the Tyrrell family when I was 
growing up so I had a great mentor in Murray Tyrrell. He was a 
cantankerous task master without whom I would never have 
gotten to where I am today. I learnt to grow grapes in the harsh 
growing conditions of the Hunter Valley from Murray who always 
had the best vineyards in the Hunter and grew some of the best 
grapes in the world.

What advice would you give someone following in 
your professional shoes? 

Learn from the bottom up so you have a full understanding of 
all of the facets of the business. Having a wine business that is 
fully self contained is the ultimate in vertical integration so ideally 
you have all the practical knowledge of how all the different 
areas work to allow you to make the right strategic decisions. As a 
winemaker you need to find your own formula and make sure you 
make wines that are true to yourself. If you don’t like your own 
wines then it will be hard to get others to like them.

When you’re not at work, where can we find you?
We are just getting the last of our 3 kids out of High School 

which has been time consuming but in winter I still play a bit of 
rugby with the Pokolbin Reds (hope my Mum doesn’t read this) 
and I love skiing. Summer is surfing and we are lucky enough to 
have a place on the beach at East Newcastle. Travel is our next 
chapter and whilst we have done a fair bit in our time we still have 
lots of places left on our bucket list.

How would you like to see our region develop over the 
next decade? 

The vineyards are one of the most visited tourist destinations in 
NSW. They have developed a great product and the brand “Hunter 
Valley” has amazing recognition all over the developed world. 
We need to keep working on that brand and keeping it fresh and 
interesting and then communicating that with a clear message. 

 "Don’t 
start me on 
Newcastle. 

What an 
unbelievable 
gem waiting 

to be polished 
and served up. 
The potential 

of this city is so 
exciting."
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Christina Gerakiteys
Ideation at Work

I was impressed a couple of weeks ago. Returning home from my 
early morning walk I passed a new business venture that was about 
to launch, Pure, a retail outlet for clothes, shoes and accessories for 
sporting enthusiasts. 

It was 7:30am and one of the owners called out behind me. I 
stopped, he said he had noticed my Lorna Jane clothes and was 
I aware that they were stocking Lorna Jane? No need to fight the 
shopping centre chaos anymore. In his next breath he said, “I want 
to give you a pair of socks”.  I spoke to him for a few minutes about 
his new venture. To be honest, he had me when he described 
their community support and involvement so I offered to do a 
bit of work with him around creating increased awareness for the 
business. I assured him that socks weren’t necessary but he insisted 
and gave me a lanyard with a voucher attached for free socks.

The moral to the story, even at 7:30am this guy was alert to a 
marketing opportunity. He was alert enough to notice my clothes, 
and forward enough to stop me in the street for a chat. He took the 
time to establish a relationship with a potential customer, and while 
others might have been annoyed at the intrusion, I was impressed. 
Impressed that he had the awareness, the nous, and the courage to 
sell his product. 

But it was more than that. It was a belief and a passion for the 
venture he was about to embark on that urged him on to get 
his message through with integrity and conviction. These days’ 
business owners and marketers are so entrapped in the “sales” 
message, they forget where the impetus for the business originally 
came from. Yes, people go into business to make money. But rarely 
do you find people going into a business they don’t’ have some 
affinity with, some belief in.

Getting back to basics

We are constantly reminded that right now, times are tough. 
Retail figures read a bit like a rollercoaster and the same can be 
said for consumer confidence. One day we’re up, the next things 
aren’t looking so good. Even the motivations behind the change in 
outlook vary from expert to expert and from day to day.

Brand awareness is the new marketing. As consumers, we no 
longer want to be coerced into purchasing a product simply 
because it can do triple somersaults or wipe 20 years of worry and 
pollution from our faces. We demand more. We want an emotional 
connection. Creating an emotional connection was instrumental 
recently in ‘saving’ SPC. 

When you consider your next marketing campaign, consider what 
that means to your brand and how your brand is reflected in the 
message. Be warned though, you can’t buy an emotional 
attachment. You have to be authentic and you have to be honest. 
If you dig deep enough into motivations from business owners, 
company directors, managers and frontline teams, you usually find 
authenticity, honesty, integrity and conviction are central to the 
reasons any of us work where we do. Sometimes these qualities get 
buried under bureaucracy and politics, and fear and audits. Might be 
time to dig them back out and give them a place at the top of the pile.

For further information contact Christine on 0425 236 156 , email 
ideation@ideationatwork.com.au or visit www.ideationatwork.com.au

For some work is a job to pay the bills and fund a lifestyle, but for a select few 
work is life.  It's passion, motivation and their way of leaving a well-earned mark 
on the world. But how do you turn a hunger for success into the real deal? Here 
are five tips from the founder of SiDCOR Chartered Accountants and Yogurtland.

1. Proximity is power. Model from the best in the world and 
     learn from them.
2. Visualise your way to the top. This helps develop the right mindset to   
     achieve your goals. Make a vision board with pictures of your goals on it so 
     you can see what you want in life. 
3. Love what you do. Find out what you love and you're good at, and give it 
     everything you've got. 
4. Plan for success. Planning upfront is critical or you're setting yourself up for 
     failure. 
5. Use your heart and soul. Be yourself, do what is right and fair and be 
     honest with your clients and staff.
If you do all of the above and do it well, you're going to have a great ride.

For further information contact SiDCOR on 1300 743 267, 
email paul@sidcor.com.au or visit www.sidcor.com.au

Christina Gerakiteys is the Creative Director of 
Ideation at Work and offers consultancy and tailored 
workshops to instigate and realise innovative practises in 
organisations and small and medium businesses. She is 
also the Business Advisor to the Creative Industries at The 
Business Centre.

Paul Siderovski, the founder and Managing 
Director of SiDCOR Chartered Accountants, has 
19 years experience since starting as a chartered 
accountant with PricewaterhouseCoopers in 
1995. Paul started Newcastle-based SiDCOR in 
2002.  Paul has a Bachelor of Commerce 
from the University of Newcastle and is 
a Member of the Institute of Chartered 
Accountants and the Taxation Institute of 
Australia as well as the National Tax and 
Accountants Association.

Paul Siderovski
SiDCOR Chartered Accountants

Want an EDGE?



BUSINESS ADVICE

22 HBR OCTOBER 2014

Mark Scott
JSA Group

Like many an article I write, I find I’m led to this topic 
because I’m cheesed off. I like to think it’s because I’m 
passionate about what I do – maybe I’m getting old 
and grumpy. Either way here’s my gripe.

When buying property, the first step is to prioritise your 
goals. The second step is to find the right property (the 
physical structure) for those goals. The third step is ensuring 
the right entity is used (financial structure) to buy it and hold 
or sell it. 

The steps are in priority order. Too often people say “The 
structure is in place, we just need some property.”  The success of 

the investment and the likelihood of it meeting or exceeding your 
goals is down to the property and not the entity. No matter how 
good the financial structure, if the property is a dud, the investment 
will be a dud. 

I’ve had people approach me who’ve spent thousands of dollars 
on a structure using a whole string of professionals and then had 
someone, who isn’t a property professional, select the property. 
That is a recipe for disaster. 

A whole industry has sprung up around HOW you buy something 
rather than WHAT you buy. The majority of sellers of property are 
likely to have the best of intentions, but maybe a percentage will 
just see it as a way to sell more stuff. “Well you don’t have enough 
money to buy it in your name – have I got a solution for you…” 

Too often I see headings like “This is an ideal self-managed 
super fund investment”, with no reference to the property’s likely 
performance. Maybe it’s a great long-term investment but if your 

                                                                        timeframe is shorter, then it’s 
                                                                         not ‘ideal’. If it is negatively 
                                                                         geared and you want cash 
                                                                     flow, it’s not ‘ideal’. 
                                                                       Right now I’m involved with 
                                                                      a local business property 
                                                                  project, Cubbyhole, which can 
                                                                  generate income of more than 
                                                                  10%. The potential for growth 
                                                                   appears strong and it has a 
                                                                   low price. Across the broad 

range of people and entities who have invested in it, many different 
structures have been used, including personal names, companies, 
different trusts and SMSFs. They all got the priority order right and 
the fundamentals of the property will increase their chances of 
success. They got the right structure for their structure.

For further information contact JSA Group on (02) 4908 0999, 
email info@jsagroup.com.au or visit www.jsagroup.com.au

Get the right structure for your structure

Mark Scott is a Director and Property Consultant 
at Hunter-based JSA Group. Mark has more than 
25 years of property investing experience as 
well as qualifications in financial services and 
a real estate licence. He has worked in senior 
management roles with companies and run his 
own business so he understands the needs of 
working professionals and business owners alike. 

A third party might be a family member, a friend, a company, a 
trustee of a trust or an unsecured creditor who has loaned money 
to a married/de facto couple for any purpose. If a third party has 
lent money, then that third party should be a party to the Financial 
Agreement.

 

Baker Love Lawyers solicitor 
Helen Day-McMahon works almost 
exclusively in Family Law, representing clients 
on property matters, children’s issues, divorce, 
child support, binding financial agreements, 
and all other aspects of Family Law.

Helen Day-McMahon
Baker Love Lawyers
 

Did you know that pre-nups, or Financial Agreements, can also 
be made with third parties and be subject to the same conditions 
as apply to the parties to the marriage or de facto relationship?

It’s food for thought if you want to help your daughter purchase 
a property but don’t want to wave your loan goodbye should 
their marriage or relationship break down.

We advise clients to enter into a financial agreement drafted as a 
Deed. A third party may also want to consider such an agreement, 
particularly if there is an expectation that the money will be paid back.

A Financial Agreement is a contract between a husband and 
wife or a de facto couple and, if valid, is enforceable just like any 
other legally binding contract. It gives the parties freedom to 
determine how property (including superannuation) will be dealt 
with in the event of the breakdown of their relationship.

One of the main benefits of entering into a financial agreement 
drafted as a Deed is that a fact contained within a Deed is 
presumed to be true, and the parties may be prevented from 
denying the accuracy of that fact. Whereas, a fact in a Financial 
Agreement that is not in the form of a Deed may not have the 
same consequence. A Deed may therefore eliminate disputes as 
to whether money paid was a gift or a loan.

 The gift or loan distinction is an important one. It is common 
after separation for there to be disagreements as to whether 
money paid by a third party to the married or de facto couple, 
was gift or a loan. If it is determined the money paid was a gift, 
then the money is not repayable at all.

Third party pre-nups 
can lessen disagreements

For further information contact Baker Love Lawyers on (02) 4951 5766, 
email enquiries bakerlove.com.au or visit www.bakerlove.com.au
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CHANGE the way you do business

MELBOURNE  |  SYDNEY  |  PERTH  |  ADELAIDE  |  BRISBANE  |  NEWCASTLE  |  MAITLAND  |  SINGLETON

pitcher.com.au

Scott Edden 
Greg Farrow 
Michael Minter 
Wayne Russell 
Geoff Thompson 
David Wyatt

New research from a local accounting and business services firm has 
highlighted a ‘new era’ of family business succession which includes 
greater complexity and uncertainty for baby boomer business owners 
and the dramatic change in the role of sons and daughters.

Pitcher Partners and Swinburne University launched the findings 
of their global research, ‘Succession Reset: Family Business 
Succession in the 21st Century’, a four year project canvassing 
2,650 people across 56 countries and in nine languages.

Hunter-based Greg Farrow from Pitcher Partners said helping 
local family businesses was a key part of its work. Mr Farrow said 
that succession planning was something many family-owned 
businesses overlook. He said the research confirms this as a 
global problem as 84% of people surveyed had not completed 
succession plans.

“Succession planning in family businesses has broader 
importance for the economy because families make up 67% of 
businesses worldwide and generate 70 to 90% of annual global 
GDP,” Mr Farrow said.

Mr Farrow said the research project Chief Investigator is Pitcher 
Partners Executive Director and recognised authority in business 
strategy Dr Richard Schrapnel PhD. Dr Schrapnel said the 
traditional definition of family business succession is no longer 
relevant. He said the focus was now on financial capacity to 
support a growing family, and the generational transfer of skills 
that create wealth and passion for business.

 
Key findings

Daughters step up as sons not considered natural heirs. 
Daughters are stepping up to take up senior roles as 69% do not 
believe that the first-born son is the natural leader or that sons 
have to take over the business.

 Baby boomers’ inaction. 
Baby boomers are leaving their run late to effectively hand over 
their businesses to younger generations or to get the best sale 
price for their business with 81.1% of baby boomers in Australia 
having not completed succession plans.

 Spouses provide harmony and keep business on track. 
The role of the spouse as key advisers is critical in the new era 
of succession with 78.6% saying harmony is the most important 
consideration in the family business, followed by gaining clarity 
around ownership and inheritance for the incoming generation. 
One of the most significant challenges for business is to make 
enough money to support all of the family. Spouses ensure family 
harmony and fairness, with fair distribution of assets among family 
members ranking the highest of the key business outcomes.

 Continuity and jobs, not the selling price. 
Australian businesses are more focused on selling their business 

than their overseas counterparts with 79.5% giving this a greater 
importance before they had completed their business succession 
process (56% for overseas), but this lowered significantly to 42% after 
they had completed the process with overseas businesses at 24.9%.

 “Succession planning needs to commence the day the business 
starts,” Dr Schrapnel said.

“Business succession is not about retirement or getting the best 
price for your business, it’s about changing to meet the current 
environment, passing on a viable business, keeping people in jobs 
and, for families, harmony and a fair share of the assets,” he said.

 Dr Schrapnel is undertaking speaking engagements on the 
report in the Hunter in late November. 

For more information or assistance with succession planning 
phone (02) 4911 2000 or visit www.pitcher.com.au.

 

1. Succession is not retirement
2. Start with readiness – preparation is a must
3. Set your goals before the journey
4. Harmony is a must
5. Price is not first
6. Plan early, start earlier
7. Equality is not equal
8. Ask before you get lost – advisers are important.

Eight principles of succession

To hear these principles explained on video 
follow http://ow.ly/BX5qE or scan the QR code

New research: Daughters step up in family business succession
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Allan McKeown
Prosperity Advisers Group

Are you maximising your business’ profit potential? Here are some 
common ways businesses miss out — and how to fix them.

On the surface, business is guided by some fairly simple principles. 
You produce a product or service at a cost and sell that product or 
service at a markup that is sufficiently large enough to turn a profit 
without pricing you out of your target market.

But underneath that Business 101 definition is a host of other 
factors that invariably come into play when managing a business 
made up of a multitude of moving parts. If you’re in growth mode, 
you’re also likely to be adding parts every year.

If those factors aren’t managed correctly, you could be leaving 
money on the table. Those who advise businesses on lean and 
efficient practices call it hidden profits, and it is made up of the sum 
total of money lost when items aren’t priced correctly and wasteful 
practices that lead to unnecessary financial drain.

If you have a whole bunch of customers, you might have a decent rate of 
average profitability, but when you segment your customers, you are likely 
to find that certain types of customers are making you far less money than 
other types and you should take a look at why that is.

Ultimately, it comes down to the efficiency and effectiveness of your 
business practices, and often, that means streamlining your practices 
so they’re easy to understand and control.

The task of maximising your profits is a large-scale one that requires 
constant vigilance. But it’s also rooted in common-sense principles 
that are central to good business.

Analyse the numbers
Profit and loss statements can tell you a lot, but they really only 

tell a part of the story when it comes to your company’s money. 

Gross profit numbers are aggregate numbers, and they don’t tell 
you where your profits are strong and where they’re weak. Lots of 
business owners look at their profit and loss statements and see a 
gross profit of say 40 percent. But they might not realise that within 
that aggregate number some products might make 20 percent, 
some might make 70 or 80 percent, and it doesn’t always correlate 
to sales volume.

Some of your best-selling products may be yielding the thinnest 
profit margins. If that’s the case, you may have made an error in 
pricing to the market, or internal inefficiencies are leading to cost 
overruns in the process of bringing the product to market. Analysing 
every part of the process for needless steps or poorly defined 
steps and redundancies can help you eradicate waste. In addition, 
compare your prices to those of the competition. You want to price 
competitively, and below the competition, when possible, but not so 
far below that it’s eating into your margins.

Consider your sales opportunities
Many products and services lend themselves to add-on sales 

opportunities. If you don’t offer those add-ons, or your sales staff 
doesn’t do an effective job of selling them, you’re missing out on one 
of the most basic forms of profit maximisation.

The little things add up. If you run a manufacturing company, you 
can add a service agreement to a big-ticket product, which is a time-
tested way to increase profits without much committed in the way of 
resources or manpower. However, if you bundle multiple services as 
part of the plan and charge a nominal but mandatory convenience 
fee for the bundling it’s additional money attached to each sale.

You can also find additional sales opportunities by understanding 
the pain points of your customers. If your company can solve 
problems, you’ll develop a loyal customer base of grateful clients who 
view money spent with your company as money spent wisely. Loyal 
customers equal repeat customers, which not only means increased 
profits but increased profits on a steady basis moving forward, as 
those clients funnel regular business through your door.

The search for hidden profits

Hunter Business Review

P: (02) 4925 7760 
www.hbrmag.com.auLet HBR help you.
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Eliminate wasteful practices
Wasteful practices are one of the biggest profit eaters in any type 

of business. If processes contain too many steps that delay results, if 
there are tasks that don’t fall under anyone’s job description and are 
subsequently piecemealed out, those things can affect your efficiency 
and, by extension, your bottom line.

Good organisation can cure a lot of problems in your accounts 
receivable process for example. Define roles in your accounts 
receivable department, including who is in charge of follow-up 
calls on delinquent payments and how many days you are giving 
customers to send the cheque.

Keep track of all of your accounts receivable data in a single location. 
Smaller businesses might be able to keep track of everything with 
a basic spreadsheet. As businesses grow, however, the need arises 
for more sophisticated software built specifically for managing 
receivables.

There are many other areas to address with an eye toward 
eliminating waste and making your business leaner. Do you have 
the right amount of salary committed to the right areas? Sometimes 
eliminating positions isn’t the only way to cut costs. An employee, 
or group of employees, might be performing tasks that should be 
categorised under another department, which can take overhead 
away from an underperforming department and place it in a 
department that is better suited to operate with the additional 
overhead.

In addition, be reluctant to take on additional overhead costs. You might 
think you are careful with regard to adding overhead costs, but it’s very 
easy to spend money when you have a good month or quarter.

Some business owners treat extra overhead almost like a reward for 
themselves. You have a good month, come in over sales projections, 
and you hire an assistant, or add on to the office. That’s great, until 
you have a bad month and still have to pay those bills. When you 
spend your money, make sure it’s on a valid need. Otherwise, it’s more 
wasteful spending that’s eating into your profit margin.

Ray O’Brien
Beyond Bank

Many business owners are faced with tough decisions about 
future planning for their business, such as what they should 
invest in, whether it’s the right time and how will they fund it.

Hunter businesses are facing a challenge courtesy of a sluggish 
economy and low consumer confidence - especially those 
exposed to the impact of recent job cuts in the mining sector.

However, we are seeing an increased demand from some 
local businesses, which are seizing the opportunity in an 
unprecedented low interest rate environment to underpin 
business expansion.

Regardless of your approach, now is the time to take stock of 
your business, the market and your goals for the future.

Here are some useful tips to get you started.
Create a business plan or review your existing plan. If you’re 

creating a business plan for the first time it’s worthwhile getting 
advice from an external specialist. For existing plans, ask yourself 
what’s changed since you made the plan, what else needs to be 
considered and is the business heading in the right direction. 
Consider your goods and services, the needs of your customers 
and the wider marketplace.

Think about possible investment options. Where are the 
areas in your business that need upgrading, expanding and 
further development, what is going to deliver a good return 
on investment and will your investments contribute to the 
overarching business goal? For example, is it time to upgrade 
your IT system to streamline processes and free staff for other 
tasks or opportunities.

Wasteful practices equate to dollars tied up in resources, dollars 
that could otherwise be added to your bottom line. It’s not just about 
making money; it’s about how you spend it.

Don’t get caught up in the distraction
Every company leader has to have the ability to pull back and look 

for undeveloped lines of business and ways to improve internal 
efficiency. But you’ll never be able to take those profit-maximising 
steps if you’re working in the business instead of on it.

If you feel the need to involve yourself in every email, phone call 
and general distraction that you encounter, you’re not leading in a 
way that’s going to allow you to find the unexplored areas that could 
boost your profits.

Those distractions can prevent you from analysing what’s ahead; 
you should be looking at leading indicators and reacting to those in 
a way that allows you to maximise your profits. But many business 
owners don’t take that time. They get caught up in the day-to-day 
stuff and end up looking at lagging indicators of sales and financial 
performance and by then, it’s too late to take corrective action.

Set goals and maintain a larger like focus on the business priorities 
— to ensure that you maintain the proper outlook with regard to 
profits and performance, and don’t get bogged down in things that 
should be delegated.

For further information contact Prosperity Advisers Group on 
(02) 4907 7222, email mail@prosperityadvisers.com.au or
 visit www.prosperityadvisers.com.au

Speak to a business-banking specialist. Consulting a lending 
specialist to understand the implications of borrowing for 
investments will help you assess what is feasible for your business.

Understand the different products available. Ask your lender 
which products are available to suit your needs. There’s a good 
chance they will identify an option you’ve not considered and help 
you assess the benefits of different products, including term loans, 
line of credit options, vehicle loans, and leasing products. Even 
borrowing within your self-managed superannuation fund could 
be a sound investment strategy worth exploring.

Include a timeline for your goal. You may not be able to achieve 
everything now but having a plan and speaking to a specialist can 
help set you on the right track. Partnering with a local lender, such 
as Beyond Bank, who understand the local market and also has 
specialists that observe the broader economy, will help you make 
educated decisions about investing.

For more information about Beyond Bank, go to 
www.beyondbank.com.au or to contact a local branch call 13 25 85.

Accessing your business investment plans

Allan McKeown is CEO of Prosperity Advisers 
Group. He has over 25 years experience 
providing corporate assurance and business 
advisory advice and services to a wide array 
of clients. Allan's career started with global 
accounting firm Ernst & Young. He also 
co-founded Sneddon McKeown Chartered 
Accountants in 1989 and was appointed to the 
role of Managing Partner in 1991.

Ray O’Brien has more than 20 years’ experience 
in the banking and finance sector joining 
Beyond Bank Australia in 2010. Ray is part of the 
executive team and oversees operations across 
Australia, including in the Hunter Valley. Prior to 
this, he was the Chief Executive of Companion 
Credit Union. He has extensive knowledge 
in business, corporate governance, financial 
services, treasury and accounting.



ON THE MOVE

ADVANCED COMMS. AUSTRALIA

Steve James has joined the 
Diamond Group Business 
Development team. With a natural 
flair for interacting with people, 
Steve is experienced in both retail 
and direct business channels 
for business communications 
and brings a wealth of Telstra 
experience to the Diamond Team, 
specialising in both fixed and 
mobility.

DIAMOND GROUP

OPTEON NEWCASTLE

RENEW NEWCASTLE

JAIMIE ABBOTT COMMUNICATIONS

OPTEON GREATER BUILDING SOCIETY

26 HBR OCTOBER 2014

We want to hear about your new business appointments. 

w w w.HBR mag.com.au E: garry@HBRmag.com.au

Let us know about your people!

Greater Building Society has 
appointed Scott Morgan as the 
new CEO. He replaces Don Magin 
who stepped down after more than 
six years in the role. Mr Morgan 
was previously The Greater’s Chief 
Risk Officer and a member of The 
Greater executive team.  He has 
worked for The Greater for more 
than seven years and previously 
worked for more than six years as 
a senior manager at PwC Australia.

Former CEO of Hunter Tourism 
Sheridan Ferrier has been appointed 
Marketing Manager with Jaimie 
Abbott Communications and will be 
responsible for the development of 
PR and marketing strategies for the 
company. Sheridan holds a Master 
of Business Administration, Master 
of Management, and recently won 
the Award for Excellence in Branding 
& Marketing at the Lake Macquarie 
Business Excellence Awards.

David Day has joined Advanced 
Communications Australia as 
Sales Manager.  David has over 
16 years telecommunications 
experience, previously working for 
Telstra, NEC, Optus, Commander 
just to name a few.  David’s 
passionate about helping local 
businesses by providing tailored 
communication solutions that 
will improve their businesses 
efficiency.

Jerrard Fairhurst has been 
appointed Commercial Valuations 
Manager at Opteon in Newcastle. 
He has over 20 years’ experience 
in both public listed and locally 
operated advisory firms. He has 
been responsible for undertaking 
all levels of commercial property 
valuations as well as major project 
feasibilities for financial institutions, 
global corporate clients and all 
levels of Government.

Christopher Saunders is General 
Manager at Renew Newcastle. 
For the last 2 years he has been 
working as Property Manager 
and delivering Project Support 
Services. Christopher brings over 20 
years of experience in community 
arts projects, recently as Creative 
Producer with Big hART. He 
project managed the rebuild and 
restoration of The Regal Cinema at 
Birmingham Gardens.

Nexus has engaged new 
Consulting Principal, John Turner, 
adding to the firm’s capability 
in the government practice 
space.  John provides a unique 
perspective, particularly around 
property and planning law.  
Before joining Nexus, John spent 
23 years as a member of the NSW 
Legislative Assembly and before 
that he was a founding partner of 
a Hunter-based legal practice.    

OPTEON NEWCASTLENEXUS LAW GROUP

THIS COULD BE 
YOUR NEWEST 

EMPLOYEE
 



Featuring a 4.5 inch square touch screen 
and a new QWERTY touch-enabled 
keyboard, the BlackBerry Passport 
smartphone is targeted at mobile 
professionals.  It runs BlackBerry 10.3 
OS, features up to 30 hours of mixed use 
battery life and comes with The BlackBerry 
Assistant, which can use voice and text 
commands to help users manage email, 
contacts, calendar and other native 
BlackBerry 10 applications. It also features 
BlackBerry Blend which brings messaging 
and content on the smartphone to a 
computer and tablet. A wide range of apps 
are available from the BlackBerry World 
storefront and Amazon Appstore.
 

The Toshiba Encore 2 is a 
Windows optimised 10.1 
inch tablet developed in 
collaboration with Microsoft 
and Intel. Equipped with an 
Intel Quad-Core processor, it 
comes with a variety of apps 
and built-in Bluetooth. Other 
features include 32 or 64 GB 
of internal memory, Micro USB 
2.0 and microSD.
 

 

The ASUS Transformer Book Flip is a 
Windows 8.1 laptop with a hinge design that 
enables the screen to be set at any angle 
between 0 and 360 degrees. It can be used 
as a laptop, a tablet, or anything in between. 
Flip is powered by Intel Core up to i7 processors 
and up to NVIDIA GeForce GT840M discrete 
graphics. It offers three screen sizes (13.3, 
14.0 and 15.6 inches) with up to 1920 x 1080 
resolution. The Flip takes only 2 s to resume from 
sleep and will automatically back files and data 
if battery power falls to 5%. It also includes ASUS 
WebStorage.
 

The Apple iPhone 6 and iPhone 6 Plus 
feature a  4.7 or 5.5 inch Retina HD display 
and a thin and seamless design. The new 
iPhones feature a precision unibody 
enclosure of anodised aluminium that 
conforms seamlessly with the shaped glass 
of the display, resulting in a completely 
smooth and continuous surface. The 
new iPhones feature the Apple-designed 
A8 chip with second generation 64-bit 
desktop-class architecture; advanced 
iSight and FaceTime HD cameras; LTE 
download speeds of up to 150 Mbps;  and 
Apple Pay, an easier way to simply and 
securely make payments. Both models 
include iOS 8 featuring a simpler, faster 
and more intuitive user experience with 
new Messages and Photos features, 
QuickType keyboard, a new Health app, 
Family Sharing and iCloud Drive.

BLACKBERRY 
PA S S P O R T

A P P L E 
IPHONE 6

A S U S 
TRANSFORMER 
B O O K  F L I P

TOSHIBA 
ENCORE 2
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NEC SL1100 Value Pack 1
3 x digital 12 button phones
$19.38/week + GST*

 
Purchase 
one of the 

packs to 
receive a free 
ASPERA R3 

tough Android 
Smartphone.

To organise your business telephone system 
contact David Day on :
P 02 4903 6688 or 0403 457 079
E davidday@advcom.com.au
W  www.advancedcommunications.com.au
PO BOX 269 HRMC  NSW  2310 

* This is a limited offer and may cease at any time without warning or written advice.  
* Please mention this offer to receive a free R3 Smartphone when purchasing either of the above Packs.
* Above prices are based on a leasing option over 60 months with a residual of $50.00.

NBN, VOIP & CLOUD COMPATIBLE 
BUSINESS TELEPHONE SYSTEMS 

NEC SL1100 Value Pack 2
6 x digital 12 button phones
$21.60/week + GST*

 FREE SMARTPHONE

* Connection for 4 outside lines
* Voice Mail & Automated Attendant
* After Hours Messaging
* Audio input for Music On Hold
* Speed dialling with Scroll by name
* Voice messages to your *email/mobile
* Conferencing & Mobile extension
* Remote/Home Users
* 1 Year Equipment Warranty
* Installation to existing working cabling

 

Pen and paper could become tools of the past for Telstra 
customers with the announcement of a strategic investment in 
leading eSignature and digital transaction management (DTM) 
provider, DocuSign, Inc. 

Telstra will leverage the DocuSign platform internally to 
accelerate manual, paper-based processes and offer the 
technology as a product to Telstra business and enterprise 
customers later this year. 

With DocuSign, customers simply upload a document, add 
the names and email addresses of the signers, place tags in the 
document where the signature, initial and dates are required, 
and then hit send – all within a secure online environment.

DocuSign transforms the way organisations of all sizes 
manage traditional paper based processes. Through its cloud-
based platform, businesses can quickly, easily and securely 
collect and transact invaluable business information and sign 
documents anytime, on any compatible device. 

DocuSign has more than 40 million users in 188 countries, 
with 40,000 new unique users joining the DocuSign Global 
Trust Network each day. More than 775,000 documents 
containing more than 3.5 million pages are DocuSigned every 
day, with 51% completed within an hour.

Electronic signatures are recognised as valid and legally 
binding in many countries around the world. In Australia, 
electronic signatures can be a valid way to execute many 
types of documents. Employees at 99 of the Fortune 100 
have already DocuSigned, moving to digital-only document 
transactions and eSignatures to conduct business and 
switching off once and for all their reliance on an outdated 
business process.

Advanced Communications has recently become an Aspera 
partner. Aspera is a new Australian ruggedised mobile phone and 
tablet brand. 

Aspera mobiles are rated IP67 which means it can handle being 
dropped in 1 metre of water for up to 30 minutes, being covered 
in sand at the beach and withstand hard knocks in the workplace. 
There is no need for additional costly protective covers. They 
come standard with dual SIM slots so users can have two numbers 
or use one SIM slot when they travel overseas etc.

In August 2014 CHOICE tested 15 smartphones and the Aspera 
R5 Smartphone came out No 1 – beating Apple, Samsung, Telstra 
and Sony.

Telstra invests in digital transaction 
management company

Advanced Communications 
becomes Aspera partner
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Stop paying the same rate for printing a full
colour page vs your company letterhead

3 TIERED BILLING - NOW IN NEWCASTLE

Finally a solution that revolutionises the way 
you pay for printing. 

KKyocera offers print costs based on the actual 
usage of colour toner per page which allows 
you to print more monochrome documents 
with company logos in colour, such as 
letterheads and invoices, at a fraction of the 
normal cost.

THREE-TIER COVERAGE
Kyocera offers colour print costs based on the 
actual usage of colour toner per page which 

allows you to print more monochrome documents 
with company logos in colour, such as letterheads 

and invoices, at a fraction of the normal cost.
 Besides the usual colour and monochrome 

counters, TASKalfa multifunctional devices (MFDs), 
also have three additional counters which count 

the printed and copied pages and allocates 
the coverage into three simple groups; basic 
coverage, office colour and creative colour.

 Speak with our Kyocera specialist today and ask 
about the saving you can make with Kyocera.

 
*Savings vary based on make and model of your 
current and preferred Kyocera printers. For full 

details, see www.kyoceradocumentsolutions.com
 

Simply put, the 
brand of printer you 
choose, does make 

a difference.

 
Not all printer and multifunction 

devices are created equal.

 Here at Sharp Electronics Group we choose to 
partner with Kyocera because they do things a little 

differently. Kyocera printers and multifunctional 
devices are designed with the end in mind to ensure 
they’re environmentally responsible, they’re durable 
and they cost you significantly less over their lifetime.

 The unique long-life drum technology at the heart 
of Kyocera printers and multifunction’s delivers the 

difference.

 If you are looking for less maintenance and 
increased reliability, reduced running costs – by up 

to 40%*and significantly reduced e-Waste – by up to 
80%*, Kyocera is the brand for you.

 Sound too good to be true? Call us to 
check out the savings for yourself.

 Print in colour for less - only pay for the amount of 
colour you use.

Want to print in vivid colour, in-house,
 but keep costs under control? 

With most print contracts, you’ll pay the same price 
for printing a full page of colour as printing a black 
and white document that only has a spot of colour.  
When a colour print costs around 10-times the price 

of mono, costs can really add up.
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To discuss the content strategy that will work for
your company contact NIMBLER DIGITAL 

81%

In the digital era, consumers can shop around like 
never before. Businesses are utilising effective
Content Strategies as a means of being found, 
engaging consumers and adding value to their brands.

69%
of Australian Businesses, are planning to 
increase their content marketing budget 
over the next
12 months

B2B
Content Marketers52%

Have a documented
content strategy

of Australian Marketers are
producing more content
than they did one year ago.

Plan to increase
content spend

over next
12 months

69% Are challenged in
producing a variety

of content

41%

2013 2014

13 
Most common
marketing tactics used
by businesses in Australia

27%
of Australian marketers 
rate a lack of time as 
their biggest challenge 
in content marketing

* Data from 2014 Australian Benchmarks, Budgets and Trends 
from the Content Marketing Institute
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of Australian companies 
outsource content creation

48%

There are

Australian Marketers allocate on average 

$

Steven Miller
Director MOD
Microsoft Australia 
 
  When Microsoft and Ipsos set out to gain some fresh insights into 
Australians use of personal technology, we figured we would find 
most of us are firmly wedded to a smart device.  Well, that expectation 
turned out to be well founded. Among the wealth of data in the 
white paper, Life on Demand, is the revelation that 76% of us use a 
smartphone and 45% use a tablet.
  What we also thought we might find was that technology had taken 
over every aspect of our lives but in fact, the research shows just the 
opposite.  We have become experts at using smart devices to making 
sure no minutes are wasted and some of the time gained becomes a 
tech free zone.
  Australians across all age groups and demographics are masters 
of their technology and their time. Work and play are completely 
interchangeable – no matter what time it is, we maximise every spare 
moment, whether it’s for life admin, work or leisure.
The research shows that 30% of Aussies are checking work emails on 
devices at home before they leave for work, 23% are doing work 
activities while they are socialising with their friends. 44% are 
doing work activities after work at home and 38% are working on 
the weekend.
  But all that work is not at the expense of our much loved leisure time. 
Some 53% of us play on our devices while at work, dipping in and out 
of gaming, watching videos, online shopping, browsing blogs/media 
and checking or updating social media.
  Our technology has become a constant extension of us, wherever we 
are – a complete departure from the way we lived life as little as five 
years ago. Social context and location no longer determine what 
we do. Two thirds of people use productivity apps to get things 
done throughout their day and 3/4 of Aussies believe technology 
has made their life easier.
  We need devices and services that give the flexibility to move from 
one part of our life to the next, but we’re also learning how to adapt to 
this new way of living and negotiate some ‘tech-etiquette’ around the 
role of technology in our lives. An honourable 79% believe it’s rude to 
text or use your phone when out with friends, while 71% get irritated 
when family/ friends use their phones when they are talking to them.
We’re starting to see society question the cultural norms around 
presenteeism – the need to be highly visible at work to signify 
that you are contributing. Flexible, collegiate ways of working are 
eroding the command and control style relationships between 
managers and team members that have been commonplace in the 
workplace until now. As a result, we’ll start to see greater emphasis 
on trust, autonomy, and accountability in work, as exemplified by 
flexible work styles and practices.
  From a Microsoft point of view, these developments are incredibly 
reassuring. Technology is a tool and we have a responsibility as the 
tool makers. Our opportunity for innovation lies not just in designing 
a tool to meet a functional need, but in understanding the human 
truth or motivation driving that need.  It’s our responsibility to 
create with care so the burden doesn’t fall too heavily on the user’s 
shoulders. It should be physically, cognitively and emotionally 
appropriate for people.
  By putting people at the centre of our design, we are increasingly 
able to design tech that understands our nuances, emotions and 
quirky behaviours. It isn’t about where tech is going, it is about where 
humans are going. This will lead the technology.
  And as tool makers we are also heartened to discover that 
Australian’s appetite for more cool new stuff remains substantial.
In the next ten years 40% of Australians believe we’ll be using 
embedded wearables to monitor our health and well-being and one 
in three believe we won’t have to go into the office anymore.
  ‘Life on Demand’ is a reality for everyday Australians. This white paper 
paints a vivid picture of exactly what this new way of living looks like, 
and also explores what lies ahead to ponder the ways technology will 
continue to transform our lives.

Hard to predict, us humans
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McDonald Jones has been building architecturally designed homes 
for almost 30 years. From day one, the business has been about more 
than bricks and mortar, with the expressed aim of being committed to 
realising the dreams and supporting the futures of the families across 
our building footprint.

Despite the rapid growth of the company and expansion of our 
services into regional and metropolitan areas in NSW, Southeast QLD, 
and the ACT and surrounds, the company’s homeland is and will 
always be the Hunter region. The head office is located in Thornton 
and the Hunter has been at the heart of everything they do.

McDonald Jones was founded on family and community values 
and these have stayed true despite continuous growth. The company 
strives to support those who support them and has made a 
commitment to providing communities with the best possible chance 
of a healthy, long and happy future.

The McDonald Jones Charitable Foundation is an opportunity 
to distribute much needed funds to areas in need within the 
communities. Specifically, the Foundation is focused on three sectors: 
Health, Research and Education / Training.

Some of the Hunter organisations that have benefited from 
donations over the past 12 months include:

·  Aspect Hunter School / Autism Spectrum: a school that provides 
   education for young children with autism spectrum disorder, 
   helping them to develop the skills to become as independent as 
   possible and to enable them to succeed in the wider community.
·  Hunter Life Education: providing positive, healthy lifestyle 
   messages to children in the Hunter.
·   Hunter Medical Research Institute: a research institute achieving 
    internationally-recognised outcomes in prevention, curing and 
    treating a diverse range of serious illnesses.
·   Westpac Rescue Helicopter Service: providing a free, 
    aeromedical, search and rescue service for people in need.
A current project is Build for a Cure, benefiting Children’s Cancer 

Institute, a body that is conducting vital medical research into the lives 
of all children with cancer. They are the only medical research institute 
in Australia wholly dedicated to childhood cancer. To help this cause 
McDonald Jones is building one of their architecturally designed 
homes, the Havana One, in Glenmore Park, Sydney, in partnership 
with the Wearn Brothers Group and Austral Bricks. The home was 
completed late September, with landscaping and furnishings 
included thanks to Freedom, Electrolux and Panasonic, and will be 
auctioned at the end of October. The lucky new homeowner will 
purchase a quality McDonald Jones built home with everything they 
need to move right in, and the knowledge that they have purchased 
a home with a soul. The proceeds of the auction will be donated to 
Children’s Cancer Institute’s cause – to put an end to childhood cancer.
 

 

2009 2010 2011 2012 2013

 At McDonald Jones our focus is on helping people to realise their 
dreams. We strive to ensure that we are about more than just bricks 
and mortar by giving back to the communities that we build in. 
 That’s why we support a variety of local projects throughout the 
Hunter and NSW, as well as ACT and QLD. 

We contribute a percentage of every home built to our Charitable 
Foundation, so when you build with McDonald Jones you’ll not only 
have a stunning award-winning place to call home, you’ll also be 
giving a helping hand to your local community.

MJH0819

mcdonaldjoneshomes.com.au 

Ph: 1300 555 382
Newcastle Quality Constructions Pty Ltd ABN 82 003 687 232, BLN: 41628, T/A McDonald Jones Homes.

homes with heart 

Andrew Helmers, Scott Cam and Bill McDonald

start planning your new 
home with us today 

Supporting the Hunter for nearly 30 years

The handing over of a brand new mini bus to 
Aspect Hunter School courtesy of McDonald Jones
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Grace McLean
NFP Connect (Hunter)

 I’ve been hearing lots of stories of about the difficulty of giving, 
or should I say that giving from a business perspective is often put 
in the too hard basket.  

Having had lots of conversations with different people in 
varying size companies it seems to be that businesses get 
overwhelmed with the amount of request they receive and are 
either giving to much, or not giving at all because they’ve hit 
what is commonly known as ‘donor fatigue’. 

We have a strategy for every part of our business but generally 
not a giving strategy, and whilst it can sounds like just another 
thing to add to our to do list, the ripple effect for staff and clients 
can be priceless.  However, the problem in business is that 
generally if you can’t put a value on the ROI, then the concept is 
not put into consideration, because a business is all about making 
money, right?

What if I told you that giving isn’t just about handing over your 
cash, that it can come in so many different forms and the benefits 
of giving for you and your staff can certainly outweigh what you 
think the cost to your organization might be. 

We all like presents, we all like to do something ‘good’ for 
someone.  But sometimes we don’t see that giving a gift and 
giving of our time are the same thing. Volunteering for a charity, 

         sponsorship, or giving cash can certainly go a long way in 
          your giving to not only your organisation but to your staff. 
              There are so many different ways in which your business 
                   can give and whilst money is the most favoured 
                      option for not for profits, saving money or helping 
                      them to raise money is just as good, if not better 
                      than actually giving from your pocket. 
                            Everyone is good at something and generally we all 
                      have a passion. 
                      When was the last time you asked your staff 
                members what their passions are, or your clients for 
               that matter?  Because if you care about their passions, 
             they’ll take interest in yours.
              A passion might be bike riding, running, a love of 
        number crunching, strategising, gardening or cooking. 
          All those things can be a benefit to a charity. Passion       
        breeds momentum, momentum breeds excitement, 
         excitement is infectious which in turn builds teams, and 
        being a team is what your organisation needs to run 
        effectively.
          A giving strategy isn’t hard, and once it’s set up should be 
       easy to maintain.  But like anything you have to give it the 
       initial time to set up.  The time it takes to initially set up a 
      giving strategy has the long term affect that can possibly 
      save you $$ in staff retention because they love being part of 
      your business, morale – because you they feel you care and 
     you’re helping an charity on varying levels and we all know 
 that is makes you feel good. 
Some of the greatest ideas and concepts come from staff working 

in a different environment and get a different view, that’s why Google 
makes its staff work 20% of their time in a different department, it 
where some of their greatest products have come from.

We love to support local and there are so many charities and 
people in your organisation that could partner together to make a 
big difference in the community.  The benefits are endless.

 
For further information contact Grace on 0406 494 424 or 

email grace@nfpconnect.com.au
 

Making a 
difference in 

the community
 

Grace McLean has worked in the Not for 
Profit industry for over 10 years in the 
Hunter, where she established the regional 
fundraising offices for the Leukaemia 
Foundation and The Royal Institute for Deaf 
and Blind Children in Newcastle. Having 
worked in the industry, Grace experienced 
firsthand the gap in support for regional 
not for profits which led her to establishing 
NFP Connect, a support network for people 
working for regional not for profits.  NFP 
Connect aims to bridge the gap between not 
for profits and their local community.

Hunter Animal Rescue is a not-for-profit organisation 
run by volunteers which helps save the lives of 
abandoned dogs and cats by placing them into
foster homes, then on to new loving forever 
homes. Foster carers help us save the lives of 
around 500 animals every year. 
Donations are crucial to Hunter Animal 
Rescue’s survival and to help us continue 
our valuable work. (All donations
over $2 are tax deductible and will 
receive a tax receipt). If you are 
interested in fostering, adopting,
donating or volunteering, please
visit www.hunteranimalrescue.com.au

HUNTER ANIMAL RESCUE

"Greyson"

"Garry"
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(WorkCover recognised)

This course is multi-media based making it easy to 
follow, visually relevant to real life situations and 
interesting. Participants and trainers have described it 
as the best First Aid presentation they have seen. 

We have the capacity to cater for professionals, 
groups or people with specific learning needs.

Cost: $80.00 (one day course)
Time:  9am - 4pm weekdays (booking required)
Location:  101 Maitland Rd Islington

First Aid Training is delivered on behalf of H&A Training 
RTO #90871, who is the issuing RTO.

Phone: 02 4979 7777 
www.leapfrog.org.au

First Aid Training
ACCREDITED

An initiative of LeapFrog ability
LeapFrog ability is a Newcastle based, not-for-pro�t 
organisation. As well as o�ering accredited training, Leap-
Frog ability o�ers a range of specialist services to help 
individuals with their disabilities or behaviours. While carry-
ing out this work we have seen the shortage of �exible 
support for local children.

To assist children who can’t �nd other funding sources, 
LeapFrog ability established the charity, Fair Go For Kids to 
provide a �exible option for local children with a disability. 
With the help of local businesses known as the Hunter’s 
Kindest Companies, and groups such as The University of 
Newcastle Medical Society, Fair Go For Kids can o�er life 
changing treatment, equipment and support with a focus 
on early intervention and reducing red tape.

In exchange for a donation or in-kind assistance to Fair Go 
For Kids, local businesses can join The Hunter’s Kindest 
Companies, directly help local children and receive the 
recognition they deserve.

To help support Fair Go For Kids, please call LeapFrog ability 
for more information on 4979 7777 and visit leapfrog.org.au 
for a list of the Hunter’s Kindest Companies.

Hunter’s Kindest
Companies
The
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Jaw‐droppingly beautiful landscapes, historical monuments 
and friendly people all contrive to make Nepal a compelling 
location for visual stories.

However, when Belinda Bow, Ambassador for 3 Angels Nepal, 
and film crew set out to film their documentary, they had a 
darker side of Nepal in mind.

“What if I’d been born in another country? What if my daughter had 
been born in another country? How different would our lives be?”

These thoughts ran through Belinda Bow’s mind as she stepped 
up in 2012 to become an ambassador for 3 Angels Nepal.

She’d learned some horrifying facts.
Every 26.28 minutes, a girl in Nepal is trafficked across the 

border into India. That’s 54 girls every day, almost 20,000 girls 
every year. There are communities in Nepal completely devoid 
of women and children.

Now think about what this really means: communities 
without mothers and daughters, without futures, and without 
generations of family.

The 3 Angels Nepal team have been working tirelessly to help 
the plight of the Nepali people, but more was needed. They wanted 
to share the 3 Angels Nepal project and the true impact of human 
trafficking with the world.

So was born, the 3Angels Nepal documentary project.
In March 2014, in conjunction with 3 Angels Nepal, a team 

of Hunter residents (Director of Green Chilli Marketing and 
Ambassador for 3 Angels Nepal, Belinda Bow, Cinematographer 
Daniel Bracken, Photographer Melissa Histon and Ambassador 
Robyn Raymond) headed to Nepal to film a documentary on the 
plight of the Nepali people.

3 Angels Nepal is an organisation set up by Dr Rajendra Gautam 
and Sarah Gautam in 2008, providing children’s homes, a school, a 
radio station and a safe haven for victims of human trafficking.

The team exposed some heart‐wrenching stories of betrayal, but 
also stories of hope and renewal.

Their documentary about the work of 3 Angels Nepal, 
the impacts of human trafficking and stories of hope will be 
launched on the 18 November at 7 pm at Watt Street Arc Theatre 
in Newcastle’s CBD.

Tickets are $25per person (including canapés and drinks on 
arrival) and you can buy them via www.stickytickets.com.au/19629

If you can’t make the documentary launch, there are other ways 
you can show your support:

1. Sign the petition to have the Nepali Government close borders 
between Nepal and India here:

www.change.org/p/the‐nepali-government-to-close-the-border-
between-india-and-nepal-and-put-an-end-to-human-trafficking
2. Share this with your friends, family and colleagues
3.  Make a donation to 3 Angels Nepal at: 
www.3angelsnepal.com/Donate
3 Angels Nepal provides children’s homes, a school, a radio 

station and a safe haven for victims of human trafficking.

For more information, please contact 3 Angels Nepal Ambassador, 
Belinda Bow on 0408 163 005
 

Local film makers expose stories of hope from Nepal

Belinda Bow on the border between India and Nepal explaining the human trafficking pligh
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The Salvation Army’s mobile outreach project Ourspace, 
engages the most disaffected and disconnected young people in 
the community.  With $80,000 provided by Newcastle Permanent 
Charitable Foundation they have purchased a mobile coffee cart 
and the existing outreach bus has been decked out with new 
technology and recreational equipment.

The Salvation Army’s Oasis Hunter Manager Peter Martin said 
the upgrade to the Ourspace bus and the addition of the coffee 
cart would allow The Salvation Army to provide accredited 
training courses in hospitality, IT and multimedia.

The main focus of the Ourspace program is early intervention for 
young people at risk of becoming isolated and disengaged from 
the community. “The Ourspace program will offer young people 
the opportunity to access crisis support, referrals, job seeking 
services and short-courses including first aid, hospitality, IT and 
multimedia courses,” Mr Martin said.

The coffee cart will also be available for local community events 
and used as a source of income to sustain the ongoing delivery of 
the program.

Charitable Foundation Chairman Michael Slater said the 
program is a fantastic initiative. “We are proud to be able to 
support the program and assist local young people,” he said, “part 
of the ethos of the Charitable Foundation is to provide funding 
for community projects that prosper youth development and 
mentoring, community health and wellbeing, social inclusiveness 
and training and education.”

This project addressed all of these issues and empowered local 
young people to connect with other services and accredited and 
non-accredited training providers. Last year the outreach program 
supported over 3500 young people in the Hunter.

“The Salvation Army has worked hard to develop an outreach 
resource that provides a wide variety of training, education and 
engagement options,” said Mr Martin, “Our staff and volunteers 
make the time to sit and listen with each person that visits 

the bus. Getting to know people is vital to us and we can now 
do it over a hot coffee.” The Ourspace program will operate 
in Newcastle, Dungog, Karuah, Medowie, Tilligerry Peninsula, 
Swansea, Cessnock, Morisset, Rutherford and Raymond Terrace.
 
 

 
 

Coffee the key to youth re-engagement

Local Film Makers Expose 
Stories of Hope from Nepal. 
 

“What if I’d been born in another country?   
How different would our lives be?” 

Every 26.28 minutes, a girl in Nepal is trafficked across 
the border into India for an average price of $104.63 

 That’s 54 girls every day, almost 20,000 girls every year. 
In March 2014, in conjunction with 3 Angels Nepal, 

a team of Newcastle residents headed to Nepal to film 
a documentary on the plight of the Nepali people... 

Their documentary shows the work of 3 Angels, the impacts 
of human trafficking and stories of heartbreak & hope.

18th November 2014 @ 7pm
WATT STREET ARC THEATRE IN NEWCASTLE’S CBD.

Tickets are $25 per person including nibblies and drinks on arrival. 
Tickets can be purchased via: www.stickytickets.com.com.au/19629 

W W W . 3 A N G E L S N E P A L . C O M
 “Without change, there is no change”

THE 3 ANGELS NEPAL  
DOCUMENTARY PROJECT

L AT I T U D E
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  Compass Housing Services is Australia’s largest Community Housing Provider. As a leader within the 
Australian Housing Sector, we launched our GROW A Star program – an exciting initiative that 
provides children and young people at risk with access to sporting, musical and academic activities.
  Our focus is to identify and support young people that show an eagerness, talent or 
passion  to develop their skills in a chosen field and fulfil their dreams.
  We have already had success in providing laptops and tutoring for students, 
instruments for aspiring musicians, and opportunities for talented 
young sports people to compete at national levels.
  With further corporate and individual support as 
sponsors, scholarship partners, or media partners, 
we can expand this valuable program and 
help more young people achieve their 
dreams and aspirations.

  We need your support to continue to help young people at risk.

Call 0429 358 426 or email info@growastar.com.au to discuss what sponsorship option best suits you.

 
Suzanne Mahler
The Finer Point

 
If you bid for funding through grants or tenders, here’s a tip: 

you’ll have more success if you write like a man. Before you start 
organising the lynch mob, hear me out. Gender differences 
between communication styles have been well studied and there 
are benefits and drawbacks to feminine and masculine writing in 
the business context.

Most funding proposals in the community sector are prepared 
by ‘accidental’ bidders, professionals and executives whose job 
descriptions include proposal writing in addition to other tasks. 
Accidental bidders may not count persuasive writing as a personal 
strength and yet a substantial amount of their business may rely on 
funds won through grants or tender processes.

Bidding for business through tender and grant proposals requires 
specific writing skills and an understanding of the audience. 
Proposal assessors are short on time and driven to reach a decision. 
They are also mind-numbingly bored by the time they read tender 
submission number 122.  

The job of the proposal writer is to influence the decision of the 
assessors. ‘Writing like a man’ makes for a more influential style 
because it means using a voice of authority. It means taking a firm 
position: you are the best. Men tend to communicate with less 
hesitation, greater confidence and fewer qualifiers. Women tend to 
seek consensus, share credit and be less direct. Of course, this is not 
true of all men or all women; but in general these can be described 
as gendered traits.

Writing without hesitation gives greater authority to your writing. 
Removing qualifiers (like some, really, quite and very) from a 
proposal is an easy way to strengthen it. The same goes for words 
like might, could, may and somewhat. It merely is and will be. 
Confidence is key. If you don’t have complete confidence in your 
ability to do the job, who will?

Write like a man (and win)

Suzanne Mahler Is the owner and writer for 
The Finer Point. Suzanne is a professional 
writer and editor and has 8 years’ 
experience as an executive in government 
policy. Her work history included assessing 
funding applications on behalf of the 
Australian Government. 

Another trait more common to 
men is a tendency to speak plainly 
and get to the point. This behaviour 
might be considered abrasive in a 
social setting but it is perfect for the 
bored and tired tender assessor. It 
is also helpful when proposals are 
restricted by word or character limits.

The upshot of writing ‘like a man’? 
Your argument will be bolder, clearer 
and more persuasive.

If you’re interested in testing your 
own work, there are online tools 
that will analyse the gender of your 
writing. And if you’re thinking this 
article is biased or unfair, just wait 
until you hear my advice on how to 
earn the trust of your colleagues: by 
writing like a woman.
 
For further information contact 
Suzanne on 0448 813 138,
email s.mahler@thefinerpoint.com.au 
or visit www.thefinerpoint.com.au



  visit www.hrf.com.au  call 02 4041 5555 
                  

In 2014, with the support of over 120 sponsors, we will deliver
Regional economic indicators 

Regional Competitiveness - Manufacturing Project 
Regional Resilience - Youth Connectedness Project

Regional economic diversity - Upper Hunter 
Online resources 

WE HAVE A NEW NAME 
Building on 57 years of Hunter Valley Research Foundation tradition & 

independent, applied research to guide business decisions in the Hunter.

VISIONFUTURE-PROOFING OUR REGION
We’re passionate about creating a 

thriving Hunter for our generation  
and those to come

MISSIONDELIVERING INSIGHTS THAT  
MOVE THE HUNTER FORWARD
Towards being a globally-competitive 

economy and a socially- 
resilient community.

CONNECT  
WITH HRF



Master Builders Excellence in Building Awards
In a tribute to the outstanding workmanship displayed within 

the construction industry the Master Builders Association held its 
gala Excellence in Building Awards at West’s Leagues Club on 12 
September with over 430 guests attending.

Over 141 entries were judged with a combined value of work 
exceeding $230 million. This presented the experienced judges with 
the enviable task of selecting the best of the best. The objective of the 
yearly Awards is to encourage, promote and recognise “Best Practice” 
in building and to establish benchmark projects for others in the 
industry to emulate. The entrants and winners not only set leadership 
standards for others to aspire to but promote public confidence in 
dealing with regional builders, architects and subcontractors.

The region’s economy has witnessed a solid pick up in residential 
construction activity in the past 12 months and the Hunter’s building 
industry continues to make a significant contribution to our region’s 
employment and wealth. There are over 20,000 workers deriving an 
income from the local industry. The projects displayed were a credit 
to the building skills of local firms and demonstrated the extensive 
business experience possessed by so many of the region’s  contractors 
and builders. With record low interest rates we are starting to see 
a substantial increase in residential development approvals and 
the next few years look very encouraging for local builders and 
contractors.

The commercial projects, both winners and entrants, were of 
outstanding calibre. The commercial builder of the year, A W 
Edwards, were rewarded for their efforts in completing the Tamworth 
Education Centre. It was certainly a difficult choice for the judges 

when competing against projects of such a high standard as the 
Lawler Partners Commercial Office (Core Project Group), Port 
Macquarie Eye Centre (Lianda Constructions) and Tomago Rod and 
Conductor Factory (Kingston Building Australia) which were all worthy 
winners in different commercial categories. Automated Innovation 
was also recognised as commercial subcontractor of the year for their 
outstanding work on the National Disability Centre at Charlestown.

The residential awards continue to produce entries which 
demonstrate exceptional build quality, exciting new products and 
better attention to sustainability and energy/water efficiency. The 
residential builder of the year, Craig Marriot Building, dealt with a 
range of site and design challenges to produce an award winning 
home of outstanding construction quality in The Junction. To be 
recognised the best project against other worthy category winners 
including Beveridge Constructions (celebrating 50 years as a Master 
Builders Member) and Bakker Homes was a memorable achievement. 
Matt Sharpe (Mavid Constructions) was judged to be the Master 
Builder’s Young Builder of the Year and collected a number of awards 
including Medium Density Buildings and the WorkCover Small 
Business Housing Builder Award for Work, Health and Safety.

Twenty two local award winners will now progress to the National 
Master Builders Awards to be held on the Gold Coast in November, 
where the regions previous winners have claimed significant success. 
In 2013 Bartlett Homes stunning cottage at Morpeth and Brandon 
Calder Home’s Port Macquarie Harbourside Project were worthy 
National Master Builder Award winners
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WINNERS

Newcastle Master
Builders Apprentices

The Apprentice and Trainee Specialists

The Master Builders Group Schemes are the specialists in providing high quality 
Apprentices and Trainees to the Building and Construction Industry. Our Apprenticeship 
Specialist’s will assist you to add valuable personnel additions to your business.

Please contact our friendly staff on how we can assist your business and together help 
reduce trade skill shortages!

For further information on our group scheme or to apply for an Apprenticeship

please call 4979 0175.
The Newcastle Master Builders Association Serving Newcastle and the Hunter Valley Since 1874

G6785033AA-020514

 

 
HOUSING AWARDS CATEGORY
Display Homes Under $450,000: Adenbrook Homes Mid North 
Coast NSW, The Cebel, Port Macquarie
Custom Built Homes $400,000 - $700,000: Beveridge 
Constructions Pty Ltd, Arbuckle Residence, Pelican
Custom Built Homes $700,000 - $1 Million: Bakker Homes, 
Mulubinda Residence, Corlette
Custom Built Homes $1 Million - $2 Million: Craig Marriott 
Building, The Junction Residence, The Junction
Alterations, Additions, Renovations and Restorations Under 
$400,000: Evan Graham Master Builder Pty Ltd, Boardman 
Additions, Lambton
Alterations, Additions, Renovations and Restorations Over 
$400,000: JMC Building Pty Ltd, Beecham-Gill Residence, Bar Beach
Medium Density, Dual Occupancy: Paul Hickson (Builder) Pty 
Ltd,  Fingal Bay Dual Occupancy, Fingal Bay
Medium Density, 3 – 5 Dwellings: Mavid Construction Pty Ltd, 
12 Queen St, Warners Bay
Medium Density, Over 5 Dwellings: Mavid Construction Pty Ltd, 
97 Kahibah Rd, Kahibah
Best Use of Timber: Ekert Building, Osterley Residence, Osterley
Best Use of Bricks: Ekert Building, Osterley Residence, Osterley
Best Use of Glass: Craig Marriott Building, The Junction 
Residence, The Junction
Best Use of Stone: Stibbard Walls, Pokolbin
Best Landscaping Project-Residential: M C Knowles Builder 
Master Built Homes, Idant St Renovation, Dunbogan
Energy and Water Efficiency: David Bright Homes, Windmill 
Downs, Tamworth
Apprentice of the Year Housing: Simon Harrison, Newcastle 
MBA Group Training and Personnel
Women in Building Recognition Award: Linda Knox, Lianda 
Constructions Pty Ltd
Young Builder of the Year: Matt Sharpe, Mavid Construction Pty Ltd
Workcover Excellence in Work Health and Safety Award 
– Small Business Housing Builder: Matt Sharpe, Mavid 
Construction Pty Ltd

 KITCHEN, BATHROOMS, SWIMMING POOLS AND 
OUTDOOR CATEGORIES
Kitchen of the Year Under $35,000: Nadin West Joinery, 
Merewether Heights Residence, Merewether Heights
Kitchen of the Year Over $35,000: C & L Joinery Pty Ltd, 
Saunders, New Lambton
Bathroom Of The Year: Bakker Homes, Mulubinda Residence 
Ensuite, Corlette
Swimming Pool Of the Year Under $100,000: Bakker Homes, 
Mulubinda Residence Pool, Corlette
Swimming Pool of the Year Over $100,000: Vision Pools Pty Ltd,  
Smith,Merewether

 COMMERCIAL AWARDS CATEGORY
Extensions, Renovations and Refurbishments Under $1 Million: 
Core Project Group Pty Ltd, John Hunter Hospital-Paediatric 
Outpatients, New Lambton Heights
Extensions, Renovations and Refurbishments $1 Million -
$5 Million: Deane Projects Pty Ltd. Kinda Kapers Long Day Care 
Centre, Tighes Hill
Restoration of a Historic Building: Kingston Building Australia 
Pty Ltd, Maitland Courthouse Roof Replacement, Maitland
Public Buildings Under $1.5 Million: Mudgecorp and Scape 
Constructions Pty Ltd, Ettalong Foreshore Reserve, Ettalong
Public Buildings $1.5 - $4.5 Million: Hansen Yuncken, Birubi 
Point Surf Life Saving Club, Anna Bay
Public Buildings over $7 Million: AW Edwards Pty Ltd, Tamworth 
Education Centre, Tamworth
Aged Care/Medium Density Developments Over $5 Million: 
AW Edwards Pty Ltd, Garden Village Associated Works, Port Macquarie
Interior and Shop Fitouts Under $600,000: RTC Commercial Pty 
Ltd, Maxim Accounting Office fitout, Newcastle

Interior and Shop Fitouts Over $600,000: North Construction and 
Building Pty Ltd, Southern Cross Austereo Central Coast Studios Gosford
Industrial Building Under $5 Million: Drayton Construction Pty 
Ltd,  Jayco Caravan and Service Centre  Heatherbrae
Industrial Building Over $5 Million: Kingston Building Australia 
Pty Ltd, Tomago Rod and Conductor Manufacturing Tomago
Civil Engineering and Infrastructure: Gongues Constructions 
Pty Ltd, Ausgrid Metford Zone Substation, Metford
Energy Efficiency and Sustainability – Commercial: Core Project 
Group Pty Ltd, Lawler Partners Commercial Office, Newcastle
Commercial Projects Under $2 Million: Coastal Construction 
and Building Pty Ltd, Wollemia Urology Centre, North Gosford
Commercial Projects $2 Million - $4 Million: Lianda Construction 
Pty Ltd, Port Macquarie Eye Centre Stage 1 & 2, Port Macquarie
Commercial Projects Over $4 Million: Core Projects Group Pty 
Ltd, Lawler Partners Commercial Office, Newcastle
Workcover Excellence in Work Health and Safety Award: 
Hansen Yuncken Pty Ltd, Ausgrid Ourimbah Depot Project, Ourimbah
Apprentice of the Year Commercial: Nathan Zietsch, Newcastle 
MBA Group Training and Personnel
University Graduate of the Year: Benjamin Mullen

 MAJOR AWARDS
Commercial Subcontractor of the Year: Automated Innovation, 
The Kent-Hamilton, UON Animal Lab Newcastle University, 
Callaghan, NDIS National Disability Centre Charlestown
Commercial Builder of the Year: AW Edwards Pty Ltd, Tamworth 
Education Centre, Tamworth
Housing Subcontractor of the Year: Nadin West Joinery, The 
Junction Residence, Tyrell Towers-Newcastle, Merlo Residence-
Cooks Hill
Housing Builder of the Year: Craig Marriott Building, The Junction 
Residence, The Junction

WINNERS
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Multi-award winning 
professionals building 
the Hunter’s 
infrastructure
 

Hunter professionals 
building the Hunter’s 
infrastructure

50 Honeysuckle Drive Newcastle NSW 2300 | 02 4908 6300

Training Ship Tobruk

Bradken Multi-Function Facility

Birubi Surf Life Saving Club

Bradken Multi-Function Facility

50 Honeysuckle Drive Newcastle NSW 2300  |  02 4908 6300

Matt Bandy and Robert Schmitzer 
collecting the Birubi Surf Club award

Andrew Holliday, Josh Crilley 
collecting the Ausgrid Ourimbah award

HY staff at the national awards

Trevor Nye and Ron Payne 
collecting the NSW award for Bradken

NEWCASTLE MBA’SNEWCASTLE MBA’S NATIONAL AIB’S

NSW AIBs

  Hansen Yuncken has had another exciting few months with 
no less than seven regional, state and national awards for their 
construction projects.

These included Master Builders Excellence Awards for the 
iconic Birubi Surf Life Saving Club and a MBA/Workcover Safety 
Award for the recently completed $25 million Ausgrid Regional 
Facility at Ourimbah. 

State Professional Excellence Awards have followed from 
the Australian Institute of Building for the heritage centenary 
restoration of the TS (Training Ship) Tobruk Cadet Base at 

Hansen Yuncken’s local team wins top score in the construction industry awards
Nobby’s Head, the Birubi Point Surf Life Saving Club again as 
well as last year’s MBA Commercial Building of the Year – the 
Bradken Multi- function Facility.

The ‘icing on the cake’ for the Newcastle-based team 
was the receipt in September of two AIB National High 
Commendations for TS Tobruk and Birubi SLSC.

NSW & ACT Business Development Manager Trevor Nye said 
“Hansen Yuncken sets its own highest bar for quality delivery 
of its projects and their clients now expect an industry award 
to be a matter of course – ‘no problems’ say the local team.”   

Birubi Point Surf Life Saving Club

TS Tobruk Cadet Base at Nobby’s HeadAusgrid Regional Facility at Ourimbah
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Michael Morrissey and Hamish Geddes
Nexus Law Group
 

Residential builders, developers and property owners can expect 
a major shake-up to the industry.

Significant amendments to the Home Building Act 1989 (NSW) 
(‘Act’) recently passed unamended through NSW Parliament. The 
amendments are yet to be proclaimed, but will impact on all parties 
in the industry. Significantly, the changes swing the Act back 
towards providing greater protection for builders, and will require 
owners to act promptly when concerns around defects arise.

The amendments shift the way in which builders and home 
owners should approach potential disputes and the distribution 
of liabilities for residential building works defects. The key 
amendments and their anticipated effects are detailed below.

 “Structural Defect” now “Major Defect”
The definition of “Structural Defect” under 18E has been amended 

to “Major Defect”. A Major Defect will cause, or likely cause, “the 
inability to inhabit or use the building from its intended use…the 
destruction of the building or any part of the building, or a threat of 
collapse of the building any part of the building”.

This, in some respects, is a broadening of the previous definition 
as a Major Defect will include all internal or external load bearing 
components to the building, fire safety systems and waterproofing.

The new amendment allows Home Owners to claim only for “Major 
Defects” after the 2 year period for non-structural works has lapsed.

 Defence on reliance on instructions
The Act has included in s18F further protections to builders and 

principal contractors to claims for breaches of statutory warranties. 
Under s18F(1)(b) it will now be possible to rely on the instructions 
provided by relevant professionals engaged by the owner – for 
example, plans provided by engineers, architects and designers – 
as a complete defence against that defect claim.

This settles an issue that has long plagued builders and 
contractors where a claim is made against them for what is 
essentially a design defect. However, it raises the prospect of 
further claims on residential projects being directed to design 
professionals.

 Statutory warranties applying to subcontractors
In addition to the 18F amendments, new subsection 18B(2) states 

that the statutory warranties now extend to subcontractors. If the 
home owner or owners corporation makes a claim for a defect for 
which the subcontractor is liable, the principal and builder, may be 
able to rely upon this section.

 Obligations to notify and mitigate
The amendments also include obligations on owners to mitigate 

their loss and notify the builder and/or developer of claims. Under 
s18BA, an owner – including subsequent owners – will have a 
duty to attempt to mitigate the loss arising from any defect. The 
owner will also be expected to notify the builder of an alleged 
defect within 6 months of becoming aware of the issue and allow 
reasonable access to inspect, and rectify the same. Failures to do so 
can be now taken into account by the Tribunal.

 An emphasis on rectification
The amendments shift the emphasis in proceedings towards 

rectification. Under the changes to Part 3A of the Act, rectification 
will be the preferred outcome of proceedings. This is of 
considerable benefit to the principal or builder as it allows them to 
return and rectify any actual defects at their internal cost, which is 
generally considerably less than an external contractor or an award 
of damages made by the Court or Tribunal.

Alternatively, if the builder refuses to return to rectify when access 
is granted this will likely result in either an award of damages or 
rectification plus costs, or potentially both.

 Due care and skill
The amendment also replaces the previous wording of standard 

of work required, which has been amended from ‘in a proper and 
workmanlike manner’ to ‘done with due care and skill’. It is unclear 
as to how the Court and Tribunal will differentiate between the two 
standards.

 Other changes
Additional amendments include that the contract must name the 

party to do the work, insurance extends to the rectification of the 
works, an increase of the maximum deposit amount to 10% and 
changes the insurance regime.

 Immediate Impact
While we consider in the long term, the amendments will have 

a positive effect on the residential construction industry and 
hopefully lead a shift towards more practical and pragmatic dispute 
resolution processes being adopted, the short term impact is 
problematic. 

We anticipate seeing an immediate jump in defect claims under 
the Act in an attempt to have the claims underway before the 
proclamation date. Considering the robust conditions currently 
being experienced in the construction industry throughout the 
Hunter, it is likely that many of these new amendments will be 
tested over the coming months.

 

Major reforms change the face of the home building act
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 Nexus is Australia’s first-full service 
dispersed law firm and the only practice 
operating the unique Open Law™ system 
- better for lawyers…better for clients.

 
Nexus delivers specialist lawyers in all areas 

of corporate, commercial, construction, 
property and business law.

6/239 King Street, Newcastle NSW 2300
Tel: +612 4961 0002

www.nexuslawyers.com.au

power in collaboration

Connecting specialist expertise 
to successful business



PH. 1300 522 467     www.kingstonbuilding.com.au Moray and Agnew   Office Fit Out 

The major changes to the Home  
Building Act:
· Refining defects and the standard of             
which defects are assessed
· Requiring owners to promptly notify     
builders when they consider there is a 
defect
· Requiring owners and builders to both 
take reasonable steps to mitigate any 
losses
· Designers potentially being in the firing 
line for building defect claims
· An emphasis on rectification, not 
monetary orders, as the preferred way to 
resolve disputes

For further information contact 
Nexus Lawyers on (02) 4961 0002, 

email office@nexuslawyers.com.au or 
visit www.nexuslawyers.com.au
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Michael Morrissey is a Partner in Nexus’ construction team.  
Michael specialises in drafting and developing construction 
and infrastructure contracts across the commercial, civil and 
residential markets and advising on project risk. 
He also handles complex commercial and construction 
disputes.  Michael is a regular guest lecturer at the University 
of Newcastle on security of payment legislation, contracts 
and construction law.
 

Hamish Geddes is a commercial 
and construction lawyer with 
experience in building disputes, 
payment claims, litigation and 
contract drafting.

Moray & Agnew fitout by Kingston

The high profile legal practice, Moray & Agnew recently relocated 
to the corner of King and Watt Streets, Newcastle and selected 
Newcastle builder Kingston Building (Australia) to undertake their 
office fitout. 

According to Managing Partner Sean O’Sullivan, “The brief to 
the designers and builder was simple.  The space had to have a 
professional ambience for our clientele but also be functional and 
comfortable for our staff. Kingston has a track record of delivering 
high quality work in very tight time frames, so we were confident 
we had the right builder”.

The fitout was 2000 square metres and houses over 70 employees.  
Kingston completed the fitout in 12 weeks, building over 50 offices 
and 45 workstations as well as meeting rooms, conference rooms, 
boardrooms, reception area, kitchens, compactus storage areas, 
storerooms and library.

Due to the necessity for maintaining client confidentiality, it was 
extremely important to ensure the acoustic treatments performed 
well throughout the office.

“We put a lot of attention into this aspect of the fitout, installing 
furnishings that are specially designed for absorbing sound” said 
Mr O’ Sullivan.

As access was restricted, Kingston needed to manually handle 
and lift all materials required for the installation. State of the art 
communication and security systems were installed and computer 
systems and files needed to be fully operational for when the 
busy legal practice transferred to the new office. The practice 
was relocated over a weekend and was fully operational Monday 
morning when staff commenced work.

“We are extremely happy with the outcome and found Kingston 
Building to be the ultimate professionals at all times,” said Mr 
O’Sullivan.”

 



 
At the Lower Hunter Urban Design Awards held on the 5 

September at Tempus Two wineries, local architect, Chris McBriarty 
was a major winner, picking up three awards.

The New Lambton residence she designed, beat eighteen other 
finalists across five categories to take home the UrbanGrowth NSW 
Urban Design Excellence Award.

According to jury co-chair Kayla Volker from Cessnock City 
Council it is rare for a residential project to take out the top honour 
but that the jury was extremely impressed with the creative and 
clever thinking that went into all parts of the building’s design.

“It represents excellent design that is inextricably linked to the site 
and locality, responding to the landscape and existing built form, as 
well as providing a sustainable living environment.” she said.

The project also won the deWitt Consulting Residential Award 
and the Lindsay & Dynan Sustainability Award.

Other winners included City Of Newcastle for the Merewether 
Public Domain Improvements in the Citygreen Landscape and 
Public Art award, and the heritage award went to the Morpeth 
Courthouse Adaptive Reuse by Maitland City Council and John Carr.

The Raymond Terrace GP Super Clinic by Schreiber Hamilton 
Architecture and Peter Kemp won the GHD Large Scale Commercial 
Award and Universal Access Award, while Fletcher Community 
centre by EJE Architecture won the Small Scale Commercial award

The Hunter Development Corporate Student Prize awarded 
two thousand dollars to Newcastle University student Frank 
Verevakabah for his concepts for Cessnock City Council. The 
People’s Choice vote went the EJE Architecture’s Junction 
Residence.

35 Carrington – winner of three awards

Lower Hunter Urban Design Awards

 Citygreen Landscape and Public Art Award:
Merewether Beach Public Domain Improvements

Designer – City of Newcastle with JILA, Hassell and Moir
Builder – Michilis and Scape

 
De Witt Consulting Multi Residential Dwelling Award:

Frederick Street Dual Occupancy
Architect – Debra McKendry-Hunt

Builder – JMC Building
 

De Witt Consulting Single Residential Dwelling Award:
35 Carrington

Architect – Chris McBriarty
Builder – Babic Constructions

 
GHD Small Scale Commercial Development Award:

Fletcher Community Centre
Architect – EJE Architecture

Builder – North Construction and Building
MERIT

 
GHD Large Scale Commercial Development Award:

Raymond Terrace GP Super Clinic
Architects - Kemp Consulting + Schreiber Hamilton 

Architecture
Builder - Hansen Yuncken

 
Graph Heritage Award:

Morpeth Courthouse Museum Adaptive Reuse
Architects - Ben Griffin + John Carr

Builder – Babic Constructions
 

Scooters and Mobility and Australasian 
Independent Living Aids Universal Access Award:

Raymond Terrace GP Super Clinic
Architects - Kemp Consulting + Schreiber Hamilton 

Architecture
Builder - Hansen Yuncken

 
Lindsay & Dynan Sustainable Development Award:

35 Carrington
Architect – Chris McBriarty

Builder – Babic Constructions
 

UrbanGrowth NSW Award for Excellence in Urban Design:
35 Carrington

Architect – Chris McBriarty
Builder – Babic Constructions

 
Hunter Development Corporation Student Concept Prize:

Frank Verevakabah, University of Newcastle
 

MBA Group Training People’s Choice Award:
Junction Residence

Architect -  EJE Architecture
Builder - Craig Marriott Building

 

2014 LHUDA WINNERS

Frederick Street Dual Occupancy
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Nominated Architect: Peter Campbell # 4294

Master Builders Australia has welcomed the Government’s 
Australian Apprenticeships Support Network focus on 
delivering outcomes for employers and apprentices and 
reducing red tape and paperwork compliance.

“The Government’s initiative will be a positive for 
the building and construction industry to help boost 
the recruitment and retention of apprentices, Wilhelm 
Harnisch, CEO Master Builders Australia said.

“The Government’s announcement is well timed, 
coming at a crossroads for vocational training reform in 
the building and construction industry.”

“Just as youth unemployment has been rising, 
apprenticeship numbers in the building and 
construction industry have continued to decline 
resulting in the number of apprentices currently in training being 
less than half what is needed for the industry’s ongoing skilled 
workforce requirements.”

“Master Builders has been calling for a sustainable apprenticeship 
model that better meets the needs of young people and the 
industry and the Australian Apprenticeships Support Network is an 
important step in this right direction,” he said.

“Master Builders particularly welcomes the principles that have 
shaped the Network making it more relevant to jobs seekers, 
apprentices and employers,” Wilhelm Harnisch said.

“Master Builders welcomes the one-stop-shop which the 
Network will provide for employers looking to take on an 
apprentice.”

“By the Network taking on the administration of an 
apprenticeship the Government will slash red tape and deliver 
employers with a more efficient and user-friendly system.”

“The delivery of personalised mentoring and support to 
apprentices will also be greatly valued. This dedicated mentoring, 
advice and support for apprentices will be a strong feature of the 
Network and is welcomed by builders,” he said.

“Master Builders Construction Apprentice Mentoring Scheme 
(CAMS) has demonstrated the effectiveness of mentoring in boosting 
apprenticeship completion rates.” Wilhelm Harnisch said.

“By connecting apprentices and employers through targeted 
job-matching the Network will help ensure a higher proportion 
of building trade apprentices are motivated to complete their 
qualification and go on to a rewarding career in the industry.”

“Master Builders also welcomes the linking of employer 
incentives programs and the Trade Support Loans Scheme 
through the Australian Apprenticeships Support Network,” 
Wilhelm Harnisch said.

New Apprenticeship Support will benefit builders
 

“The Government’s initiative will be a 
positive for the building and construction 
industry to help boost the recruitment and 
retention of apprentices"

                                    Wilhelm Harnisch, CEO Master Builders Australia
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Suite 10, 265 King Street, Newcastle
www.secasolution.com.au   (02)4925-7795

•  Pre-development Discussions 
•  Traffic and Access Advice

•  Road Authority Consultation 
•  Traffic Impact Assessments

•  Parking Studies                         
•  Green Travel Plans
•  Road Safety Audits

•  Traffic Management Plans

Your local traffic and 
transport specialists

1.  Ensure the builder or roofer is fully licenced
It is important that you use a licenced contractor to undergo 

your building work. You need to have complete peace of mind 
that any work done to your property is done by a fully licenced 
expert.

 2.  Ensure the builder is fully insured
Your builder should be insured with a minimum of 

$20,000,000 in Public Liability Insurance you can rest assure 
that in the very unlikely event that the worst may happen that 
your builder has you covered. If the works to your property 
exceed $20,000.00 also look for home owners warranty to give 
you some extra protection.

 3.  Ensure the builder has exceptional WHS standards
 Make sure the builder does not cut corners, especially when 

it comes to safety. Ask about their WHS standards, training or 
documentation.

 4. Ensure the quite covers all elements of the project
Always make sure that all safety equipment required to 

complete your roof or building project is covered so there are 
no hidden surprises. Also get a written quote and ensure all 
elements needed are included.

 5. Ensure the builder only uses the best suppliers and 
     contractors
From suppliers to contractors, make sure the building 

company is only using the best. Contractors should be 
qualified, experienced and the best in the business.

 
There are a lot of people out there trying to just make a quick 

dollar with little regard for safety, quality and workmanship. 
If you follow these five top tips you will ensure that your are 
going to have a safer and happier building experience with 
the best outcomes.

 
For further information contact Beveridge Roofing Solutions on 
(02) 4954 7977 or email sales@beveridgeroofingsolutions.com.au

 

 

 
Mark Cornford
Beveridge Roofing Solutions                                                            
 

The building industry has been one of the strengths the 
Hunter is built on. If you can excuse the pun. Whilst there are 
many great builders there are only a handful of local, family 
owned businesses that have been around for decades to see the 
Hunter grow into the amazing and beautiful town it is today.

Beveridge Roofing Solutions is a division of Beveridge 
Building Products Pty Ltd is one of those locally owned 
building company with a strong history and local reputation. 
As a second generation, family owned business, which has 
been operating in New South Wales for more than 64 years. 
Here are their five top tips for building, renovating and 
reroofing so you won’t regret it.

Five tips for safe building and renovating
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A sod-turning ceremony and blessing by the Anglican Bishop of 
Newcastle, The Right Reverend Greg Thompson in August marked 
the beginning of construction on Anglican Care’s new 147-bed 
Aged Care Home at Toronto. Stage One of the $39 million project 
is being managed by 
APP Corporation, with 
architects Jackson Teece 
and contractors Hansen 
Yuncken engaged on the 
design and construction 
of the facility.
The building will 

establish a new 
benchmark for the level of 
quality and care services 
available for elderly 
residents within the 
surrounding community.  
When complete, the 
building will provide an 
impressive street frontage, 
with three levels for 
resident care. 
The facility will cater for 

various levels of care for 
residents, from dementia 
to high care, palliative care and a transitional care.  The range of 
services has been incorporated as part of Anglican Care’s strategic 
plan to explore potential synergies with nearby hospitals, and 
other health providers.
The building will be completed with beautiful landscaped grounds 

inclusive of a dementia care courtyard and perimeter gardens. 

Anglican Care believes the facility will be a valuable contribution 
to the “Lake Macquarie City Council Ageing Population Plan 
2008-2017”. CEO Colin Osborne observes:  “Approximately 17% of 
Lake Macquarie residents are aged 65 and over and this will rise 

to 25% by 2022. This means 
organisations such as Anglican 
Care need to plan and move 
now to ensure we can meet 
that demand in the decades to 
come,” he said. 
Anglican Care is preparing to 

expand their portfolio through 
the purchase or development 
of new sites and facilities.  
They will also be upgrading 
several existing facilities 
to meet current market 
expectation and compliance 
requirements.  The not-for-
profit provider has established 
a strategic partnership with 
APP Corporation to act as 
Project Director by providing 
property, portfolio and project 
management services to all 

Anglican Care’s future projects.
The Toronto site is ideal for seniors, being situated close to Lake 

Macquarie, Toronto Private Hospital, retail and other community 
facilities, and will provide enhanced choices for people seeking 
aged care services.
Construction will be completed in November 2015 with residents 

expected to move in to the facility shortly after. 
 

Work starts on $39 million aged care centre for Toronto
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APP HAS THE LOCAL 
KNOWLEDGE SUPPORTED 
BY NATIONAL EXPERIENCE 
TO DELIVER EXCEPTIONAL 
PROJECT OUTCOMES

Newcastle Court House

University of Newcastle NeW Space Campus

Tamworth Health Services 
Redevelopment

app.com.au/NNSW

Program & Project Delivery | Design & Technical Services
Real Estate | Independent Assurance Services | Consulting & Advisory

From the Central Coast 
to the Northern Rivers
With our local team of 28 specialists, APP is providing a 
range of services to some of our region’s most complex 
projects including: 

· Newcastle Courthouse – $98M
· New Maitland Hospital planning phase
· University of Newcastle’s NeW Space - $95M
· Tamworth Health Services Redevelopment – $220M
· Anglican Care Aged Care facility Toronto – $39M

With APP on board, you will have access to one of 
Australia’s largest providers of services to the Property 
and Infrastructure industries. We can offer our clients 
professional and commercially focussed advice because 
we understand the myriad challenges required to deliver 
major projects on time and to budget.

Contact Peter McNally Northern NSW Regional Manager 
APP Corporation on 4928 7600 



 
Alex Mitchell
Backyard Grannys
 
In these uncertain economic times finding a high yielding 
investment with minimal risk can be difficult. However, granny 
flats are bucking the trend and delivering some impressive yields.
When property investors purchase a property they are always 
looking to get the highest rental income. By building a granny 
flat on their available land they can create a second rental income 
stream and increase their return on investment (ROI).
A recent client of ours has done just that. He had been renting 
the existing house on his Waratah property and decided to have a 
granny flat constructed at the rear of his block of land.
It’s a 2-bedroom open plan granny flat with modern appliances 
and finishes that was built for less than $110,000 and is now 
rented for $300 a week.
Similarly, another client at Stockton wanted to increase the yield 
from her existing rental property. She built a contemporary 
2-bedroom granny flat for $125,000. Upon completion, tenants 
were found for the granny flat within one week, paying the full 
rental asking price of $340 a week.
Like these case studies, we have found that our property investor 
clients can expect yields of up to 15% – which is 10% more than 
the average rental price achieved on a subdivision.
These impressive yields have created a niche market and have 
seen many astute property investors turn to granny flats, rather 
than traditional property investments.
The growing popularity of granny flats is also due in part to NSW 
government legislation, allowing granny flats to be approved in 
10 days by private certifying firms – without needing to obtain 
council approval. A fantastic removal of red tape!

Of course, there are conditions: your block must be zoned 
residential, be a minimum of 450 square metres and meet 
boundary setback requirements. The maximum size of the granny 
flat must also have an internal floor space less than 60 square 
metres.
Along with the fast tracked approval process, the other advantage 
granny flats offer is a quick construction period; Backyard Grannys 
offers a 12-week guarantee.
Although the current economic times are uncertain there are 
always clever ways to find high yielding investment opportunities. 
A backyard granny flat is one such strategy.
 
 
For further information contact Alex on (02) 4947 2800, 
email alex@backyardgrannys.com.au or
visit www.backyardgrannys.com.au

 

Granny flats prove to be a sound property investment
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$110,000 $105 $300 $195 $10,000+

Price ready
to move in

Rent
return

Surplus
per week

Surplus
per year

Repayments
@5.5%

Money in your pocket

Here’s how you can make an extra $10,000 per year

Two
Bedroom

Granny Flat

You need a hard working granny in your backyard.
Granny Flats are a fantastic property investment.

Looking for a sound property investment? 
Yields of 15% achieved.

LIC.NO. 233777C

A recent 
granny built 
in Stockton
is returning
$340pw 

Call us 4947 2800www.backyardgrannys.com.au

no council 
approval 
required

Alex Mitchell is a Director of Backyard Grannys, 
local specialists in granny flat planning, design and 
construction. Alex holds a Bachelor of Construction 
Management, Hons degree and was recently recognised 
at the 2014 Lake Macquarie Business Excellence Awards 
with the Excellence in Young Entrepreneurship Award
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For principals and contractors the process of registering every 
such contract can be an onerous and time consuming one.  It is 
therefore important to ensure that measures are in place to enable 
the speedy registration of such contracts.  A single registration can 
cover multiple agreements against the same subcontractor.

 Equipment hire and on-site temporary works
Typically construction sites will include equipment hired 

from specialist providers such as cranes, trucks, excavators and 
scaffolding etc.   Normally the interest of the equipment owner has 
been protected through the retention of title provisions.

Under the PPSA, equipment leasing and on-site temporary works 
can be caught as deemed security interests known as 'PPS Leases' 
and be registrable.  Legal title to equipment will not be sufficient 
to protect an owner's interests.  The contracts governing these 
arrangements will need to properly describe the equipment/
temporary works and be registered.

Registration
Registration is not onerous or costly.  Keystone Lawyers are able 

to assist with advising industry participants on the PPSA and 
registration of interests. 

 
For further information contact Keystone Lawyers on (02) 4915 9950, 

email lou@keystonelawyers.com.au or visit www.keystonelawyers.com.au

What you should know about the Personal Property Security Register

Lou Stojanovski
Keystone Lawyers
 

Most people are aware of the Personal Property Securities 
Register (Register) under the Personal Property Securities Act 2009 
(Cth) (PPSA) which commenced on 30 January 2012.

However rarely do industry participants understand the 
implications of failing to register its interest in goods.  Simply, a 
failure to register interests under the PPSA Register can lead to your 
interest in goods or materials being defeated by other registered 
security holders or liquidators.

Below is merely a snap shot of circumstances which may give rise 
to a registrable security interest.

 Security interests in unfixed goods and materials
Most construction contracts include a regime in which a 

subcontractor or supplier retains title to goods delivered to site 
under the contract until payment has been made.  These are 
commonly known as retention of title provisions.  It is necessary 
for a subcontractor to register its interest in the delivered goods to 
perfect its title to the unpaid goods.  Such registration will defeat 
the clutches of a liquidator if the main contractor, which normally 
controls the site, enters into liquidation. 

Industry participants must seek advice in relation to its retention 
of title provision to ensure it provides the necessary protection to 
permit registration. 

Registration of 'step-in' rights
Many construction contracts provide a power for a principal or 

main contractor to step in and 'take work out of the hands' of a 
contractor or sub-contractor in the event of a substantial default 
or an insolvency event. In most cases, this power is supplemented 
by a right to take over and use the plant, materials and equipment 
of the contractor or sub-contractor in order to complete the 
relevant work.

A recent case in New Zealand has determined that these 'step-in' 
rights create a security interest for the purposes of the PPSA. If a 
principal fails to register this on the Register the principal could be 
prevented for enforcing such rights. 

Lou Stojanovski is the director lawyer of 
Keystone Lawyers. He is a recognised legal 
advisor to corporations associated with 
the construction, mining and engineering 
industry.  Lou holds a Bachelor of Laws, 
Bachelor of Construction Management 
(Building) and is a NSW Law Society 
Accredited Specialist in Commercial 
Litigation. He is also an adjudicator.
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DINING

your

 (02) 4929 5181
noahsonthebeach.com.au

Mediterranean 
dining in Newcastle

Open seven days 
a week from 
November 9

Dinner - Monday to 
Saturday

Lunch - Thursday to 
Sunday

Christmas 
and groups 
available

2/1 King Street, Newcastle NSW 2300
P: (02) 4929 3333   E: eat@rustica.com.au

W: www.rustica.com.au

28-32 Maitland Street, Muswellbrook
P: (02) 6541 5858  

E: reception@theremington.com.au
www.theremington.com.au

Business Lunches / Corporate Functions

EATING OUT
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The Perfect Location For The Freshest 
Seafood Or A Relaxed Drink

  
Vegetarian and non-seafood menu options also available

14 Pacific St, NEWCASTLE NSW 2300
P: (02) 4023 5265

E: contact@shuckdbar.com
W: www.shuckdbar.com

PROMOTE YOUR 
BUSINESS HERE

For further details
 call (02) 4925 7760 or email 

info@HBRmag.com.au



BUSINESS DIRECTORY

Our expertise is helping commercial clients achieve their property 
goals. We are experienced, versatile, professional, innovative and 
community minded. Catering for all your real estate needs our 
extensive commercial team encapsulates honesty, quality service & 
results in every transaction.
Contact our award winning team today.
Phone: (02) 4933 6299
Email: property@tonycant.com.au
Web: www.tonycant.com.au

TONY CANT REAL ESTATE
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• Leading suppliers of quality, fully furnished and self contained 
   accommodation for short or long stays in and around Newcastle.
• Beachfront, harbourfront, suburbs, 1 to 4 bedroom apartments and 
   homes. Cleaning service available.
• A cost effective, more flexible and comfortable alternative for 
   visitors and business colleagues.
• A phone call or email is all it takes to match your requirements promptly.

BORRELLI-QUIRK NEWCASTLE REAL ESTATE

Your global FREIGHT FORWARDER in the Hunter Newcastle office provides direct 
and immediate support for all your international freight needs:
• IATA Air - Seafreight - Imports - Exports  

- Storage - Project Cargo - Customs Clearance and transport services.
• Online track and trace
• Supply chain management 
• International Trade support 
Please call for individualised cost analysis, comparison rates and service options 
on:  4962 1234 www.scorpioninternational.com. www.phl.net.au 

SCORPION INTERNATIONAL 
A Division of POWERHOUSE LOGISTICS
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Our services include:
4 Airfreight

Seafreight
4 Imports

Exports
4 Customs

clearance
4 Document

assistance
4 Warehousing

Storage
4 Project 

Warehousing

GLOBAL
LOGISTICS
4 International

air and sea
freight

4 Animal
transport

4 Personal
effects

CALL
02 4962 1234

FAX
02 4962 1283

Website
www.scorpioninternational.com
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CREST FINANCIAL SERVICES

Superannuation, Investment Advice, Retirement Planning, 
Insurance and Risk Protection.

 (02) 4929 2552

Newcastle - East Maitland - Nelson Bay  

  "Working together for your future"
  www.crestfs.com.au  

ADAMSTOWN CLEANING SERVICE
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Celebrating 20 years service to the Newcastle area 
Unit 7, 7 Revelation Close Tighes Hill NSW 2297

Ph: (02) 49610145  Email: john@adamstowncleaning.com.au

 

P:  49615566   E: joanne@bqnre.com.au   
W: bqnre.com.au  1/91 Hannell Street, Wickham @ NCYC                              

LAKE GROUP STRATA
Strata & Community Title Managers

•  Over 30 years managing property
•  Pre-purchase reports
•  Set-up & establishment service
•  Consultancy Service
•  Servicing Newcastle, Lake Macquarie,
Hunter Valley & Myall Lakes  www.lakegroupstrata.com
Phone: 02 4942 3305

Hunter Business Review
HBR

www.HBRmag.com.au
For more business information visit:

DOCUM
ENT DESTRUCTION

THE MOBILE SHREDDING COMPANY

•  Security bins and one-off shredding
•  Totally secure in-truck on-site shredding
•  NAID AAA Certified
•  Locally owned and operated
•  Servicing Newcastle, Hunter Valley, Port Stephens & Central Coast  
Phone: 4957 9903        www.mobileshredding.com.au

"SECURE DESTRUCTION - GUARANTEED"

This could be your business 
PHONE US TODAY!

HUNTER BUSINESS REVIEW
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QUOTE OF THE MONTH

- Christopher Morley

“The big shots are only the little shots who keep shooting.” 

Extensive range of services:

Design

Award winning offset and digital printing

Online customised print management portal

Multi-channel marketing

Warehousing and distribution

Kitting and packing

QR Codes

 Transactional Mail

Direct Mail

 Digital Asset Management

WANT TO STAND OUT FROM THE CROWD ?
The Hunter Region’s Premier Print Group.

NCP is a division of the Bright Print Group of Companies
8-10 Frank Street Wetherill Park NSW 2164 Australia | www.brightprintgroup.com.au

NCP Printing now with Print National NCP Printing Newcastle
14 Channel Rd, Steel River Industrial Park
Mayfield West NSW 2304

02 4926 1300
E: sales@ncp.com.au

www.ncpprinting.com.au

NSW PRINT 
INDUSTRY 

CRAFTSMANSHIP 
AWARDS

Gold and Bronze 
Medal Winners 

2012

AUSTRALIAN
NATIONAL

PRINT AWARDS
Gold Medal

Winners
2013

NCP_PN_HalfPg_Ad_HBR_Nov13_v2.indd   1 19/11/13   12:57 PM

During the wedding rehearsal, the groom approached the 
minister with an unusual offer. "Look, I'll give you $100 if you'll 
change the wedding vows. When you get to me and the part 
where I'm to promise to 'love, honour and obey' and 'forsaking 
all others, be faithful to her forever,' I'd appreciate it if you'd just 
leave that part out." 

He passed the minister the cash and walked away satisfied. 
The wedding day arrives, and the bride and groom have moved 

to that part of the ceremony where the vows are ex-changed. 
When it comes time for the groom's vows, the minister looks 

the young man in the eye and says, "Will you promise to prostrate 
yourself before her, obey her every command and wish, serve her 
breakfast in bed every morning of your life and swear eternally 
before God and your lovely wife that you will not ever even look 
at another woman, as long as you both shall live?" 

The groom gulped and looked around. Everyone was staring at 
him and said in a tiny voice, "Yes." 

The groom leaned toward the minister and hissed, "I thought we 
had a deal." 

The minister put the $100 into his hand and whispered back, 
"She made me a much better offer."

       

Paddy: “Windows frozen.”
Liam: “Pour some warm water over them.”
Paddy: “Computer completely screwed up now.”

A man goes into a bar with his dog. He goes up to the bar and 
asks for a drink. 

The bartender says "You can't bring that dog in here!" 
The guy, without missing a beat, says "This is my seeing-eye dog." 
"Oh man,” the bartender says, "I'm sorry, here, the first one's on 

me." The man takes his drink and goes to a table near the door.
Another guy walks into the bar with a Chihuahua. The first guys 

sees him, stops him and says "You can't bring that dog in here 
unless you tell him it's a seeing-eye dog." 

The second man graciously thanks the first man and continues 
to the bar. He asks for a drink. The bartender says "Hey, you can't 
bring that dog in here!"

The second man replies "This is my seeing-eye dog." 
The bartender says, "No, I don't think so. They do not have 

Chihuahuas as seeing-eye dogs." 
The man pauses for a half-second and replies "What??! They 

gave me a Chihuahua??!"

A man who had just undergone a very complicated operation 
kept complaining about a bump on his head and a terrible 
headache. Since his operation had been an intestinal one, 
there was no earthly reason why he should be complaining of a 
headache. 

Finally his nurse, fearing that the man might be suffering from 
some post-operative shock, spoke to the doctor about it. 

The doctor assured the nurse, "Don't worry about a thing. He 
really does have a bump on his head. About halfway through the 
operation we ran out of anesthetic."
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Discover Eaglereach 
adventure for two guests.
Including three nights’ accommodation, 

unlimited use of all resort facilities, a sparkling 
white wine welcome. Complementary hire of all 
non-motorised equipment from kayaks, bikes, 

DVDs, paperback library and internet kiosk.

www.eaglereach.com.au

Thanks to EAGLEREACH we 
have a fantastic prize which 

will be drawn from paid 
subscribers as of 31 October

HBR SUBSCRIBER 

WIN
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BRIGHT  
Ideas

1800 044044   |    info@theaccentgroup.com.au   |   www.theaccentgroup.com.au

IT’s TRIcky fIndInG THe RIGHT TaBle foR THe joB, 
so we’ve made one to suIt just about every job. 

Forte Flip top Tables are the ideal solution to your table needs. Their high quality mechanism contains no breakable plastic  
parts and is easy to use, simply flip and store. Forte Tables can be used in any office application; Boardrooms, open plan  

office areas, meeting room tables, in break out areas and for training events.
Feature Highlights: + Fast Delivery - 2-3 Week Leadtime + 3 Finish Leg Frame options available; Silver, Chrome and White (NEW!)

+ Available with 4 different rail lengths + 5 Year Warranty + Heavy Duty, locking castors
Contact us now for a quote.

VELOCITY FLIPTOP TABLE


