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We know talent.
Chandler Macleod has an extensive
database of active candidates in
various industry sectors and over
13,000 employees out working on
client sites every week. Through our
experience with planning, sourcing,
assessing, developing and managing
talent along with industry intelligence,
we know a lot about talent.
Contact our Newcastle team on
02 4978 7744.
chandlermacleod.com
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FROM THE EDITOR

GARRY HARDIE

PUBLISHER & EDITOR

The May Budget will certainly be a delicate balancing act for
the Federal Government.
On one hand, the new leadership team needs to address the
burgeoning Government debt and show it is still committed to
reducing Government expenditure as a proportion of national
GDP. The steam has seemingly also come out of the push for tax
reform which will be necessary at some stage.

On the other hand, the Government will be acutely aware of
the election to be held later this year and will be very wary of
upsetting the electorate with harsh measures.
In all likelihood, the Federal Budget will introduce some
measures, maybe even some quite unexpected measures, but
will tread softly and the Government will wait until after the
election to introduce additional measures, assuming it wins.
The reality is that tax reform and spending reductions will both
need to occur at some stage and the longer it is deferred, the
harsher the actions that will need to be taken.
The hope is that the Government has some definite
comprehensive plans in both these areas that it will put in place
after the election.
Tax reform needs to be addressed to make our economy more
efficient and globally competitive. There are simply too many
inefficient and damaging taxes. True reform will involve the
difficult task of coordinating actions at both the Federal and
State levels.
On the expenditure side, social security and welfare is by far
the largest item and will need to be addressed while minimising
hardship duals.
So called “middle class welfare” requires attention and some
innovative alternative to funding individual needs should be
considered.
It will be with great interest that we will view this year’s Federal
Budget and with perhaps even greater interest what measures
the Government takes post-election.

Garry Hardie
Publisher & Editor

Hunter Business Review

HBR is essential reading
for anyone wanting to
stay informed on local
business news and
issues that affect
business.

Subscribe NOW
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Construction commences on Trinity Point Marina
Construction started on 8 February on stage one of the
188-berth Trinity Point Marina located at the $388 million Trinity
Point master planned marina development in Lake Macquarie,
with CEO Keith Johnson celebrating the first marina pile being
driven.
Stage one of Trinity Point Marina, comprising of the first 94
berths, is due for completion in late 2016.
When completed, Trinity Point Marina will be one of the largest
marinas in New South Wales, providing much needed maritime
facilities for the local and wider New South Wales boating
community.
The construction of the entire marina will cost $8 million and
has been solely financed by the developers of Trinity Point,
Johnson Property Group.
Keith Johnson at the
commencement ceremony
for Trinity Point Marina

The new marina will comprise five marina arms and hold vessels
predominately up to 20 metres in length with an option for two
vessels up to 30 metres in length. Casual berthing of vessels
is also provided along with refuelling and sewage pump out
facilities. It will also include a number of state of the art marina
facilities such as a marina lounge, ensuite showers and retail.
Spanning 23 hectares of prime waterfront land, Trinity Point is
located overlooking Barden’s Bay in Lake Macquarie.
Upon completion, Trinity Point is planned to include:
• 189 residential land lots and medium-density housing
• 250 apartments comprising of a mix of residential and short
stay units
• a 188-berth marina
• a 5 Star Pullman hotel
• A 200-seat restaurant with additional outdoor dining
• A 300-seat function room
• A 60-80 seat cafe
• 5 Star resort facilities including a luxury Day Spa, pool, gymnasium
• Retail

A Daimler Brand

The all new GLC.
Make the best of every ground.

MBA8514

It’s not often an SUV comes along with the best of everything. Mercedes-Benz first ever Australian mid-sized SUV has it all while
compromising nothing. Every model features a powerful turbo charged engine, lavish interior and 4MATIC permanent all-wheel drive,
that is equal parts sporty, stylish, confident and clever. Exceptionally comfortable and surprisingly efficient, the GLC is a big step
forward for SUVs. Experience one today and see for yourself why the GLC is the next big thing.

Hunter Star Motors 1 Pacific Highway, Bennetts Green NSW 2290, Tel (02) 4974 4244, www.mbnewcastle.com.au, Lic No 18100
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Surf link honoured by Taggart Business Advisors
When Taggart Business Advisors’ name was drawn from a line-up
of 73 businesses bidding to be the major sponsor of Surfest’s 2016
Women’s Pro, those who knew the Taggart name and its connection
with the surf agreed it was fate.
The Taggart family is somewhat unique in that it is one of only a
handful of families who have to date provided four generations of
members to Merewether Surf Club.
Bill Taggart who was an immigrant from Belfast learned to swim
and then became involved in the Club competing with some success
during 1920/30s. His son Alan, because of war conditions was able
to gain his Surf Bronze Medallion at just 14 years of age, and became
one of the Club’s outstanding surfers gaining a host of Club, Branch
and Australian titles. Ross remains an active part of the Club and was
a top surf swimmer in the 1970s and 1980s. Ross’s son Cameron, was
also a Merewether Member and competed as a boat rower until he
chose to travel and he now resides in Budapest.

But the link with surf extends further with Ross being a
previous Club President of Merewether SLSA and his work as
a volunteer Board member of the Westpac Rescue Helicopter
Service – a service that grew from the Surf Movement in 1975.
While Ross’ connections with surf makes the Surfest
partnership logical it is actually the broader view held by the
Managing Director, his business associate Melanie Hamilton
and the Taggart Business Advisor team that makes the link more
valuable.
Ross Taggart said that Surfest was a tremendous showcase
opportunity for the region.
‘For the past 31 years the world’s best have come to our
region’s beautiful beaches to compete in Surfest. We are
incredibly humbled by the opportunity to be part of this worldclass event held at our local beach. It is a great thing for sport,
community and business,’ he said.

Colin Law (Comm Bank), Ross Taggart, Melanie Hamilton, Rosalie Taggart and Brett Derwin (CommBank)

NEWCASTLE
GET ON BOARD
WITH YOUR
LOCAL AIRLINE!

Sydney from $59*
Ballina (Byron Bay) from $99*
Canberra from $149*

For the lowest fares book online at

www.flypelican.com.au
*Fare prices are for one-way and inclusive of all taxes.
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Greater customer service recognised
at Roy Morgan awards
The Hunter-based Greater Building Society has received
national recognition for its customer service for a third year
running.
The Greater has been voted Australia’s Most Loved Building
Society/Credit Union (2015) at the Roy Morgan Customer
Satisfaction Awards held in Melbourne on February 17.
The Greater also took out the Building Society of the Year
Award in 2013 and 2014. This year’s award combined credit
unions and building societies for the first time.
Greater CEO Scott Morgan said The Greater’s satisfaction scores
reached as high as 96% during the year, much higher than the
scores achieved by the big banks. Mr Morgan thanked Greater
customers for the recognition and their continued support.
He said the award is a tribute to Greater staff who continue to
change to meet the needs of customers.
The Roy Morgan awards are given to businesses that rated
the most highly across the 12 months of 2015, as tracked by
Roy Morgan’s monthly Consumer Single Source and Business
Single Source surveys of a total of 50,000 consumers and 12,000
business decision-makers.
This is not the only recognition the Greater has recently
received by from customers and industry experts. In October
2015, The Greater was one of the big winners in the national
Mozo People’s Choice Banking Awards. The Greater took out the
Best Building Society Award and was named one of Australia’s
Top 5 providers of both bank accounts and savings accounts. In
January this year, three Greater deposit products including its
LifeSaver youth banking account were awarded gold in the Mozo
Experts Choice Awards for Deposits.

Want more control
of your super?
An SMSF may suit you...

Where do I get help?

Self Managed Super Funds (SMSF) are an increasingly
popular way to save for retirement – being the super
of choice for more than 1 million Australians with, on
average, 3,000 new funds set up each month.1

Having a self managed super fund can give you greater
control over your financial future. Being in the driver’s
seat means you make all the investment decisions
and can get your super working for you. Deciding to
manage your own super is a big decision and there are
some important things to consider.

This makes self managed super the largest and fastest
growing type of superannuation in Australia – but there
are a few things you should consider before deciding if
it is right for you. Including:


Investment choice



Tax Control



Costs



Pooling family super

Contact us
If you would like to find out more about borrowing
to invest in property contact us today for a no
obligation, no cost assessment of your situation

Newcastle: 206 Hannell Street, Wickham NSW 2293
02 4969 1900

|

newcastle@advisorygroup.com.au

Maitland: 28 Church Street, Maitland NSW 2320
02 4933 9166

1. Source: Self-managed super fund statistical report - June 2015, www.ato.gov.au – current as at October 2015
This advertisement contains information that is general in nature. It does not take into account the objectives, financial situation
or needs of any particular person. You need to consider your financial situation and needs before making any decisions based on
this information. If you decide to purchase or vary a financial product, your financial adviser, AMP Financial Planning Pty Limited and
other companies within the AMP Group may receive fees and other benefits. The fees will be a dollar amount and/or a percentage
of either the premium you pay or the value of your investment. Please contact us if you want more information.
Advisory Group Pty Limited ABN 46 003 824 333 is an Authorised Representative and Credit Representative of AMP Financial
Planning Pty Limited, Australian Financial Services Licensee and Australian Credit Licensee.

|

maitland@advisorygroup.com.au

BUSINESS NEWS

Participants at the Lean Practitioner Program held in February

Hunter manufacturers and service
organisations turn to the Lithgow model
of change

National awards for Good Eye Deer
Local video production company, Good Eye Deer won three
national awards at the Australian Video Producers Association
(AVPA) annual awards ceremony, held in Melbourne on 2
February. Good Eye Deer took the coveted industry prize: Best
Corporate Video, Australia.
The three winning categories are: Best Corporate Video
– Promotional & Marketing (Budget $20,000 to $40,000),
Best Online commercial (Budget over $5,000) and Best TV
Commercial (Budget $5,000 to $10,000).
The projects were shot in Sydney, the Hunter and Coffs
Harbour with all projects post-produced in Newcastle at The
Production Hub.
Hi, just a reminder that you're receiving this email because you have expressed an interest in ILS. Don't

5 ways to get better outcomes

5/27/13 6:58 PM

forget to add david.veech@theleanway.com to your address book so we'll be sure to land in your inbox!
You may unsubscribe if you no longer wish to receive our emails.

Newsletter
Better Outcomes
April - May 2013

Program Outline: 3 Blocks of
Realize REAL savings
by solving REAL
intensive 1 week workshops
problems using the
We had a great response from our last note, thanks to you. I hope you
find this one even more useful. over
I thought I6-8
would work
up a little guide
to
C4 Process
month
period.
help you get better results from your folks or from yourself! If you find it
Dear David,

helpful, please forward this to a bunch of your colleagues. If not, please
reply to me and let me know what we can do to serve your needs better.

Cost effective proven
methodology to change
from traditional management
to modern lean management
Have a great spring and call if we can help!
for manufacturing and service
C4 is an evolution of PDCA
David
designed to be easier to
teach to the entire
David Veech, Executive Director
organisations.
workforce.
david.veech@theleanway.com
We know with summer comes some changes: demand fluctuations,
attendance issues, special promotions, etc. We'd like to help you weather
some of these a little easier by offering a free walk-through assessment.
Give us a call and schedule a site visit. At the end of the site visit, we'll
leave you with a list of things we think you can do on your own to
improve.

502-517-1845

We're offering on-site
As implemented at Trainer
aProblem
Solving Train the
sessions for clients
with as few as 4 and as
100-year-old
Lithgow
site
below.
many as 16 people per
5 Ways to get Better Outcomes

In This Issue

Lean Systems Designer
Demand-driven supply chains workshop at Penn State
Realize REAL savings...

5 Ways to get Better Outcomes
Everybody wants to get better at things. We might want to lose a little
weight; or run a little faster. We might want to be able to treat 2 more
patients a day, or sell another boat. Whatever it is, we have to overcome
our current busyness (that's right busy-ness) to be able to think clearly
about what we want and how to get it. Here are five ideas to help you do
that.
1. Focus. We've got a couple of dozen key performance indicators we're
tracking daily, weekly, and monthly. What's the ONE that correlates most
closely to your rating of success? Focus on activities that will improve that
single KPI for a month and see what results.

session for only $2,500 per
day. These activities are
flexible (1/2 day to 4.5
days) and we guarantee
that the savings from
implementing solutions will
return at least twice the cost
of the workshop. We'll even
defer invoicing for the
workshop so you can use
the savings to pay the bill!
But the real benefit is
gaining employee trust and
brain-power, making them
much more valuable to your
organization.
Contact me to schedule a
session!

Expressions of Interest from individuals
and Sponsor organisations:
E: pat.oflaherty@theleanway.com
M: 0407906026 W: www.theleanway.com

https://ui.constantcontact.com/visualeditor/visual_editor_preview.jsp?agent.uid=1113092015011&format=html&printFrame=true
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A group of 28 senior managers and business owners have
completed the first intensive block of the Lean Practitioner Program
which was hosted by DSI at Bennet’s Green in February. The focus
of this program is to take a non-traditional approach enabling
participants to take the first steps in understanding value whilst
maximising the human potential in their organisations
The Lithgow transformation model involved implementation of
lean systems so that a 100 year old manufacturing site could be
transformed from traditional management practices to modern lean
management. The successful transformation process started in 2010
when the site was considered likely to close and has since enabled the
site to become globally competitive. The transformation model was
designed and developed with the support of ILS.
ILS’s Australasia Managing Director Ray Littlefield suggested that the
most difficult steps is overcoming the inertia present in brownfield
organisations and finding the right leaders with some knowledge
of Lean or the willingness to educate themselves. The Lean
Practitioner Program provides participants with the knowledge and
skills to start analysing their business at system level through tools
such as value stream mapping. This cross functional understanding
creates a dramatic change in the way routine tasks are done every
day. The change to Lean management is a journey personally for
the leaders and for their organisations and its scope of change is
steadily widened to include the entire organisation and eventually
the extended value stream.
During the first week of the program participants are trained to take
the necessary steps to adopt Lean thinking in a business unit with a
set of product or service families. This may only involve one product
or a service line within the business unit that is in crisis. Then, once
the dramatic change has been successfully introduced it becomes a
model for leaders of other business units to gain hands on learning
and apply it to any crisis in their own business unit.
Dywidag-Systems International’s Robert Martin Regional COO
indicated that he and his team had made significant changes to
the operations at the Bennetts Green site over the past few years.
However, he wanted to provide opportunities to individuals to
personally learn and to create a Lean transformation following the
same successful program used at Lithgow and supported by ILS.
During visits to the Lithgow factory it became obvious that the ILS
program not only provided the Lean tools required for sectional
transformation but more importantly reached out and linked the
individual departments through cross functional, highly focused,
work teams.
Of the 28 participants 12 are from DSI’s senior operations and
management group. The make-something-happen mind-set
presented by the program will have a very positive impact on both
DSI and that of the external participant’s organisations. He indicated
that more of the DSI’s senior managers will be provided with the same
opportunity in the near future.

BUSINESS NEWS

More awards for Jayco Newcastle
Jayco Newcastle has received three awards at the
Jayco Awards Ceremony held at the Mitchelton
Winery in Nagambie on 4 February - National
Country Dealer of the year, Coast to Coast Dealer
of the Year and an Outstanding Achievement for
business growth.
This is the third year in a row that Jayco Newcastle
has won National Country Dealer of the Year and if
the recent progression continues, it certainly won’t
be the last.
Jayco Newcastle also have one of the biggest
ranges of RV Spare Parts & Accessories, so it was no
surprise that they also received the Coast to Coast
Dealer of the Year award for number of sales of
accessories across Australia.
Operating in the Hunter region for more than 30
years, Jayco Newcastle’s state of the art dealership
at Heatherbrae is set on 5acres. At any time there is
a complete range of 100 new and used caravans as
well as a spare parts and accessories department
and state-of-the-art repair and service centre.
These awards come on top of other industry
awards they have received recently - the Hunter
Business Awards Customer Service Excellence
award and the Caravan and Camping Industry
Association of NSW Awards of Excellence - Best
NSW Regional Dealer award. In September of 2015,
Jayco Newcastle was named the Motor Traders
Association’s (MTA) New Vehicle Dealer of The Year.

Queen Elizabeth visit a highlight of cruise season
Passengers and crew of the Cunard vessel Queen Elizabeth received a warm welcome on
22 February from hundreds of onlookers who lined the Newcastle Foreshore and Stockton
Foreshore.
The red and black cruise liner arrived in the Port of Newcastle at 7.15am, sailing past Nobbys
Headland with 1,956 passengers and 989 crew on board.
After docking at the Channel Berth, the ship’s passengers had the opportunity to explore the
Hunter region and take part in the many shore excursions planned, from food and wine tours
in the Hunter Valley, dolphin cruises at Port Stephens and Newcastle city highlights tours.
A civic reception was held to mark the vessel’s connection to the 450 Squadron, which sailed
on Cunard’s original Queen Elizabeth to serve in World War II. Queen Elizabeth’s captain Alistair
Clark, along with veterans, their families, RAAF personal and local dignitaries attended the
commemorative service. A ‘keys to the city’ welcome reception was also hosted in honour of
the cruise ship.
Port of Newcastle’s CEO, Geoff Crowe, acknowledged that Queen Elizabeth’s visit was a
highlight of the 2015-16 cruise season.
“It was terrific to see the warm welcome that our community provided to Queen Elizabeth
today, and it was a privilege for the port to host Queen Elizabeth,” said Mr Crowe.
“It is the first Cunard vessel to visit the Port of Newcastle since 1907.
“We appreciate the economic benefit that cruise ship visitors and crew bring to our region
and hope that today is the first of many visits by Queen Elizabeth.”
The Australian Cruise Association estimates that cruise shipping provides an injection of
around $11 million per annum to the Hunter region’s economy.
Queen Elizabeth received a three-gun salute from Fort Scratchley as she departed the port.

The Sprinter Cab Chassis. Truckloads of value.
Right now you get more value than ever with the Mercedes-Benz Sprinter Cab Chassis. With every new vehicle, we’re giving away free
auto, 3 years free scheduled servicing and a low interest rate of only 1.9% p.a. Hurry into Hunter Star Motors to test drive today.
Sprinter Cab Chassis
This offer is available to corporate buyers only (excluding fleet, government or rental buyers) on new vehicles purchased and delivered between 1st January 2016 and 30th June 2016, unless
offer extended. Not available in conjunction with any other offer. *Complimentary scheduled servicing is based on three years from the vehicle’s first registration date or 90,000 km from new,
whichever comes first. Scheduled servicing must be conducted at an authorised Mercedes-Benz Vans dealership. Only items covered by the Mercedes-Benz Service Booklet are covered. All other
items, including normal wear and tear items and consumables are excluded and are at the owner’s cost. ^Finance offer only available to approved business customers of Mercedes-Benz Financial
Services Australia Pty Ltd ABN 73 074 134 517 on a 36 month Commercial Asset Loan. Subject to fees and standard credit assessment and lending criteria.

Hunter Star Motors 1 Pacific Highway, Bennetts Green NSW 2290, Tel (02) 4974 4244, www.mbnewcastle.com.au, Lic No 18100
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GE partners with RDA Hunter
to build STEM workforce
RDA Hunter has announced that it will partner with General
Electric (GE) to expand its Mini ME Program in 2016.
GE will join RDA Hunter’s Mini ME Program to support two
schools in the Singleton area by providing equipment and
mentoring to encourage students to study science, technology,
engineering and maths (STEM) early in their education.
GE has also assisted in developing a new video for the ME
Program’s STEM Toolkit. Featuring Thomas MacConaghey,
Production Engineer for GE Mining, the video demonstrates how
STEM is applied in the workplace as well as real-life problems for
students to solve using STEM knowledge. The video adds to the
ME Program’s library of teacher resources known as the STEM
Toolkit.
A formal announcement was made by GE Australia and New
Zealand’s Chief Information Officer Mark Sheppard on 4 March
at Singleton Heights Primary School.
During the event, which wasattended by GE leaders as well
as Singleton Heights students, staff and parents, the school’s
students participated in a hands-on demonstration of the Lego
EV3 equipment GE is providing.
“We are delighted to partner with GE, one of the world’s most
innovative companies, to expand our Mini ME Program and
bring STEM education to more students,” said RDA Hunter CEO,
Todd Williams.
“GE is a prime example of a global company that continues
to innovate by employing a STEM workforce. RDA Hunter is
working to build a skilled and STEM qualified workforce for the
Hunter’s future through our ME and Mini ME Programs.”
“Mini ME is an adaptation of our hugely successful ME Program
and aims to spark an interest in STEM subjects in primary school
children. Commencing STEM in early childhood has been proven
to improve STEM participation in senior school and lead to STEM
careers,” continued Mr Williams.

xperienced

Hunter TAFE invited to share their
secret to successfully train government
employees
Hunter TAFE staff were at the forefront of a NSW Public Sector
Industry Training (GTAN) seminar in Sydney recently.
The Business Management team from Hunter TAFE were invited
to share their experiences of working with the Department of
Human Services in 2015. Over a 7 month period Hunter TAFE
collaborated with the Department to deliver a skills recognition
program for staff employed in various offices across Australia
including Medicare, Child Support and Centrelink.
The Department of Human Services purchased 800 places
for frontline staff to complete the Certificate IV in Government
(Service Delivery) and another 200 places for team leaders and
managers to complete the Diploma of Government. These
staff were already employed by the Department in specialised
and challenging roles working with diverse communities in
metropolitan, regional and remote areas.
The Department of Human Services has indicated that staff
who had their skills formally recognised by Hunter TAFE have
reported increased job satisfaction and a desire to undertake
further studies.
To execute the program Hunter TAFE utilised ‘SkillsLocker’,
a web based mobile application developed by TAFE NSW.
‘Skillslocker’ enabled employees to use a variety of devices,
including their phone, tablet and computer to collect and present
verified evidence of their on-the-job experience and training for
recognition and assessment purposes.
Participants moved through an eight week cycle consisting
of enrolment, an online project induction via Adobe Connect,
engagement in the recognition process in ‘SkillsLocker’ and an
exit interview with their assessor. The process concluded with
participants receiving their testamur and transcript in various
graduation events around Australia

ffective

conomical

Not just an ordinary H.R. Company …
with over 20 years’ experience providing recruitment and H.R. Services
–
Margo E mery

Kathryn Blackmore

Ebony Chalmers

OFFERING:
• Permanent, temporary and contract recruitments within areas of office support, finance, HR, IT, supply chain,
sales and marketing, engineering, mining, manufacturing, legal and health
• Specialist Executive Recruitment • Rural Recruitments • Project Management of Bulk Recruitments
• Tailored H.R. Services and Strategies

NEW CLIE NTS: Book a

• Psychological & Pre-employment Assessments

a week & we’ll give you the first 4 hours

FREE ...!

You’ll love the way we do business...
Level 1/ 461 High St Maitland NSW 2323 Ph: (02) 49334100

www.emeryhr.com.au
HL63HH-BL
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LEVERAGING A
STEM WORKFORCE
CONFERENCE
Driving innovation and economic
development through effective partnerships

WEDNESDAY 13 APRIL 2016, 8.30AM – 4.45PM
NEWCASTLE CITY HALL – 290 King Street Newcastle 2300

RDA Hunter’s Leveraging a STEM Workforce for the
Future Conference will highlight the benefits of a
STEM workforce to drive innovation, entrepreneurship
and economic development. It aims to build stronger
relationships between STEM employers and education
institutions in order to improve student workplace skills.
The Conference will provide the opportunity for Hunter
schools to interact with the Region’s industry as well
participate in workshop sessions to aid in STEM lesson
planning and contextualising curriculum.

Professor Mary O’Kane
NSW Chief Scientist and Engineer

WHO SHOULD ATTEND?

REGISTRATION

•

Schools and education leaders

Register:

•

STEM education experts

http://stem-conference.eventbrite.com.au

•

Business and industry employers

•

Universities, TAFE and RTOs

•

Employment services groups

PARTNERS

Cost:
$80.00 + gst per attendee

Enquiries:
Liesl Pfanner,
Event Coordinator
rdahunterstemconf@gmail.com
Dr Scott Sleap,
Director
RDA Hunter ME Program
scott.sleap@rdahunter.org.au

BUSINESS NEWS

Nobbys Lighthouse Inclusion Project
Newcastle Now Business Improvement Association has
successfully completed a $22,000 project to make the popular
Nobbys Lighthouse site more inclusive and accessible for
everyone.
“Newcastle Now BIA along with a number of other Newcastle
applicants was successful in securing funding from Surf Lifesaving
NSW for a Disability Inclusion Grant and we are pleased to
announce that our project was completed four months ahead of
schedule,” said project coordinator John Waring.
The grant money was used to firstly engage an accredited
company, BCA Access Solutions, to undertake an access audit
of the Nobbys Lighthouse site and prepare a report to offer
recommendations for improving access for people with a
disability on an interim basis. Additionally the report addressed
the disability requirements that would be required for any future
permanent site works.
Improvements include the installation of a portable accessible
toilet and the installation of outdoor power outlets in suitable
locations for the recharging of mobility chairs and scooters,
computers and hand held communication devices. Internal power
outlets in accessible locations have been replaced with USB port
capability (in addition to power outlets) to enable charging of
computers and hand held devices; and free WiFi is now available
across site.
Temporary access ramps have been installed to enable
wheelchair access to all site cottages that were formerly used by
the Signal Master, employees and their families
While the Nobbys Lighthouse inclusion project does not cover
external approaches, such as the pedestrian approach to Nobbys
Headland, Newcastle Now BIA has not dismissed future access for
people with a disability.

Clarence Town woman wins
The Greater’s top staff award
A Clarence Town woman has won the highest employee award for
service at the organisation that she’s served for 21 years.
Greater Building Society Operations Manager - Lending Services,
Shane Greig, has won the Greater Building Society’s Ian Nelmes’ Staff
Excellence Award.
Shane was chosen for the award by The Greater’s executive, from
among 800 staff across NSW and the Gold Coast. She was presented
with the Award by Mr Nelmes and Greater CEO Scott Morgan at The
Greater’s headquarters in Newcastle on Tuesday February 16.
Mr Morgan said the award recognises performance and the
contribution a staff member makes in demonstrating and promoting
The Greater’s cultural values and its mantra of putting customers
first. He said Shane is flexible and willing to have a go. She has also
volunteered as a mentor to young Hunter and Central Coast people
with cerebral palsy as part of the Greater Charitable Foundation
funded Cerebral Palsy Alliance mentoring programs.
The award, introduced six years ago, honours The Greater’s former
long-serving director Ian Nelmes. Mr Nelmes served The Greater for
31 years including 22 as chairman. He is currently the chairman of the
Greater Charitable Foundation.

Ian Nelmes, Shane Greig and Scott Morgan

Forgacs acquired by Civmec

Can you help make
a child’s future brighter?
Is your organisation looking for ways to make a
difference in the lives of children with vision or hearing
loss living in the Hunter?
RIDBC Hunter Sight and Sound for Kids corporate
sponsorship program helps businesses make a
difference in their local community. Your organisation’s
support will help Hunter children get the best possible
start in life by giving them access to RIDBC’s expert
education, therapy and cochlear implant services.
For more information on how your organisation can get
involved, call Kim Simpson on 02 4979 4016 or visit
ridbc.org.au/superhero
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Western Australian based Civmec has completed the
acquisition of Australia’s largest privately-owned engineering
and shipbuilding company, Forgacs.
Following the due diligence process and subsequent
negotiations the company decided that the acquisition will
include the Forgacs name, the shipyard facilities, and the assets
located at Tomago.
Whilst the agreement provides a more certain future for the
Tomago site, Forgacs’ Hexham and Gladstone operations were
not part the sale and face closure.
The purpose-built shipyard at Tomago is on a 22.7 hectare site
and includes 535 metres of river frontage with two ship basins.
Civmec will develop the Tomago site to operate as a multidisciplinary facility which will in future replicate Civmec’s
flagship operations at Henderson, Western Australia.
Civmec CEO Pat Tallon said, “This acquisition gives us a strong
presence on the East Coast of Australia, enabling us to establish
a more substantial East Coast office to provide national and
regional clients with a range of services in line with those we
currently provide on the West Coast of Australia. It also ensures
that we are well positioned immediately to capitalise on the
significant ongoing infrastructure expenditure on the East
Coast.”
“Our initial focus will be on steel fabrication and precast
concrete manufacture and over time we intend to combine
the credibility of both the Tomago purpose-built ship building
facilities and Civmec’s heavy engineering expertise to further
strengthen our defence service offering.”

BUSINESS NEWS
a very high standard,” said Mr Tilden.
“To be involved with this young man throughout this journey is
truly an honour and gives me hope for the next generation in this
industry. As a young Australian, John is a credit to his family, his
trade and to Australia.”
Mr Reminis travelled to Paris to represent the Asia-Pacific Region
as a part of the Australian Baking Team formed by Dean Tilden,
Dean Gibson, Ben Hasselt and Brett Noy.
The Australian Baking Team is an initiative of the not-for-profit
Southern Cross Baking Group.

Success in
Paris for
Hunter
trained
baker

Allworth Homes opens display
centre at Thornton
John Reminis has achieved more than most at 23 years-old,
having placed second in the 2016 Baking World Cup (Coupe du
Monde) in France in February.
Mr Reminis was awarded the Food Critics’ Choice Prize place in
the 2016 World Young Bakery Hopeful competition, a segment
of The Bakery World Cup in Paris. He competed against five
international bakers representing Europe, the Americas and the
African & Mediterranean regions and came second to Rianne
Kuintjes of The Netherlands.
The World Baking Cup is Mr Reminis’ third time representing
Australia internationally. Competing at this elite level has taken
nine months of intense preparation and training with his coach
and mentor for the Paris completion, Dean Tilden.
Coach and Hunter TAFE head teacher baking, Dean Tilden said
Mr Reminis’ success in the intense four-hour competition bake
came through “training very hard and a dedication to his trade”.
“For John to receive the Food Critics Choice Prize is a massive
achievement and honour, especially considering the credentials
of both judges. The quality of the product of all five bakers was to

Allworth Homes has announced the opening its new display
centre in Thornton.
A number of buyers in the region are seeking the ‘small farm’
lifestyle. Generally this means that acreage land lots are gaining
in popularity as people choose to move further out from the CBD
and suburban areas. Allworth has designed a new acreage style
home to cater for this market.
Stephen Thompson, Managing Director of Allworth Homes
said, “Our Newport design will make a fresh entrance into the
market with the launch of our Thornton village. We expect many
people will be finding their perfect tree change lifestyle in the
Hunter, Newport will be a popular design for that.”
“We have never had a design like this on the North Coast in
our many years of trading. We have spent a considerable amount
of time researching different customer needs and developer
guidelines to ensure we were carefully crafting the right acreage
design for the area” Stephen said.
Allworth Homes will have three other designs on display – the
Carlisle, the Trenton and the Hampton.

We Offer:
• Full House Plan Service
• Alterations & Additions
• Duplexes, Units and
Meduim Density Housing
• Granny Flats
• Development Applications
• Constructions Certificate
Applications
• Bushfire Risk Assessments
• BASIX & ABSA Certificates
• Shop Fit Out
Lvl 1/409 High Street Maitland NSW 2320
E: samantha@planink.com.au
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T: (02) 4934 2933

W: www.planink.com.au

Attention Business Owners:

Learn how to run your
Business more easily
and profitably!
If you’re like most Business Owners, you probably learned the “trade” of your
business very well. For example, you were a great Plumber, Lawyer or Builder so
one day you decided that you should be working for yourself.
You thought you’d make lots more money that way and have a lot of time for
yourself. You may now find yourself working for your business instead of your
business working to give you a great lifestyle….but it doesn’t have to be that way!
The First Friday Club is a short, sharp monthly burst of information, inspiration
and motivation all about how to run your Business in a more organised and
effective way. It’s about getting you more time and money.
Each month there’s a new topic designed especially to help you get more
out of your business. The program is designed so you can attend each
workshop without chewing into your day. It’s an hour of power on the First
Friday of each month.
Expert Presenters
These workshops are presented by two of Australia’s leading Business
Improvement experts – David Crook and Harry Raftos of Momentum. You’ll
walk away from each session with at least 3 Action Steps you can apply
straight away.
Each session has limited seating capacity so book early to ensure you get
tickets. You can come to every session or simply pick and choose the
topics that work for you – the topics are on the website at least 3 months in
advance.

www.firstfridayclub.com.au
Proudly Brought to you By:
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Support for disability service providers
and the transition to NDIS
Bentleys Newcastle expands

The transition to the National Disability Insurance Scheme
(NDIS) is a huge change for disability service providers. Many
of the larger disability providers with good back office support
are well prepared for the transition to the NDIS and have got all
their procedures both business and financial in place.
However a lot of the smaller providers see the danger ahead
but are not responding and are far from prepared to meet their
deadline for the transition to the NDIS.
The NDIS is leading dramatic change across the disability
sector, changes which will flow to all community services.
The NDIS has taken service level decision making away from
organisations (governments and charities) and given it to
consumers operating in contestable markets. With customers
now able to switch providers, success is going to demand great
staff who build the capacity of the people and communities
they work with.
The good news for the smaller disability providers with limited
back office resources is that the Tempus Group is now providing
specialist services to help them make the transition to the NDIS
a financial and viable proposition.
The Tempus Group provides outsourced solutions in a wide
range of key back office functions, which allows organisations to
focus on governance and service delivery models. In addition,
to business process outsourcing solutions the Tempus Group
has a large consulting division that works across a wide range of
disciplines.

Struggling to keep on top
of your License and
Compliance requirements?

We can help
With over 20 years experience in the Financial Services
Industry we understand the challenges faced on a
daily basis with running your business and continually
meeting your compliance requirements. Our aim is to
give you back that time to spend in your business and
with your clients. We work with Licensees, Financial
Planning Practices and Accounting Practices.
We offer the following services:

COMPLIANCE REVIEWS I PRE-VETTING
SOA PREPARATION I NEW BUSINESS ASSIST
ACCOUNTANTS ASSIST

Contact Jason McDonald - 0466 812 133
Email: jason.mcdonald@fscompliance.com.au

www.fscompliance.com.au
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UVS awarded subcontract for SEA1770
UVS has been awarded a $7.2 million subcontract by Lockheed
Martin Australia for provision of hydrographic systems and
equipment for Australian Department of Defence Project
SEA1770 Rapid Environmental Assessment – Maritime.
SEA1770 will equip deployable geospatial survey teams
and mobile meteorological and oceanographic teams with
environmental and survey sensors and communications and
data transmission systems with Phase 1 focused on the maritime
environment.
Equipment to be supplied by UVS includes a wide range of
Teledyne Marine oceanographic and hydrographic instruments
including:
• Acoustic Doppler Current Profiler
• Multi Beam Echo Sounder
• Single Beam Echo Sounder
• Heave Compensator
Importantly, SEA1770 will see the acquisition of Autonomous
Underwater Vehicles and the Hydroid REMUS 100 vehicles have
been selected for this project. SEA1770 supports a pathway over
time for the development and evolution of an off-board robotic
technology in support of future hydrographic operations for the
Royal Australian Navy.
UVS CEO, Neil Hodges, said that the award of the sub-contract
to UVS was testament to the broad scope of supply that could
be offered by UVS to meet the requirements for SEA1770.
“UVS has worked with leading underwater systems OEMs for
more than 40 years,” said Mr Hodges,
“Our skilled and experienced sales team was able to work
with our overseas suppliers to offer a complete package of
equipment to Lockheed Martin to meet the rapid environmental
assessment task of SEA1770”.
UVS CTO, Darren Burrowes, said that the introduction of the
REMUS 100 AUV into active service for the Royal Australian
Navy was an important step forward in the future application of
robotics to naval warfare tasks.
“Missions such as mine countermeasures and environmental
assessment in hostile areas can best be accomplished by robotic
technology," said Mr Burrowes.
“Keeping personnel out of hazardous areas is a key application
of robotics to naval warfare and UVS is pleased to be providing
the equipment to support this capability.”

L et’ s tal k w it h . . . . . .
What’s your current role
My executive role is General Manager Corporate Services
at Hunter Valley Coal Chain Coordinator (HVCCC). I am
also non-executive Director of The Newcastle Permanent
Building Society and The Newcastle Permanent Charitable
Foundation.
How have you reached this point in your professional
life?
While completing Business and Industrial Relations
degrees, I worked in sectors such as Professional Services,
Health and Leisure and eventually landed in the Education
sector. I had always wanted to undertake a Law degree and
completed this concurrently. In most of my roles, I have
lead and facilitated teams to achieve outcomes, which
gives me great satisfaction.
When you’re not at work, where can we find you?
With my family, hopefully enjoying a good meal and a
laugh! Outside the family, I have a trainer that keeps me
reasonably healthy and a yoga class now and again.
Where do you find inspiration?
Virgin group founder Richard Branson said “My
professional inspiration has no separation from my
personal inspiration: it is people who make a positive
difference to other people’s lives”. This type of thinking and
being around these types of people is what drives me.
What advice would you give to someone just starting
out in your field?
The best advice I can offer someone just starting out is
to listen. As a leader, it’s important to listen to what’s on
the minds of your colleagues, clients and peers to get an
idea sense of the goals they are trying to achieve as well
as the challenges they may face. Listening is also crucial
to understand getting a sense of what makes people tick,
what motivates them, and what may be keeping them up
at night.
What’s something most people don’t know about you?
I won the Telstra Young Business Women’s Award in 2002.

Samantha
MARTIN
WILLIAMS

How would you like to see the Hunter evolve over the
next decade?
The Hunter continuing to grow and remain internationally
competitive.
The areas in which we have a competitive advantage will
deliver for us economic growth and create jobs. Advanced
Manufacturing, Defence, Logistics Supply Chain and
Education are some of the areas primed for growth. Also,
the region keeping a positive ‘can do’ attitude.
What’s your favourite Hunter restaurant/café/bar?
Lotus at the Junction
Are you reading anything at the moment?
The Silk Roads by Peter Frankopan
Do you have a favourite sport or team?
Australian Wallabies
What’s the best line from a film you’ve ever heard?
“Frankly my dear, I don’t give a damn! “ Gone with the Wind, 1939.
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s
business owners make
Paul Siderovski is the founder and Managing Director
of SiDCOR Chartered Accountants, has 20 years
experience since starting as a chartered accountant
with PricewaterhouseCoopers in 1995. Paul started
Newcastle-based SiDCOR in 2002. Paul has a
Bachelor of Commerce from the University
of Newcastle

With over one million small businesses in Australia, how many of
them do you think believe investing in their business is a priority?
If you think 50% or more then you’re wrong. Buying the great
Australian property dream is what investing means to many
people – including SME's.
Ask them to put $50k into their business and first gut reaction is
when can I get my money back? Will I ever see it again?
The mistake SME's make is they don't think investing into
the most important asset they have (their business) is actually
investing. Yet your small to medium business is your life blood, it’s
how you fund your lifestyle, your home, buying further property
and so on.
Why do many think this way? Maybe they have made bad
choices in the past and did not, tragically, plan where the money
will be spent in their business and why they were spending it.
You have all heard of strategic planning – it’s a big undertaking, I
know. But to simplify it a little here is a tip….

LIFESTYLE, TRAVEL & WELLNESS

Baby Boomers
and Seniors

Give the investing you make in your business CONTEXT. The
content of your business is everything you ‘do’ – everything you
get caught up in in the day to day running of your business.
Context gives that content meaning.
Make a long term plan. Be clear on the commercial vision for
the business and what are you building and working towards.
You might want to retire in 10 years. That should impact the way
you do things today. You need at least a 5 to 10-year plan...not 6
months, 12 months or 2 years. That is what so many people do –
including me when I was first starting in business.
Plan with the end in mind as we always underestimate what we
will achieve over a 10 year period, and overestimate what we will
achieve in a shorter 12 month period.

Happy planning!!!
For further information contact SiDCOR on 1300 743 267,
email paul@sidcor.com.au or visit www.sidcor.com.au

Expo

2016

Paul Siderovski
SiDCOR Chartered Accountants

With Disability Options Expo
Proudly presented by

Newcastle Entertainment Centre
7th May 2016
10am - 4pm
To Register or for Exhibitor information
please contact AgeingLife Network

P: (02) 4959 4302 E: info@ageinglife.com.au W: www.ageinglife.com.au
HBR MARCH 2016
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Small business protections in the
Australian Consumer Law
Tina van Epen
Moray & Agnew Lawyers

New laws taking effect on 12 November 2016 will extend to
small businesses protections against unfair contract terms.
Under the Australian Consumer Law[1] a provision of a
consumer contract is void if the term is unfair and the contract is a
standard form contract.
The amendments intend to remedy the contractual
vulnerability currently suffered by small businesses which
are often forced to accept poor terms in ‘take it or leave it’
standard form contracts. The protections will apply to small
businesses which, on or after 12 November 2016, enter into or
renew standard form contracts or which vary terms of existing
standard form contracts.
Whether or not a contract is a standard form contract will vary
depending on the circumstances. Factors to be considered
include:
• if one party has all/most of the bargaining power;
• if the contract was prepared prior to negotiations commencing;
• if the contract was presented on a ‘take it or leave it’ basis;
• if a party was given an effective opportunity to negotiate the
contract terms; and
• if the terms take into account the specific characteristics of
the transaction.
A contractual term will be unfair if:
• it would cause a significant imbalance in the parties’ rights
and obligations;
• it is not reasonably necessary to protect the legitimate
interests of the advantaged party; and
• it would cause detriment to a party if the term was to be
applied or relied on.
Whether or not a contractual term is unfair may depend on the
extent to which the term is clearly expressed and readily available
to any party affected by it.
Examples of unfair terms include provisions which permit one
party (but not the other) to vary the contract, avoid performance
under the contract, terminate the contract or vary the upfront
price without the consent of the other party or without enabling
the other party to terminate the contract.
To be eligible for protection as a small business one of the
contracting parties must employ less than 20 people and either:
• the upfront price payable under the contract does not
exceed $300,000; or
• the contract duration exceeds 12 months and the upfront
price payable under the contract does not exceed $1 million.
While the new laws are intended to capture transactions
between businesses with unequal bargaining power, they still
apply if both parties are small businesses.

Tina van Epen is a corporate
transactional partner at
Moray & Agnew Lawyers. She
has particular expertise in
competition law, corporate
advisory services and advising
on buying and selling
businesses as well as drafting
and negotiating general
commercial contracts.
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Any business, whether small or not, which uses standard form
contracts and contracts with small businesses should review their
contracts to ensure they do not contain any unfair terms.
For further information contact Moray & Agnew Lawyers
call (02) 4911 5444, email tvanepen@moray.com.au or
visit www.moray.com.au
1 Under the Australian Securities and Investments Commission Act 2001
(Cth), ASIC has responsibility for investigating unfair contract terms for
financial products and services. The new protections are also extended
to small businesses entering into contracts for these products and services
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1+1=3: The synergistic effect
Laura Hughes
Rethink Accounting
‘Say what?’ you might be thinking. How could an accounting
firm think that 1 + 1 = 3? It’s a business theory you may have
heard of, known as the ‘synergistic effect’. The ‘synergistic effect’
arises when two or more businesses, agents or entities come
together and collaborate creating an effect greater than the sum
of their individual parts.
The Hunter is brimming with passionate and talented
businesses, so as business people we have a prime opportunity to
leverage from the benefits of the ‘synergistic effect’ in our home
community.
How to easily create the ‘synergistic effect’?
It can be as simple as enlisting the support of a local external
service provider such as a bookkeeper, accountant, payroll
agent or human resources manager, basically anything that you
don’t enjoy doing or don’t believe you have the best expertise
to handle.
As a business owner or manager it’s likely that you’re passionate
about running the business and concentrating on the tasks you
love doing. But if you’re like most business owners/managers,
you’re not so interested in recording all the details of every
financial transaction or employee administrative tasks. The dayto-day of running a business can take over and get in the way of
you and your businesses’ strengths and the stuff you love doing.
By engaging an external expert in a field you don’t love and are
not strong at, it allows you and you to play to your strengths and

focus on what you’re good at. Not only does the ‘synergistic effect’
create an effect greater than doing it alone, but it allows you to do
more of the things you love!
How to choose an external business partner
It’s important when searching for a business to synergise
with, that the business has the skill set your company requires.
However, it’s equally important to ensure that you connect with
that business culturally, share their values and understand what
each business is trying to achieve. It needs to be a mutually
beneficial long-term relationship to create the ‘synergistic effect’.
For further information contact Rethink Accounting
(02) 4962 4440, email laura@rethinkfinancial.com.au
or visit www.rethinkfinancial.com.au

Laura Hughes specialises in working with
medium business clients. She has a Bachelor
of Commerce, is a CPA and JP. Her aim is to
break down the numbers so that clients can
focus on their strength areas whilst getting
all the relevant financial information to make
better decisions.
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WILSONS BUSINESS BROKERS

MCDONALD JOHNSON LAWYERS

Craig Lowth has joined the team at
Wilsons Business Brokers. Craig holds
a degree in Economics and Finance,
and had a long career in business
and commercial banking, as well as
working in small business as a CFO in
the accommodation industry. Craig
has had exposure to a very broad
range of businesses over the years
and has wide networks in finance,
business and accounting sectors.

McDonald Johnson Lawyers has
further strengthen its expertise in
property law with the appointment
of Andrew Ferguson as a partner.
Andrew specialises in property law
matters and transactions, acting for
corporate, private, institutional and
government clients. He has particular
experience acting for property
developers, property fund managers
and local government authorities.

MCDONALD JOHNSON LAWYERS

ROBERTS LEGAL

Lee-Anne Dimmock has joined
McDonald Johnson Lawyers as a
partner, further strengthening the
firm’s skills and expertise in property
law. With significant knowledge
in property and development,
commercial and business succession
and estate planning, Lee-Anne’s
experience includes local businesses,
financiers, government authorities,
developers and listed international
corporations. She started as a fresh
law graduate at McDonald Johnson
and now returns as a partner.

James
Thomson
has
joined
Roberts Legal in the new role of
Client Relationship and Business
Development
Manager.
Having
studied a degree in both law and
business, James endorses the
proactive approach Roberts Legal
takes to assist business owners
and managers to identify and
manage legal needs and improve
their businesses. Having run two
businesses himself, James has firsthand experience of the needs of
business.

ENGINEERS AUSTRALIA

OUT OF THE SQUARE MEDIA

Engineers Australia has welcomed
Fellow and electrical engineer Tim
de Grauw to the role of Newcastle
Division President for 2016. Tim has
over 19 years’ experience in Electrical
Infrastructure in the Utility, Mining,
and Land Development areas. Tim
is looking forward to engaging not
only with engineering community
across NSW but also with industry,
academia, government and media
to raise awareness of Engineers
Australia’s voice.

Out of the Square Media (OOTS) has
appointed Georgina Hannekum to
the role of Head of Digital to continue
OOTS’ growth and evolution into
digital platforms. She brings extensive
experience managing and executing
digital strategy, content creation and
production for a range of advertising
agencies and media brands including
NetX, Clemenger BBDO and more
recently, Bauer Media where she
held the role of Content Integrations
Manager.

HYPERWEB COMMUNICATIONS

SLR CONSULTING

HyperWeb
Communications
has
appointed Jessica Moulton as their
new Digital Developer. Jessica brings
significant creativity and experience
with website development, marketing,
and design from a range of industries
and markets including manufacturing,
construction, mining, professional
services, retail, and tourism. Jessica is
a welcome addition to the growing
HyperWeb team who have also
recently moved into office premises in
Newcastle West.

SLR Consulting has announced the
appointment Suzanne Jolly as Principal
Consultant in the Environmental
Management, Planning and Approvals
team. Suzanne has 17 years’ experience
in environmental management, due
diligence, strategic business building
and client management, with a strong
focus on the mining and extractive
resource sectors. Prior to joining SLR,
Suzanne held various senior positions
with SKM and Jacobs Group.

DFK CROSBIE

SAMARITANS FOUNDATION

DFK Crosbie has appointed Shaun
Mahony as a Partner. Shaun has 22
years’ experience with Accounting Firms
in the Hunter, Sydney and the UK and a
commercial finance role for a privately
owned multinational group. His
experience includes audits of ASX listed
companies, Government organisations,
Not for Profit and many small/medium
sized businesses. Also with experience
in business advisory services including
mergers and acquisitions, due diligence,
capital raising and IPO’s.

Peter Gardiner, the new CEO of the
Samaritans Foundation, has worked
in human services for over 35 years,
beginning as a Social Worker within
the Hornsby Ku-ring-gai Area Health
Service before positions as Director,
Community Health Services. Peter
also worked as the Director Welfare
Services and Chief Operating Officer
for Anglicare Sydney, before roles in
NSW Government Disability Services
and Executive Director, Regional Director
and Acting Deputy Director General.

PROPERTY

The Hunter shines at Real Estate
Business Awards
The Hunter was a big winner at the 2016 Real Estate Business Top 50
Sales Offices report released in 11 February.
Going one better than last year, Robinson Property has topped the
list following a phenomenally successful 2014 – 2015 financial year,
recording volumes of $435.7 million from 896 sales.
The Top 50 Sales Offices ranking is not only calculated on volumes
and sales but also staff efficiency and conversion rates, allowing
smaller regional businesses to compete against metropolitan
powerhouses. With 19 staff, 14 in sales roles and five in support
functions, the Robinson Property average was 47.16 sales per person.
Robinson Property General Manager, Matthew Waddell said he was
becoming increasingly nervous during the countdown from 50 to 1
not hearing the Robinson name, but nerves turned to excitement as
the number one announcement approached.
“There is no silver bullet” said Matthew when asked about the secret
behind the success. “We’re not trying to reinvent the wheel, we’re just
trying to make a better wheel. Consistency is the key, we just keep
building on our solid foundations by making our systems better and
continuing to work hard.”
Managing Director Guy Robinson attributes the achievement to the
Robinson Property dedicated team. “Our staff are all highly trained
and extremely loyal. They’re well-known in their communities and
the markets that they specialise in, so the consistent results that
come from each of those team members add up to give us an overall
consistent result,” said Guy.

Matthew Waddell with the award for top sales office in Australia

In a great night for the Region two other local real firms were also
ranked in the top 10 across Australia with Creer Property Charlestown
coming in number 4 and PRDnationwide Newcastle and Lake
Macquarie being placed 10th.

Property Council urges no change to negative gearing
The property industry is vital to the economy. It employs 1.1 million Australians and generates one ninth of Australia’s GDP.
So the Property Council of Australia is disappointed that the collapse of GST-centred tax reform has seen both sides put
property taxes squarely on the table.
The Opposition has released its policy curtailing negative gearing and halving the Capital Gains Tax concession. The
Government has ruled out changes to CGT but are yet to make any decisions about negative gearing.
The challenge for both sides is to manage the Budget without risking the economy.
The Property Council has released advertisements highlighting the value of negative gearing to the Australian economy. The
ads carry a simple message: property is no game – don't play with negative gearing.
The Property Council says that while negative gearing has become a first order political debate, their focus is not on politics,
but on facts.
They say the facts are that it makes no sense to target the one part of the economy that is contributing to growth by playing
around with these tax settings.

8.5 Hectare Corner Site In Steel River
•
•
•
•

DA Approved 9 lot Subdivision
Located Next to CSIRO
Prominent Corner Site – Tourle Street and Industrial Dr.
Close to Port of Newcastle and minutes to CBD and Airport.

For Sale by EOI closing Friday 15 April at 5pm
Contact:
Bobby Suminoski – Four Walls Commercial
Mob: 0403 623 560
bobby@fourwallscommercial.com
Trent Robertson – Colliers International
Mob: 0401 717 795
Trent.Robertson@colliers.com

Outline indicative only
HBR MARCH 2016
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New name for established
property managers
Two of Newcastle’s boutique property
management and sales agencies,
Elite Property Management and Solid
Property Services, have joined forces to
become Green Street Property.
Elite Property Management moved
into the same office as Solid Property
Services towards the end of 2015 with
the aim of specialising the service
offered to their respective clients.
Off the back of those improvements,
the next step was to bring the two
businesses under the one banner.
Peter Aloupis, CEO of Green Street
Property, said the new name represents
an extension of what their clients have
come to expect.
“As business owners, we work
tirelessly helping our clients and
residents to find, nurture, grow and
protect their investments. In order to
continue doing this effectively, we need
to evolve and grow ourselves. Green
Street Property is the next phase of this
evolution,” he said.
“The focus of our team will always
remain on delivering exceptional
service and outcomes to our clients.

Iolanda Gow - Managing Director, Peter Aloupis - Licensee/CEO and Amanda Aloupis - COO

New and existing clients have the added benefit of a larger, more diverse team, as well as a
wider array of professional property management and sales services if and when they require
them,” Peter said.
He said that a key step in the merger process was finding a partner that shared the
same values.

SHOPS/ OFFICE - BELMONT









Prime location, situated on ground floor of the soon
to be completed Belle Apartment Complex
Ideally suited to café or medical use, professional
offices or retailing of services
Opposite the Post Office and within a short walk to
Coles, Woolworths and Belmont foreshore
Both suites have 3 allocated, secure car spaces
Areas of 78m2 and 100m2 (approx) and can be sold
separately or together, can also be leased

For further information contact:
David Rogers on 0425 267 111

‘THE FLOUR MILL’

KINGSWAY PLAZA


Versatile ground floor space in iconic
Hamilton building of 168m2 (approx)

N.L.A from 23m2 to 109m2 (approx)





Suitable for a wide range of uses



Anchoring tenants include Richie's Supa
IGA, Priceline Pharmacy & Australia Post





BEAUMONT STREET

PROFESSIONAL OFFICE SPACE


Ground floor space, centrally located in
Raymond Terrace retail precinct
2



Boardrooms, open plan area & offices



Net lettable area of 200m (approx)



Ducted air-con and 4 allocated car spaces



Ideal for a range of businesses



450m to train station and only a few
minutes to Newcastle’s CBD

24 |

HBR MARCH 2016



Comprising disabled access, airconditioning and on-site parking








Various retail opportunities in busy
community shopping centre

CLEAR SPAN WAREHOUSE







Various retail vacancies situated in highly
sought after area of Hamilton
Suitable for boutique shop, takeaway,
restaurant/bar, kiosk and more
Areas of 23m2 up to 300m2 (approx)
Some shops comprise air-conditioning
and suspended ceilings

Situated in quiet industrial complex with
seven day a week access
In excess of 8 metres at eaves
Comprising overhead crane facility with
two tonne capacity
Areas of 540m2, 360m2 & 2 x 180m2
(approx) available

INDUSTRIAL WAREHOUSE


Clear span warehouse with access
through high bay roller door



Net lettable area of 279m2 (approx)



On-site parking, office and amenities



15 minutes to Newcastle’s CBD

PROPERTY

Landmark East Maitland
property sold

Michael Maffey, Tony Cant Real Estate’s
Commercial Property Executive, has sold this
landmark property at 110 Melbourne Street,
East Maitland to local investors who are looking
to restore the building to its former glory.
This strategically located property did not last
long as it fronts busy Melbourne Street near the
traffic lights, offering excellent exposure and a
secure investment opportunity.
The property consists of commercial space
with showroom and warehouse space, seven
on-site car spaces and rear street access, plus a 2
bedroom residential flat upstairs.

Selling for approximately $56.73m, 266
King Street is Newcastle’s largest individual
A Grade commercial office tower totalling
13,875 sqm of lettable area, with average
floor plates of 1,657 sqm.
Positioned on a prominent corner site,
the property boasts extensive frontages to
King Street and Darby Street, together with
Burwood Lane. The building benefits from
a 5-star NABERS Energy rating, showcasing
excellent natural light from all elevations and
sweeping views of the Newcastle Harbour
and CBD from the upper floors.
Major refurbishment works are currently
underway with many elements complete.
The property is centrally located within
the Civic Precinct of Newcastle’s CBD and
is adjacent to the new State Law Courts,
Council headquarters and the University of
Newcastle’s city campus which is currently
under construction.
Anchored
by
the
Commonwealth
Government which currently occupies
approximately 7,000sqm, the building
is also shared by national companies
Commonwealth Bank of Australia and
Employers Mutual Management.
The Colliers International team in Newcastle
are marketing the newly refurbished ground
floor retail space and the two highest levels
of commercial office space for lease.

Former Bluetongue
Brewery site sold

Colliers International has sold the former
Bluetongue Brewery site to Sanitarium.
The sale was negotiated by Trent Robertson
of Colliers International who worked closely
with the vendor during 2015 on a strategy
to prepare the property ready for sale and
to market the property nationally to owneroccupiers and tenants. There was no shortage
of interest in the property, however it was
Sanitarium who successfully secured the
asset at the end of the day.
The Bluetongue Brewery complex was
constructed in 2010 and comprised a state
of the art brewery set on approximately
10 hectares of land within the Warnervale
Business Park. The Brewery was closed down
and decommissioned in 2014.
The facility now comprises a modern
distribution
centre
with
associated
administration offices, amenities and
function room, together with hardstand
and car park areas. The purchase of the
property represents an ideal opportunity for
Sanitarium to expand current warehousing
and distribution facilities and to cater
for future long term growth. The facility
will also generate long term employment
opportunities within the region.

Tax Office building sold
for over $56 million

Colliers International in Newcastle has
announced the successful sale of the Newcastle
headquarters of the Australian Tax Office on
behalf of the Charter Hall Office Trust.
After a fiercely contested international EOI
campaign, the property located at 266 King
Street, Newcastle transacted to South African
investment powerhouse Investec Australia
Property Fund. The transaction was brokered
through a collaboration of local commercial
experts Matt Kearney and Adam Leacy
combined with James Barber of the Capital
Markets team in Sydney.

Former Bluetongue
Brewery site sells to
Sanitarium

Colliers International has sold the
former Bluetongue Brewery site to
Sanitarium.
The sale was negotiated by Trent Robertson of
Colliers International who worked closely with the
vendor during 2015 on a strategy to prepare the
property ready for sale and to market the property
nationally to owner-occupiers and tenants.

Experience • Knowledge • Service
There was no shortage of interest in the property,
however it was Sanitarium who successfully secured
the asset at the end of the day.

The Bluetongue Brewery complex was constructed
in 2010 and comprised a state of the art brewery
set on approximately 10 hectares of land within the
Warnervale Business Park. The Brewery was closed
down and decommissioned in 2014.

These three simple things set us apart as the Industry leaders. For more than 21 years we have
been the trusted choice for property professionals and owners. In that time we have developed the
knowledge and expertise to handle strata and community title management with a level of service
that sets the standard for others to follow.
The facility now comprises a modern distribution
centre with associated administration offices,
amenities and function room, together with
hardstand and car park areas.
The purchase of the property represents an ideal
opportunity for Sanitarium to expand current

warehousing and distribution facilities and
to cater for future long term growth.
The facility will also generate long term
employment opportunities within the region.

A Colliers International Publicatio

Lake Group Strata. Industry leaders with proven experience.
P
4387

4942 3305 A 34 Smith St, Charlestown W lakegroupstrata.com.au

Strata & Community Title Property Managers

Newcastle • Lake Macquarie • Myall Lakes • Hunter Valley
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CARDIFF

FOR LEASE

WORKSHOP AND WAREHOUSE
Two buildings - workshop facility and warehouse with
excellent office space. Rent: $74,000 + OGs + GST.
STEVEN DICK 0425 302 771
BERESFIELD

FOR SALE

NEW QUALITY INDUSTRIAL PREMISE
Brand new strata units from $380,000 plus GST, direct
roundabout access off Weakleys Drive in both North and
South directions.
ALAN TONKS 0425 302 770
RAYMOND TERRACE

METFORD

FOR LEASE
$345,000 + OG +GST

2 ULTRA MODERN WAREHOUSE
FACILITIES TO BE LEASED
TOGETHER OR SEPARATLEY!

This ultra modern facility is located in close
proximity to Stockland Shopping at Greenhills, with
excellent access to New England Highway, Hunter
Expressway, Pacific Highway and M1 Motorway.
A stones throw to the Hunter Valley’s vineyards.
• Building 1 - 1,882m2
• Building 2 - 1,554 m2
Please call Nicole Holmberg on
0466 094 082 to arrange an inspection.
CESSNOCK

FOR LEASE
$25,000 GROSS + GST PA

FOR LEASE

LARGE ORRICE OR RETAIL
Large Office or Retail in the main street of Raymond
Terrace with rear parking, air-conditioning and male
and female amentities. Rent: $85,000pa + OGs + GST.
ANGUS MORRISON 0425 302 773
RUTHERFORD

LETS US
KNOW
ABOUT
YOUR
COMMERCIAL
PROPERTY

FOR LEASE

RENT INCENTIVE AVAILABLE!!! HURRY
TO BE SEEN IN VINCENT STREET.
• 6 WEEKS, HALF RENT !!!!!!
• 80m2
• Glass frontage onto Vincent Street
• Freshly painted
• Rear external amenities
• Kitchenette
• Security grill at front of the property
Don’t miss out call Nicole Holmberg on
0466 094 082 to make an appointment today.
MAITLAND

FOR SALE
$400,000 + GST

HIGHWAY EXPOSURE
Modern tilt panel workshop with excellent exposure
to the New England Highway. Total floor area 316m2
(approx) with small office and display yard fronting the
highway. Rent: $39,000pa + OGs + GST
PAUL TILDEN 0425 302 772
NEWCASTLE

FOR LEASE

OFFICE & RESIDENCE = RARE
OPPORTUNITY.

CBD OFFICE
Light filled office that includes a (3) car garage and lift
access. Rent: $52,720pa + OGs + GST
JASON MORRIS 0425 302 778
RAINE & HORNE COMMERCIAL NEWCASTLE
Phone: (02) 4915 300
Web: www.rhplus.com.au
Email: kim@rhplus.com.au
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These types of property don’t come to the market
very often.
• Ground floor office space and part residence
• First Floor - 2 bedrooms
• Garage and office at rear of this property
• Rear lane access
• 4m High Street glass frontage
• Zoning - B3: Commercial Core
The Bones are there for you to make this property yours!
Call Michael Maffey now on 0438 049 366
to arrange an inspection of this treasure of a property.

Tony Cant Commercial
Phone: 4933 6299
www.tonycant.com.au

Selling is simple
Quick…what are the top 5 beliefs that pop
in your head when I say the word salesperson?
Don’t edit your thoughts, just what comes into your
head when you think about salespeople in general. Salespeople
that you deal with in your everyday life; whether you are making
work purchases, shopping for groceries and clothes, or making
large household purchases like appliances or even cars.
If you’re like most people, some of the words that come into
your mind are “pushy, arrogant, liars, hard sellers, used car
salesmen and even sleazy”. There may be a sprinkling of positives
like “knowledgeable” or “helpful”, but in over 12 years of running
workshops on sales, over 80% of the responses we get to this
question are negative.
This doesn’t mean that sales people actually are all these things,
it just seems that somehow society has programmed us to have
these negative impressions. On the contrary, I believe that the
vast majority of salepeople are actually out there doing their best;
it’s just that they fall into the trap of being product pushers.
What’s a product pusher? That’s a salesperson who talks about
nothing other than their product. For example, try shopping for a
laptop. I did this. I walked into three different retailers and had the
exact same experience.
“Can I help you?’.
“Yes, I need a new laptop because mine has died”. (By the way,
this is a red hot buying signal).
“Well, I think you should look at the ABC brand because it’s got
a gazillion megabytes of RAM, a trillion megahertz speed and a
screen resolution of a billion pixels”.
Not a single question. Amazingly not one sales person felt they
needed to know what use I was going to put this knew laptop to.
Was it for work or home? Crunching spread sheets or running the
latest version of Mortal Combat?
Why do sales people do this? I think it’s because most
sales people themselves share these negative beliefs. They
subconsciously know that you are approaching them with
these underlying negative views. Instead of engaging you in
conversation and asking you some questions to find out your

Harry Raftos
Momentum

needs, they retreat to the safety of the one thing they have
positive beliefs about – their product. So they prattle on about
all its features while boring you to tears and making you feel like
they don’t care. Actually they are trying to be helpful, but don’t
quite know how to do it.
If you want to change your sales results or those of your team,
the first step isn’t fancy “closing lines” or techniques to “pin the
customer down”. The first step is understanding the beliefs you
have about what selling truly is, and how these beliefs impact on
everything you do as a salesperson.
For further information contact Harry Raftos on
(02) 4929 7082, email harry@momentumbiz.com.au
or visit www.momentumbiz.com.au.

Harry Raftos grew up in small business.
His family owned everything from card
and gift shops to video arcades, cafés
and restaurants. Having completed a
Bachelor of Science Degree (1988) and an
Honours Degree in Psychology (1989) at
the University of Newcastle, Harry then
entered self-employment in the field
of property development and building.
Harry spent 6 years between 1996 and
2001 in sales and marketing with a
multinational company.

Crowd funding & digital marketing agency
expands in Newcastle
Multi-award winning crowd funding and digital marketing
company The Creative Collective is expanding its footprint in
Newcastle with a move into larger offices in Hanbury Street,
Mayfield this month.
Founded in 2007 on the Sunshine Coast by Yvette Adams, the
Newcastle operation has been run by Katrina Lees since 2008.
Originally working from home and then as a franchisee of the
creative agency, Lees has been involved with the business
since its inception - first as an intern, then as a contractor,
later a franchisee and since early 2014 as a business partner in
the company.
Lees has been instrumental in building the agency locally and
has managed to grow a significant client base, even around
the birth of her first child, Austin in 2013. In 2014, the growing
Newcastle team moved into offices in New Lambton, and with
the company recording 20% turnover growth, and a further 34%
growth in 2015, Lees says with the move to Mayfield this month
the company plans to hire more staff within Newcastle, working

with a growing portfolio of clients, whilst still continuing to
service clients heralding from all industries across Australia.
Lees also says the company are ready to build their profile in
the local area as they have been ‘flying under the radar’ for the
past 7 years despite picking up finalist and winning positions in
numerous inter-state and national business awards programs
during this time. Most recently the company were named as a
finalist in the Small Business Champions which will be announced
in Sydney on 23 April 2016.
Eager to keep the office in the suburbs for ease of parking for
clients, Lees says Mayfield presented a central location, with
strong street exposure and generous space to support future
growth. After an office refurb, Lees has transformed the tired
Hanbury Street shop-front into a vibrant space, perfect for a
creative agency to operate out of. The Hanbury Street precinct
from 2 - 16 is also attracting other new businesses, including
Cafe Portfilter, just doors away, which Lees says was a big plus as
having a caffeine fix close-by was essential in her line of work.
HBR MARCH 2016
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On why creativity counts
Over the last couple of years the advertising
and marketing world appears to have split into
two opposing tribes.
We have those who believe what we do is something
more akin to art. Gut, instinct, emotion and sheer creativity are
what matters. Nostalgically the industry thinks of this camp as the
Mad Men. Disparagingly it thinks of them as 80’s dinosaurs.
Then we have the smart, modern, rational, data-driven marketers
of today who ‘get it’. Marketing is a science. We can formulate laws
and rules through research and Big Data: “You can’t manage what
you can’t measure”.
These groups are, apparently, at opposite ends of the spectrum of
marketing methodology and philosophy. And the verdict, we are
told, is in: the Mad Men have made way for the Math Men. After all,
you can’t measure “creativity”.
The Mad Men and Math Men don’t get along. You’re either one
or the other. And in business today, with shrinking budgets and
increased pressure on ROI, you’ve got to be rational to be risk free,
right? Creativity is a bit of fun but it doesn’t guarantee results, right?
But we, as an advertising agency, believe whole-heartedly in the
importance of putting creativity first.
Are we crazy?
Possibly, but not because of this belief. We just aren’t dogmatic
Kool-Aid guzzlers.
Data and research provide knowledge, and that is crucial to
getting it right. Yet Einstein tells us “the true sign of intelligence is
not knowledge but imagination”.
The fact remains that the right approach lies somewhere between
the two extremes. And it turns out data has some pretty nice things
to say about creativity.
Peter Field, independent marketing consultant and co-author
of Marketing in the Era of Accountability, ran the numbers on
435 campaigns appearing in both the Gunn Report database of
creatively awarded campaigns (the Mad Men bible) and the IPA
Effectiveness Databank (the Math Men bible) to examine the link
between creativity and effectiveness.

Gerad Petherbridge
Enigma

The results:
• Creatively awarded campaigns are 12 times more
efficient in driving market share growth
• Creatively awarded campaigns appear to achieve results
with greater certainty: they are more reliable investments.
• The greater the level of creativity (measured by the
number of major creative award wins) the greater the
level of effectivenes
Creative work delivers the best results, so as a full service agency
that’s what we do.
The Math Men have a crucial role to play. They give tremendous
insight into who we should be targeting and even what we should
be putting into the communications.
But as an agency we’re with Bill Bernbach when he said “We are so
busy measuring public opinion that we forget we can mold it. We
are so busy listening to statistics we forget we can create them.”
For further information contact Enigma on (02) 4925 5107,
email geradp@enigma.net.au or visit www.enigma.net.au

As a planner Gerad Petherbridge has a
hard time explaining to his family what
he does for a living since there weren’t
any planners in Mad Men. He usually ends
up saying something about working out
what people think and feel about banks,
houses or SUVs.

OCTOBER 2014

VOLUME 10 NUMBER 9
Print Post Approved 100002454

AUGUST 2013

APRIL 2015

VOLUME 11 NUMBER 3

VOLUME 9 NUMBER 7

Print Post Approved 100002454

Print Post Approved PP255003/07463
$6.60 (including GST)

Hunter Business Review
Hunter Business Review

Hunter Business Review

Incorporating the

2013

H un

te r Bu
si

COMMUNITY
FEBRUA
VO

Hunter Business Review

SUPPORT
LUME

ne ss

Print Post

Re vi

ew

Australia $6.60
ISSN 2202 - 8838

Connecting & informing business people

Connecting & informing business people

RY
12 NU 2016

Approve MBER
1
d 100
002454

BUILDING &
CONSTRUCTION

11TH
YEAR
OF PU
BLICA
TION

Australia $6.60
ISSN 2202 - 8838

Connecting & informing business people

Back issues
available for
viewing on our
website!
www.HBRmag.com.au
28 |

HBR MARCH 2016

DECEMBER 2014

FEBRUARY 2015

VOLUME 10 NUMBER 11

VOLUME 11 NUMBER 1

Print Post Approved 100002454

Print Post Approved 100002454

Hunter Business Review

Hunter Business Review

OFFIC
& FITO E D ESIGN
UT
Austral
ia $6.6
ISSN
2202 - 0
8838

C onne

TECH
cting

& info

rming

N O LO

busine

GY

ss pe op

WOMEN IN
BUSINESS

le

Business Technology

Australia $6.60
ISSN 2202 - 8838

Health & Fitness
Connecting & informing business people

Australia $6.60
ISSN 2202 - 8838

MINING & ENERGY UPDATE
Connecting & informing business people

Ordinary work is something
you should never put up with.
Or be happy with. Or pay for.
Creative work delivers the
best results so as a full service
agency that’s what we do.
Let’s discuss how we can
work out a few problems
together because
creativity solves everything.

Newcastle | Surry Hills

enigma.net.au

Tips for marketing
your business

Lynne Hopson
Hive Marketing & Design

Over the last 10 years the marketing landscape has changed
significantly. The ability to directly communicate and engage with
customers has always been the Holy Grail.
As marketers we can now not only ‘’talk” with customers one
to one, but we can hold virtual conversations with them about
products and services that interest them on a daily basis.
However, smaller businesses are being bombarded by so many
tools to target customers, and so many companies selling their
wares they have become confused as to the best approach and
find the situation overwhelming. So let’s park the tools and get
back to basics. Consider these simple marketing tips:
1. Create a strong brand for your business (I really can’t
stress this enough!)
Align the brand to who you are as a business and ensure it
stands out. Get a new logo, give the brand a personality and bring
it to life!

2. Consistency is key.
Apply the brand consistently across all forms of
communications: stationery, vehicles, signage, website,
advertising – EVERYTHING! I am surprised each day by clients
who don’t follow this one simple tip.
3. Know your customers well.
It’s no longer just about demographics, it’s about building
customer personas. Who are they, what do they do, what are their
interests, where do they go, who are they influenced by, do they
use social media or do they prefer more traditional media?
The better you know your customers the more easily it becomes
to find them and converse with them. There is no point in
spending lots of money on social media or Facebook if your
customers still read newspapers and listen to the radio!
4. High Quality Website
A recent Forrester Research report found that 81% of consumers
on the internet find products and services by using search
engines. 13 million Australians are now online making 6 million
searches per day on Google Australia alone. WOW!
Don’t be left behind with an outdated site. Branding and
customer focussed content can transform your website into an
appealing lead generator.
5. Consider Search Engine Marketing (SEM)
Given the above statistics – your business might benefit by
advertising on Google or other search engines. Attract leads
quickly and crush your competition. Never miss leads again. Get
on top of the search page and attract new qualified customers.
6. Develop a Plan
Sometimes a staged approach can be better than everything all
at once. Work out what your current resourcing will allow you to
do and do it!
7. Hire a Professional
Find someone who is qualified to help you with all of the above!
They will then objectively review all aspects of your business and
can integrate all styles of communication to optimise the best
results.

Marketing

Design

Digital

Signage

hivemarketing.com.au
02 4920 2757

Strategic Creative Affordable
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For further information please contact
Hive Marketing & Design on (02) 4920 2757,
email buzz@hivemarketing.com.au or
visit www.hivemarketing.com.au

Lynne Hopson has 20+years industry
experience, holds a Masters degree
in Marketing, and is a Certified
Practicing Marketer, a Google
Certified Individual and a Google
Partner. She manages Hive Marketing
& Design and is passionate about
anything marketing related, assisting
businesses thrive and her home town,
Newcastle.

Is your business
missing out?
Instead of talking about marketing and why you need it, I’ve
put together some ideas that you can use to assess your business
right now.
It’s important to offer the right product or service, but it’s just as
important that you are presenting right image to attract the right
people.
What do I mean by the ‘right’ people? They’re the ones who want
to buy your product or engage your services.
Yes, these guys are ready to say yes to what you have on offer.
Sound good?
Here’s a quick assessment you can do yourself to check your
marketing health:
1. Do you know your target market?
Make sure that every marketing dollar is helping to attract the
customers who are most likely to buy your product. This is your
target market.
To get a better idea of your target market, consider: age group;
income; location; social media platforms; use of the product;
gender; qualifications – and even who they’re buying for.
2. How do your customers see you?
Do you understand what your customers or prospects think
about you? It’s important to know how your customers perceive
your business, if your offering is clear enough and if your activity
really reflects what you do.
Do a quick check of these branding elements to see if they’re
working for you: logo; website including content, design and
functionality; your store front; social media content; marketing
collateral; advertising and any other marketing channels.
3. What are your competitors doing?
You need to understand where you fit in the competitive
landscape but don’t get too carried away with what others are
doing.
Be specific when considering who your competitors are. You
may offer a similar product or service; however, yours may have
unique qualities or be at a different price point.
Using the branding elements above, look at three to four of your
competitors and compare. This helps you determine how your
business sits in the competitive landscape and help you to make
smarter decisions for future marketing and growth.
4. What’s your game plan?
When it comes to business, our accountants and even the banks
tell us that we need a business plan, but all too often we forget
about a marketing plan. So know your end goal and work back
when developing a plan for your business growth.
But – and this is big – marketing isn’t just about the end dollar.
You need to determine the milestones you want to achieve
as a result of the marketing tactics. By setting these milestones
you can determine the level of success and whether you need to
tweak the marketing tactic to improve the results.
So if your business isn’t performing financially, there are
opportunities to improve before you reach the bottom line.
So what does this all add up to? It’s all about research.
By understanding the business landscape and your clients,
you can make informed decisions on business growth and
marketing tactics.
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Belinda Bow
Green Chilli Marketing

The best thing is, once you understand your business and see
it through your customers’ eyes, you’ll find renewed passion and
excitement for what you do.
Go for it!
For further information please contact Belinda on
0408 163 005, email belinda@greenchillimarketing.com.au
or visit www.greenchillimarketing.com.au

Belinda Bow is a fervent
marketer, woman on a mission,
devoted wife and mother,
author, passionate about life
and dedicated to her chosen
charities.

You do what you do best
and we’ll do what we do best.

Maybe it’s time we talked about your marketing.
Call 1300 884 356 or visit greenchillimarketing.com.au

How your marketing can
help you stand out
Julianne Schwenke
Andrew Masi
Yellow Coaching

Are you often contacted by prospective customers whose first
question is how much your product or service costs? Do they then
compare you to your competitors on price alone, without regard to the
quality of the product or service you provide?
A lack of information in your marketing messages may be partly to
blame. If you haven’t let your prospective customers know the benefits
of using you, the only thing they will be able to compare you on is price.
One mistake we see businesses make is only promoting the features
of their product or service (ie what they provide). For example an
outdoor furniture manufacturer may simply advertise that they make
wooden outdoor tables and chairs. The only people interested in that
marketing will be people who have decided that wooden outdoor
furniture is what they want to buy.
But what about those who want outdoor furniture, and are tossing
up the options of wrought iron, plastic, or wooden items? They may be
unsure which provides the best durability, functionality, and value for
money.
To get their attention, you can communicate both the features and
benefits of what you provide. The reason? Put simply, people don’t care
about you, they care about what you can do for them. And of all the ways
you can help them, people care most about the following three things:
1. How you can save them time
2. How you can save them money
3. How you can make them money
So how do you communicate the features and benefits of your
product or service so you stand out from the crowd?
We suggest you start by making three columns with the headings:
Features
|
…which means…
|
Benefits
First list the features of your product or service. If you sell wooden
outdoor furniture, for example, three features of your furniture may be:
1. Made of hardwood
2. 10 year guarantee
3. Hand-made locally from Australian materials
Then in the benefits column, write the benefits to the consumer of
that feature. For example:
Feature: Made of hardwood. Benefit: Lasts longer than other
materials, weather resistant, doesn’t require replacing as often, saving
you time and money 2. 10 year guarantee: Feature: 10 year guarantee.
Benefit: Don’t have to worry about quality, we’ll repair or replace,
saving you money and time
Feature: Locally made from Australian materials. Benefit: Makes
money for local industry, businesses and their families.
The middle column is a connector showing the relationship between
the first and the third columns. Other phrases you could use include “so”
and “therefore”. Putting this all together, you could write a meaningful
paragraph about your furniture for your website, internet directory
pages, brochures etc:
Our furniture is made from naturally strong hardwood perfectly
suited to harsh Australian conditions, so it will last for years, saving you
money. Products are hand-made locally from all-Australian materials.
We believe in supporting local industry, businesses and their families,
and we thank you for doing the same. With each piece you receive our
10 year guarantee, which means you can have peace of mind that we
stand by the quality of our materials and workmanship.
Not all benefits will be important to all people, but you are giving
them every opportunity to find out why they should choose you. It’s up
to you to educate your potential customers on how you can make their
lives easier and better.
For further information or details on complimentary advisory
session call Andrew Masi or Julianne Schwenke at Yellow Coaching
on (02) 4933 6622, email www.yellowcoaching.com.au
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The future of marketing is video
Gerad
Petherbridge
Andy
Meier
Strategic
Minds
Enigma
Communications

Content marketing - and especially online video - is a rapidly growing
area for marketers. In fact it’s highly likely that you’ll be watching this
article in just a couple of years. And for good reason: people love stories
that are relevant and nothing else captures their emotions quite like a
great video. People are also increasingly more inclined to press play and
watch information rather than read a page of text.
Technology is another reason for the video boom. Higher bandwidths
mean people can easily watch internet based video wherever they are.
Reliable sources say that mobile internet traffic will be 70% video by
2017 (that’s next year!).
Can your business afford to miss out on what many experts consider
to be the future of marketing? Investing in video specifically has already
proven effective in targeting existing customers for repeat business and
also acquiring new customers. In fact, 85% of companies in the USA will
use video marketing as a core strategy this year, and Australia is moving
the same way fast.
One of the key ways to engage people effectively is through videos
that don’t look like ads: with customer centric stories about how has
your product or service meets their needs; with client testimonials or
endorsements that are genuine and creative; with ‘branded content’
-something useful, unusual, or fun that your brand can be part of to get
under people’s radars.
There are unlimited opportunities for content ideas. These should
naturally be an extension of your brand personality and appeal to your
target audience’s needs.
While there’s no one size fits all solution, video content is extremely
effective across:
• Owned media, e.g. website explainer videos, e-news stories, social
media channels, Youtube
• Earned media, eg. video shares, blogs, reposts, reviews
• Paid media, eg. online advertising, video display ads, paid content
promotion.
To maximise your video audience:
• Ensure that your website is optimised for mobile devices, as that’s
where the majority of web video is being consumed.
• Develop a strategy for custom video content that is relevant and
on brand, with an appropriate budget
• Create the videos with the required production value. This doesn’t
have to very expensive.
• Distribute and promote your videos effectively across multiple
channels (often a story can be re-cut for different purposes)
• Measure effectiveness and apply feedback to future video content,
and adapt the plan if necessary.
Quality videos will also improve your search engine optimisation
(SEO). Google loves websites containing video, meaning more
traffic, more engagement with your brand, and - depending on your
conversion strategy - more sales.
Perhaps you’re dipping your foot into online video with a few
15 second Instagram videos, or maybe you’ve already produced a
successful branded mini-documentary for your Youtube channel.
Wherever you sit on the spectrum, there is no escaping the impact - or
the revolution - that web video is having.
For further information please contact Andy Meier on 0415506151,
email andy@strategicminds.com.au or visit www.strategicminds.com.au
Andy Meier is Director of Strategic Minds
Communications, a Newcastle based
integrated marketing company with key
specialisations in brand identity positioning
and online video content.
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Change your mindset
Gerad
Petherbridge
Will
Proctor
Balance Collecti
ve
Enigma
Stressed. Tired. I need a drink.
These are common responses to the global workplace greeting
“how are you today”?
Energised. Ready. Smashing it.
These are the words we want to say, the words we should
be saying, but how do we make it a reality? For many of us,
succeeding at work is about taking control of the things we
can change and learning to live with the things we can’t. This is
where exercise comes in handy. It is proven that exercise releases
endorphins, improves your mood and can assist with productivity,
helping you to focus and take control in the workplace. At Balance
we have a collection of classes to help busy business people
sweat out their stress or bring out their Zen!
Here are a few ideas to help shift your mindset and take control
of your working week.
Get rid of office frustration = sweat it out.
At times work can be stressful. It’s a fact of life. However, stress
and frustration does not have to control you. Getting sweaty and
raising your heart rate at the end of a crazy day can help release
office frustration as you literally sweat out the stress. Try a cardio
box, functional training or body step class to swap your stress for
some fitness and strength.
It’s all getting too much = time to chill
It may seem like the opposite of what you need to do, however
getting away from your desk will do wonders for feeling
overwhelmed at work. Exercising at lunch will help to focus your
mind and assist with productivity through the afternoon. Find
your Zen by swinging upside down in a zero gravity yoga class,
strengthen your core with a pilates class or try a stretching session
with Hatha yoga. Taking time out to relax will help alleviate the
feeling of being overwhelmed before you reach breaking point.
Arguing with colleagues = cool off
Quite literally! Jump in the pool, beach or baths and cool down.
Within office environments personalities can clash, arguments
get heated and words can be exchanged which you might later
regret. Before you get to this stage, go for a swim, do some
laps and use the time out to clear your head. You’ll find moving
away from the problem for half an hour will help you develop
a solution. If you’re not a fan of swimming laps, why not try a
hydro aqua class – a fun aquatic circuit incorporating Hydrorider
aquabikes.
A few small changes to include exercise classes into your
working week will help you succeed in the workplace. Now is the
time for you to get exercising, change your mindset and enjoy
your career!

wests

For further information contact Balance Collective on (02) 4903
6200, email info@balance.com.au or visit www.balance.com.au

Will Proctor is the Group Health and Fitness
Manager for Balance Collective. He has over
19 years experience in business, fitness and
health. Balance Collective is now at five
locations around Newcastle and Nelson Bay
with Balance New Lambton and Balance
Cardiff having 24/7 access.
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Why a healthy workplace?
A workplace health program is an activity or range of activities that
aim to support and promote the health of employees.
A workplace health program can be something simple and low cost,
like providing fruit at work or providing opportunities for physical
activity at lunchtimes, or it can be used to describe something more
complex, like developing a healthy catering policy.
www.healthyworkers.gov.au contains a range of Australian and
international resources that can be drawn on to create a healthier
workplace.
Healthy workplaces can help to make businesses more productive
and employees more engaged. Therefore, promoting and supporting
health in the workplace is not only common sense, but it makes good
business sense too.

Here are some facts and figures about the positive benefits a
workplace health program could have in the workplace:
• It has been estimated that the healthiest Australian employees
are three times more productive at work than their colleagues
• The increase in preventable disease and workplace injury
resulting from unhealthy living is a major cause of workplace
absence or disruption
• Lifestyle risk factors such as smoking, excessive drinking, poor
diet, inactivity and excess body weight can contribute to time
away from work
• Loss in productivity due to obesity through absenteeism,
attending work when sick and premature death is estimated to
cost $6.4 billion a year.
Benefits of a healthy workplace for employers include:
• Improved work performance and productivity
• Reduced absenteeism and sick leave
• Decreased incidence of attending work when sick (presenteeism)
• Decreased frequency and cost of workers’ compensation
• Improved staff morale, satisfaction and motivation
• Improved corporate image and attraction/retention of
employees
• Increased return on training and development investment
• Improved employee engagement and employee relationships
Benefits of a healthy workplace for employees include:
• Increase in health awareness and knowledge
• Increase in physical health and mental wellbeing
• Improved morale, job satisfaction and motivation
• Improved opportunities for a healthier lifestyle
• Greater capacity to enjoy life both in and outside the workplace

THE BETTER YOU TAKE CARE OF YOURSELF AND YOUR PEOPLE,
THE BETTER THEY WILL TAKE CARE OF BUSINESS
GOLDEN DOOR CORPORATE WELLNESS PROGRAM
Set yourself and your team up for
success in 2016 both personally
and professionally by experiencing
Golden Door’s Corporate Wellness
Programs.

that extends to the needs of the

individual level. Our purpose-built
environment at Golden Door retreat
supports and encourages healthy

recharge and replenish individuals
and teams to be at their best.

Enquire today: 1800 212 011
goldendoor.com.au/corporatewellness
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Mindfulness training
Seminars and workshops

and empowering people at an
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Choose from a 3, 5 or 7 night
program stay that will help to:

Wellness Coaching and much
more

Build an inspired team, mental
toughness and enthusiasm
Create an engaged and
employment costs.
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Keeping your workforce healthy, alert and productive
Anna Campbell
HealtheCo
For many employers the start of the year brought with it new
opportunities. Your employees returned with a fresh perspective
and recharged energy levels that come from a well-earned break.
But now it is March and for many the break is a long distant
memory. What if their post-holiday glow didn’t have to last for
only the month of January?
Everyone loves to take a break from work and get some balance
back into their lives. However, if not managed properly it does
not take long for work days to draw out and lunch breaks to once
again become a thing of the past.
The performance of a business is closely linked to its staff- their
productivity, morale and wellbeing. Yet working longer hours does
not necessarily lend itself to an industrious workforce in the long term.
It’s time that businesses start investing more in the wellbeing of
their employees and encouraging a good work-life balance, as a
happy and healthy workforce can pay dividends.
As a former corporate employee I know how easy it is to lose
focus of your own health and wellbeing, when you spend so
much time getting good outcomes for clients. The downside is
you burn out and subsequently the quality of your work begins
to drop.
With sound advice and strategies in place, there are simple
and cost effective ways for businesses to ensure their workforce
remains refreshed and focused all year round.
Strategies include:
• Employers ensuring their employees take their lunch break
and are encouraged to get outside and be active. Group
walking, yoga, Pilates, swimming, personal training and

meditation are all effective ways to revitalise a tired mind.
• Consider offering shower facilities for employees who wish to
workout at lunch.
• Replace processed snacks such as biscuits and chocolates
with fruit, nuts and other healthy options.
• Ensure there are numerous cold water fountains around the
office. If you can, take it a step further and replace sugary
drinks with sparkling and still water.
• Host workplace seminars to educate employees on healthy
eating, stress management and maintaining balance.
• Offer an employee assistance or buddy program to help staff
manage stress.
• Offer confidential Wellness Assessments to employees,
assisting them to consider their current health status and gain
professional recommendations.
For further information contact Anna on 0407 487 267,
anna@healtheco.com.au or visit www.healtheco.com.au

Anna Campbell is a health expert
in the field of nutrition and exercise
physiology. An accredited Exercise
Physiologist & Nutritionist, Anna has
over 10 years of experience in the
field of nutrition and rehabilitation

REGISTER TO HOST NOW
Text MORNING to 0487 222 555
biggestmorningtea.com.au
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How is your New Year resolution going?
It is New Year’s Day. It is a public holiday and you have a rare
opportunity to relax. Your thoughts wander to the coming year.
A new year, a new beginning and you make some well-meaning
resolutions for 2014. But how are those resolutions goings now it
is February? Not so good.
Does this sound familiar? If so, you are certainly in good
company.
Research by the University of Scranton in the USA into New
Year resolutions has brought up some very interesting findings.
Although this is not a local study, I would suggest that the figures
in Australia would be quite similar.
In this study only around 38% never made New Year resolutions.
The most popular resolution was to lose weight. Other health
related resolutions, such as staying fit & healthy and quitting
smoking, also appeared prominently in the top ten.
But the figure that really stands out is that only around 8% are
successful in their resolutions.
Whilst the resolutions are usually made in good faith,
particularly those not done when heavily affected by alcohol, the
challenge is to not lose them in the noise of everyday life and
have the willpower to see them through.
The good news for health-related resolutions is that it is never
too late to start and even moderate changes can produce
significant improvements to your wellbeing.
If like most of us you find it difficult to make drastic changes to
your lifestyle, then take it step by step.
When considering your diet, consider having slightly smaller
servings and try to replace some of the unhealthier foods with
other options. You can still have some of the unhealthier foods,
just make it less often.
Likewise with exercise, even relatively small changes can
produce positive results. Perhaps you should dust off that gym
pass or take out a new plan. But even just a few regular walks a
week can help.
So if you are like many others that haven’t kept their health related
resolutions, then don’t just think you have failed and give it up.
Consider the many options that are available to make you
healthier. The benefits can be far reaching, with the impacts
reaching many aspects of your work and personal life.

New partnership targets suicide
in rural Australia
A new partnership between Lifeline and Ruralco will empower
rural retailers across the country to help stop suicides among
Australian farming communities.
Lifeline Australia CEO Pete Shmigel said that, with men in
regional and remote areas 1.3 to 2.6 times more likely to die
by suicide than those in urban areas, Lifeline’s training of
businesses within the Ruralco Group, including their retail and
agency networks, will connect those struggling on the land with
lifesaving care.
“Whether it’s drought, financial pressure or feelings of
isolation, the best people to understand the issues faced by
farmers in rural and regional areas are those at the heart of each
community,” Mr Shmigel said.
“Lifeline’s skilled trainers will teach staff to better recognise
and respond to signs of suicide in their customers and, in
turn, these ‘over-the-counter’ conversations will offer hope
to those doing it tough. Furthermore, the training will ensure
more families, friends and community members don’t have to
experience the profound impact of losing someone to suicide.
“It’s part of the whole-of-community approach we are taking
to the national suicide emergency currently faced in Australia.
There are currently about 2500 deaths by suicide each year –
more than double the road toll – and while Lifeline’s 24/7 crisis
services will receive more than one million calls to our 13 11 14
crisis line this year, we only have the resources to answer 85% of
these.
“Every call counts, so the funds provided by Ruralco as part of
this partnership are vital in helping us reach more Australians
going through anguish and pain.”
The partnership was launched at the CRT National Conference
and received a strong show of support from the event’s 1000
delegates, which included suppliers and CRT members, who
rallied to donate funds.
Ruralco CEO Travis Dillon said this support demonstrates his
organisation, which has over 500 points of presence in regional
Australia, is proud to share Lifeline’s vision of an Australia free of
suicide and take practical steps towards making it a reality.

Dancing your way to better health
At the unassuming address of 880 Hunter Street, Newcastle West, Catapult Choreographic Hub is now offering drop in
contemporary dance classes that provide a safe, relaxed and non-threatening environment for those new to dance, those returning
to dance and those serious about embracing a dancer’s focus and physical fitness.
Contemporary Dance training improves short term memory, cross patterning, and studies are now proving a link between lifelong
dance practice and better brain health later in life.
Learning new choreography each week and accessing short term memory whilst learning, as opposed to repetitive exercise,
maintains brain plasticity well into later life, and so can stave off Alzheimer’s disease and enhance brain function generally, all these
reasons as well as better muscle tone, co-ordination and a serious peak in endorphins make dance a pretty good way to finish a day
after 8 hours at the grind.
The Adult Contemporary Classes are held on Monday, Tuesday and Thursday Nights, and recently with the introduction of a Ballet
Beginner Barre class for adults, increasing numbers of locals are heading to the floor after work.
Catapult Choreographic Hub is not a dance school, but a not for profit arts organisation.
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Recharge to stop burn out
Tammy Guest
Naturopath
In business, we juggle many projects and goals and quite often
do it all again at home. This busyness can easily turn into stress.
The only way to manage or release stress is to recharge.
Each day we ensure our computer, mobile phone or other digital
devices are charged and ready to go. Just like these batteries, we
can teeter on the dreaded 20% battery warning, then we either
have to shut down or find a way to recharge.
Then there are times when we have every App open and our
battery is limited and we become run down even quicker.
So how do we recharge; there is no quick fix, like any recharging,
it takes time.
A good analogy is to look at recharging as a set of traffic lights.
At the top, there is the red light where we stop.
We stop doing things that exhaust or stress us physically,
emotionally or mentally.
This may be a break from exercise, which is not working
when our body is under stress. We may need to delegate jobs
so we have less on our plate or learn to say ‘no’ to things that
zap our energy.
Whatever it is, we have to stop and pull back for about six weeks
before we can leap forward.
If we move ahead too soon, we will only end up more tired,
injured, or sick.
Next is the yellow light where we proceed with caution; this is
generally about six weeks too.
Like at the yellow traffic light, sometimes we can put our foot
down and accelerate through and other times we need to stop.
At this time we can re-introduce gentle non-competitive
movement like yoga, pilates, tai chi or walking. It is also a time to
ensure we have vitamin and herbal support for adapting to life
at a faster pace. It is still important to delegate and say ‘no’ when
needed, so we don’t wear out.
The final phase is the green light; this comes when we no
longer feel fatigued in the afternoons and we are more alert and
energised most mornings.
A note of warning: if we move too quickly from the red to green
light, we can over-rev our engine and burn out again. It is a fine
line and it is best to check in with how our body feels, not what
our mind thinks.

For further information contact Tammy on (02) 4956 4266,
email tammy@tammyguest.com or visit www.tammyguest.com
Tammy Guest is a degree-qualified
naturopath with a medical science
background. She has helped
thousands through her Lambton
practice take control of their health
with a whole-life approach. Tammy
hopes to reach more people through
her book Freedom From Fatigue.

We want to hear about your new business appointments.

Let us know
about your
people!
w w w.H B R m a g.co m . au
E: garry@HBRmag.com.au
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National research grant for stroke research
A prestigious National Health and Medical Research Centre
(NHMRC) Program Grant has been awarded to two John
Hunter Hospital neurologists to support stroke research.
In collaboration with colleagues in Melbourne, the grant will
provide $13.7 million of support over five years to Professor
Mark Parsons and Professor Chris Levi’s projectSaving Brain
and Changing Practice in Stroke.
Professor Chris Levi said the project aimed to directly change
clinical practice relating to brain tissue rescue.
“While each of our research team members has different
focus areas, Professor Parsons will look at identifying new
therapies for stroke using advanced imaging to better
identify treatment responders and my research will look into
implementation of these new therapies to deliver treatment
more effectively to patients,” Professor Levi said.
“Our colleagues in Melbourne will look at how stroke
patients can be better assessed and provided with treatments
before they arrive in hospital and also look at early detection
methods for stroke using blood markers.”
The team’s clinical research work will be based in the Hunter
New England Health region but will include a range of
collaborators across Australia throughout the project.
“While this research program won’t begin until 2017,
Professor Parsons and I are already undertaking a platform of
work that will lead into the program,” Professor Levi added.
“This includes testing a new clot-busting medication in
patients with severe stroke and looking at how we can further
improve delivery of standard clot busting treatment to stroke
patients across Australia.
“We hope to be able to implement this research for better
patient outcomes across the Hunter New England Local
Health District and Australia wide.”
“In Australia, there are 50,000 acute strokes each year, with
over 1000 of these strokes in the Hunter region. Stroke is the
leading cause of long term adult disability and the second
leading cause of death nationally and in our region.”
“Currently, 50% of acute stroke patient survivors have long
term disability. The strategies being researched could lead to a
major reduction in disability for acute stroke patients, plus as
many as 50% of the major acute stroke suffered being totally
cured using the new approaches for treatment.”
HMRI Director Professor Michael Nilsson said the
funding was testament to the cutting-edge research and
collaborations being undertaken by the University of
Newcastle and Hunter New England Local Health District
stroke team.
“I applaud the achievements of Chris and Mark and in
particular their translational focus, which is a cornerstone of
HMRI and University of Newcastle Priority Research Centre for
Stroke and Brain Injury,” Professor Nilsson said.
“This is a substantial grant that provides a degree of
financial certainty while they undertake their important work.
Ultimately it will be stroke patients and the community who
benefit from improved therapies and healthcare delivery.”

Outdoor fitness gym for Miller Park
With support from Cessnock City Council the Samaritans
Foundation has secured a $52,000 grant from the Newcastle
Permanent Charitable Foundation to build an outdoor gym at
Miller Park, Branxton.
Cessnock City Mayor Councillor Bob Pynsent said it was good
news in light of troubling research which revealed an estimated
42% of Cessnock City residents were classed as inactive.
“This new outdoor fitness equipment is an excellent asset for
our Branxton community and a fantastic opportunity for residents
to get active and improve their health,” Cr Pynsent said.
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“I’m proud that council has supported the Samaritans in
achieving this win for Cessnock City’s health and wellbeing.”
The Cessnock local government area has some of the highest rates
of obesity and chronic illness related to inactivity in NSW according to
data from public health, university and government sources.
Through the Coalfields Healthy Heartbeat Program, the
Samaritans Foundation collaborates on primary health projects
seeking to reduce the concerning incidence of dietary and
lifestyle related disease in the Hunter Valley.
As part of the outdoor gym funding agreement, signage
will be installed recognising Newcastle Permanent Charitable
Foundation’s contribution to the project.
At a council meeting Councillors voted to support naming the
equipment the ‘Newcastle Permanent Charitable Foundation
Outdoor Gym’ in recognition of the Foundation’s generous
contribution to the health and wellbeing of the Branxton
community.
Installation works for the outdoor gym are anticipated to be
completed mid 2016.

Pilot study to target teachers’ health
Hunter teachers are the focus of a new pilot health study being
conducted by University of Newcastle (UON) physical activity
researchers, targeting diabetes and mental health.
Recognising their importance as role models for children,
teachers are being enrolled for an 18-month study providing
free personal fitness training sessions, psychological counselling
and a support package to those diagnosed with Type 2 diabetes
or at risk of developing the disease.
It is backed by the Teachers Health Foundation, for whom
approximately one-third of annual health insurance expenditure
relates to Type 2 diabetes.
“There was very little existing research literature for this group,
which was surprising given the importance of their own physical
and mental health along with the powerful impact of yielding
healthier kids,” Professor Ron Plotnikoff, from the UON’s Priority
Research Centre for Physical Activity and Nutrition and HMRI
Cardiovascular Research Program, said.
“Teachers are probably more time-poor than the general
population, which can lead to stress and burn-out, so our
fitness instructor will set them an individual program and
our psychologist will talk about motivational techniques to
overcome barriers to physical activity.”
With more than 3000 staff working in the Hunter’s teaching
system, the research team is hoping to immediately recruit 90
participants for the SMART (Support, Motivation and Physical
Activity Research for Teachers’ Health) trial.
It’s open to permanent, casual or temporary teachers
employed in pre-, primary and secondary schools, both public
and private, across the Hunter. Eligibility factors include being
overweight and not meeting physical activity guidelines of 150
minutes of moderate intensity physical activity plus two days of
muscle-strengthening exercise per week.
The participants will be randomised into three study groups
and all groups will be assessed on physical activity and blood
biomarker outcomes, along with anxiety and depression levels.
“The first group will serve as the control, receiving standard
care; the second group undertakes five sessions in total with
a personal fitness trainer and a psychologist; the final group
undertakes the same sessions along with a support package
that includes a smartphone app, website, print materials and a
support line for additional advice over nine months,” Professor
Plotnikoff said.
“Schools won’t be identified in the research because for some
teachers there may be a stigma attached to having health risks.
We’re hoping that beyond the fact of managing and preventing
Type 2 diabetes, physical activity will bring mental health
improvements as well.”
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2014/15 NSW Minerals Council Expenditure Survey

The Hunter remains
the beating heart of
the state’s mining
sector, accounting for
$4.8 billion or 42% of
direct expenditure by
mining in NSW.

The NSW Minerals Council’s latest
Expenditure Survey has found that the
23 participating mining companies
directly injected $11.3 billion into the
NSW economy in 2014/15, highlighting
mining’s massive contribution to the
State economy despite tough times for
the industry.
The $11.3 billion of spending included
$2.7 billion in wages and salaries, only
slightly down on the previous year’s
figures, to 21,265 full-time employees.
$7.3 billion was spent on purchases
of goods and services with 7,694 local
businesses, along with community
contributions and payments to local
government.
The Hunter remains the beating heart
of the state’s mining sector, accounting
for $4.8 billion or 42% of direct
expenditure by mining in NSW.
This survey, now completed for a
fourth year, demonstrates the scale
of mining’s contribution and the
importance of mining to the broader
NSW economy, as well as the economic
impact of tough times, and how this
is flowing into other sectors of the
economy.
All commodity-based industries go
through cyclical downturns, and mining

is experiencing its toughest cyclical downturn
in recent memory. This is having an impact
beyond the NSW mining sector itself, with total
direct spending on supplier purchases and the
number of businesses supplying the sector
falling by around a quarter over the past three
years.
Despite these tough times, the number of
direct mining jobs supported remains steady
at 21,265, representing a relatively small drop
over the last three years. And the number of
local community groups supported by mining
has increased from 912 to 1,298 over the same
period.
“Lower mining spending across fewer mining
supplier businesses demonstrates that when
mining is hurting, the pain is felt across the
rest of the economy too,” NSW Minerals Council
CEO, Stephen Galilee said.
“Yet despite the tough times, our sector
continues to be an essential pillar of regional
economies across NSW, contributing 23% of
Gross Regional Product (GRP) in the Hunter,
8.3% of GRP in the Illawarra, and 10.6% of GRP
in the Central West of NSW.”
“So let’s support mining to keep our sector
strong. Because with the right policy settings
we can manage the short term challenges and
deliver more jobs, more opportunities, and
better times for our mining communities over
the long term.”

20c from the sale of every
Angel Bit and Tell Tail Reamer
is donated to our community
rescue helicopters
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QUARRY MINING

Sustaining Australian Manufacturing

WWW.QUARRYMINING.COM

EXPERTISE YOU CAN DEPEND ON

NSW: 9/14 Yangan Drive, Beresﬁeld NSW 2322 ph: +61 (0)2 4966 5028 fax: +61 (0)2 4910 9022 e: orders@quarrymining.com
QLD: 5/35 Iridium Drive, Paget QLD 4740 ph: +61 (0)7 4998 5295 fax: +61 (0)7 4805 6126 e: ordersqld@quarrymining.com
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Rehabilitation of Mined Lands Conference

Anglo American to divest from coal

The Best Practice Ecological Rehabilitation of Mined Lands
Conference is being held this year on 7 April at Civic Centre, Queen
Street, Singleton.
The University of Newcastle's Tom Farrell Institute organises this
event, with the consistent support of the Office of Environment and
Heritage, and this year also the NSW Department of Industry.
Bringing together miners, rehabilitation practitioners, scientists,
governmental regulators and the interested public to share their
thinking, experience and learning, the conference also provides
ample break times offering delegates splendid networking
opportunities.
Mine site tours on 8 April will attend local mine sites that have
started or completed rehabilitation works (highly recommended by
conference participants).
Confirmed speakers include Prof Mariola Wrobel, who will present
an update on the mine rehabilitation scene in Poland with particular
reference to the restoration of opencast lignite mines for forestry,
agriculture and water storage. Her research focuses on selection of
the best species of trees and shrubs for biological reclamation of such
degraded lands.
Australian truffle expert Andrew Claridge will present the very
important role that soil bacteria and fungi play in the successful
establishment of substantial plant communities on mined land. The
soil ecosystems that exist pre-mining are greatly diminished and
disturbed during mining and storage. Revegetation post-mining is
severely compromised if insufficient microorganisms are present to
allow the phosphorus and nitrogen cycles to recommence.
Other speakers will present their work on mine voids, pit lakes
and the evolution of the regulations that govern rehabilitation and
mine closure.
For further information or to register visit
www.tomfarrellinstitute.org/2016-mined-lands-conference.html

Anglo American has announced the details of wide-ranging
measures that will sustainably improve cash flows and materially
reduce net debt, while focusing the Group on its core portfolio of
world-class diamond, platinum group metals (PGMs) and copper assets.
The Group’s Coal assets have been identified as non-core and
will continue to be actively managed for further performance
improvement, with a view to making appropriate divestment
decisions over time. All options for sale and divestment will continue
to be evaluated and until any decision is made, all assets will continue
to focus on safety, productivity and cost improvement performance
and delivering value.
Anglo American will focus on competitive, long life assets with
considerable organic growth opportunities that mine consumerdriven materials that are expected to benefit from long term growth
trends as the global economy evolves and developing economies mature
Coal CEO Seamus French said Anglo American’s Coal assets were
highly attractive and believed that they would continue to prosper
under new ownership that is well positioned to allocate capital to
continue to create value.
“In Australia and Canada we have some of the best metallurgical
coal assets and operating teams in the world and the decision to
divest over time in no way reflects the quality of the portfolio or
the high performing teams who have continuously delivered and
performed to world-class standards,” Mr French said.
“We have already announced the intention to sell a number of the
Australian assets including Callide, Dartbrook, Dawson, and Foxleigh some of which already have conditional sales agreed.
“The remaining assets are now being evaluated for buyer interest.
We will follow the usual sale process and it is our aim to sell the assets
as going concerns to have minimal impact on our workforce.”
Mr French said Anglo American’s New South Wales assets would be
included in the divestment programme. Alongside the conditional
sale of Dartbrook to Australia Pacific Coal announced in December
2015, Drayton and Drayton South will be assessed for sale.
“The devastating PAC decision in late 2015 to recommend Drayton
South not be approved means that continuity of operations
between Drayton and Drayton South is not possible and that mining
operations will cease at Drayton during 2016.”

The 6th annual Best Practice Ecological Rehabilitation
of Mined Lands Conference (2016) will focus on: soil
bacteria and fungi (so vital to promoting successful plant
growth rehabilitation after mining); latest review of the
biodiversity legislation; and the science and potential
uses of the multitude of final voids that will remain
post-mining in the Hunter.
We expect some 300 delegates to attend, some 18
experts to present their views, panel sessions to allow all
to express their views, and associated tours of mine
sites to see at first-hand world best-practice rehabilitated
landscapes that are becoming a feature of the industry.
Brought to you by

When:
Where:
Time:

Thursday 7 April 2016
Singleton Civic Centre,
Queen Street Singleton
8.30am - 5.00pm

Early Bird Registrations Close
13 March 2016

Register Today
http://bit.ly/1N3M3G8
www.tomfarrellinstitute.org/2016-mined-lands-conference.html
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Approval for Austar Coal Mine expansion
Austar was granted modification approval for the Bellbird South
Consent (DA29/95) under Section 75W of the Environmental
Planning and Assessment Act 1979 on 29 January 2016 to permit
the transfer and processing of coal from three proposed longwall
panels (LWB1-B3) via the existing Bellbird South mains.
The modification amends the Bellbird South Consent to:
• extend the development consent area to cover the three
longwall panels to authorise the recovery of approximately 4.5
million tonnes of ROM coal;
• extend the life of the Bellbird South Consent by a further 5
years to provide sufficient time for LWB1-B3 to be completed; and
• include a new Extraction Plan condition to cover the LWB1-B3
second workings, consistent with contemporary Extractio Plan
requirements.
No other changes to the approved mining operations,
associated surface facilities or production rates were proposed as
part of the modification.

... provides
150, 000
Australian jobs

... powers 71%
of electricity
on the grid

Visit littleblackrock.com.au to find out more.

... $40, 000, 000, 000
to the Australian
economy

... and can reduce
its emissions
by up to 40%

,

Coal. It s an amazing thing.
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Mining publications released by MCA

Mining Skills Program continues to expand

The Minerals Council of Australia (MCA) has released two new
publications that highlight the ongoing contribution the industry
makes to the economy and the community.
The first publication Mine rehabilitation in the Australian
minerals industry showcases the commitment by the industry
to mine site rehabilitation so that previously mined land again
becomes available for future economic activity, conservation or
community use.
The publication demonstrates that the industry does not
consider mine rehabilitation as something that begins towards
the end of the project, but rather a process that begins right from
the beginning of the mine project planning.
The publication features eight case studies which show the
success of Australian mining companies in rehabilitating mined
land for agricultural use or sustainable ecosystems.
The case studies include Coal and Allied’s rehabilitation of alluvial
lands in the Hunter Valley, the Commodore coal mine rehabilitation
program and BHP’s rehabilitation project in the Pilbara.
The second publication The Whole Story…in numbers is a handy
source of information about Australia’s mining industry and the
contribution the sector makes to the economy, taxes, jobs, health
and safety and innovation.
The figures demonstrate that while the heady days of the mining
boom have come to a close, the result is a much expanded industry.
For example:
• Mining’s importance to the Australian economy has increased
from 6.9% of GDP to more than 9% of GDP over the past ten years
• Mining employment is more than double what is was before
the boom
• Mining remains Australia’s largest export industry with 5 out of
10 of Australia’s biggest exports being mining outputs.

Enrolments in the Hunter TAFE Mining Skills Program, at the
Muswellbrook Campus, are up by 18% on last year’s figures and so too
are the number of industry partners.
The award-winning Program is designed for 1st year apprentices
and places a strong emphasis on safety awareness. The Program
recently commenced for the 11th consecutive year and covers
training in basic hand tool skills across 4 different trades including
Electrical, Fitting & Machining, Metal Fabrication & Welding and
Automotive.
Hunter TAFE Faculty Director, Rob Wolter, believes the healthy
enrolment figures are a nod to the sustained quality of the innovative
program that prepares students with the skills, knowledge and
experience to be job ready upon completion of the 15 week course.
“We are thrilled the course continues to attract both males and
female apprentices- smashing stereotypes of what has long been
regarded as a male dominated industry,” Mr Wolter said.
“Hunter TAFE takes pride in collaborating with council, industry and
the community to identify what skills are in demand in the Upper
Hunter, both now and will be in the future. We are committed to
delivering responsive education and training according to those
needs,” Mr Wolter said.
“The Mining Skills Program is effective because we continually
engage a cross-section of stakeholders to ensure we address evolving
industry requirements in the course syllabus and ultimately provide
the industry with a job-ready workforce,” Mr Wolter said.
The Program continues to capture the interest of industry partners
including Port Waratah Coal Services and Novaskill, who have recently
joined the program as employers.
In a move that has buoyed those behind the recently opened
Sam Adams’ College development, including Hunter TAFE and
Muswellbrook Shire Council, just under one third of all students
enrolled in the Program have snapped up the opportunity to take
residence at the College- the first of its type in Muswellbrook.
To support graduates of the Mining Skills Centre and encourage
them to advance their career with a post trade qualification
with Hunter TAFE, the Mining Electrical and Mining Mechanical
Engineering Society (MEMMES) has generously made a donation
to the Hunter TAFE Foundation to establish two Scholarships. The
MEMMES Scholarships will support one electrical graduate and one
mechanical graduate, providing them with financial support to assist
with the commitment to further education.
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THINNER
MARGINS
DEMAND
SMARTER
SYSTEMS

PROCESS
DRIVEN PROFITS
Infrastructure & capital rationalisation
Act as a third party to engage with
fixed or mobile plant original equipment
manufacturers
Mining fleet optimisation

Mobile plant third party compliance
assessments including MDG 15
requirements
Qualified mechanical & electrical
engineer support as required by nsw
mining legislation

Mobile plant life cycle cost modeling to
optimise operational costs

P +61 (02) 4933 6942

E admin@mineengineers.com.au

www.mineengineers.com.au
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Women in Mining Awards
On 8 March, International Women’s Day, the NSW Minerals
Council and NSW Women in Mining Network (WIMnet NSW)
2016 NSW Women in Mining Awards were launched.
Women are critical to the success of the NSW resources
sector. The awards aim to highlight the big success stories and
recognise some of the industry’s leading contributors. With
over 2,600 women directly employed in mining operations
across NSW it’s now more important than ever to recognise
the women and the businesses whose hard work and
achievements help to keep NSW mining strong.
“This event is an important opportunity for our industry
to come together to focus on promoting the role of women
within the NSW mining industry,” NSW Minerals Council Policy
Director Claire Doherty said.
“Mining has long been considered a male dominated
industry, but the NSW Women in Mining Awards celebrate the
pioneers of a stronger and more diverse mining industry,” said
Ms Doherty.
The NSW Women in Mining Awards provide a great
opportunity to promote leading women and to celebrate their
achievements. The winners will then have the opportunity to
go on to represent NSW at the Women in Resources National
Awards.

“Light horns”
reduce noise
at Mount Thorley
Warkworth
A new system of “light horns” at Coal & Allied’s Mount Thorley
Warkworth mine is helping to reduce noise during night-time
operations for neighbouring community members.
The entire fleet of excavators and shovels at the open cut
coal mine is now equipped with visual light horns, completely
replacing the use of audible horns during night shifts.
Mount Thorley Warkworth General Manager Operations Mark
Rodgers said “We’ve invested in installing light horns as part of
our ongoing work to continuously improve the way we manage
noise from our operations for our neighbours.
“The light horns use coloured flashing beacons to replace the
traditional system of audible horn signals used to communicate
between operators in trucks, excavators and shovels during
positioning and loading.
“Using these visual light signals is now compulsory on all excavators
and shovels used in our operations at night, with the exception of
conditions such as heavy rain that may limit visibility.”
The introduction of light horns complements a range of other
measures being applied at Mount Thorley Warkworth to reduce
noise for community members.
These include being on track to sound attenuate all of heavy
mining equipment by the end of this year, real-time and
attended noise monitoring, and machinery modifications like the
installation of ‘quackers’ that reduce the long distance noise from
trucks reversing.

The Award categories include:
• Exceptional Woman in NSW Mining
• Exceptional Young Woman in NSW Mining
• Outstanding NSW Tradeswoman/Operator/Technician
• Gender Diversity Champion (male or female)
• Excellence in NSW Company Programs and Performance
Nominations for the awards are now open online at
www.nswmining.com.au. Entries close on 1 April.

Complete Hydraulic Solutions
•

Hydraulic & Pneumatic Product Sales

•

In-House Testing Facilities

•

Lubrication Technology

•

Filtration Products & System Maintenance

•

Industrial Braking

•

Complete System Design

•

Hydraulic Manifold Design & Manufacture

•

Field Service

•

Workshop Repairs

•

Installation & Commissioning

•

Certiﬁed Fluid Power Training

Singleton 02 6571 2748
Carrington 02 4953 5777
www.custom.com.au

46 |

HBR MARCH 2016

MINING & ENERGY UPDATE

Singleton community to benefit from
voluntary planning agreement with
Mt Owen
Singleton Council is inviting the community to have their say on
the draft Mt Owen Voluntary Planning Agreement (VPA) when it
goes on exhibition on Friday.
The community stands to benefit from more than $1 million in
contributions for projects and events, including the completion
of the All Abilities Playground at Rose Point Park, if the Mt Owen
Continued Operations Project is approved.
The draft VPA includes contributions for:
• Completion of the All Abilities Playground at Rose Point Park - $500,000
• Beautification of the riverfront around Rose Point Park - $400,000
• Five year sponsorship of Softcogs/Singleton Rotary for $20,000
per annum for the purpose of staging an annual signature
tourism/healthy lifestyle cycle event from Singleton to Lake St Clair
• Support for Aboriginal cultural events - $8,000 per annum
The total packaged value of the proposed VPA is $1.024 million.
Singleton Council General Manager Lindy Hyam says Council
has been in negotiations with Glencore for about six months to
draft a VPA that will be of significant benefit to the community.
“Council has been looking for funding to finish of the All Abilities
Playground for several years to turn this popular park into a
regional destination,” she says.
“The VPA would enable us to complete stages 8 to 11 of the
park including a new climbing challenge, graduated balancing
challenge, spinning, balancing and rocking features, new
accessible equipment, installation of a sensory trail, extension of
the junior cycleway, extension of the boundary fence to include a
third shelter and landscaping and seating.
“We would also undertake about $400,000 of physical
improvements to the riverfront around the Rose Point Park
area, connecting the town centre to this significant open space
environment.
“We’ve also very excited about securing sponsorship for an
annual signature cycling event from Singleton to Lake St Clair to
be run by Softcogs and Singleton Rotary.
“Singleton has only just started to tap into the sports tourism
market and the opportunities in this space are enormous. If
we can successfully market this event for two years, we will be
eligible to apply for recognition and funding as a regional flagship
event in NSW.
“For the first time ever, we will also have the opportunity to host
Aboriginal reconciliation awards in Singleton with $8,000 per
annum for three years.”

Chain Valley and Mannering mine
modifications approved
The Department of Planning and Environment has approved
modifications to the Chain Valley Colliery and Mannering Colliery
projects.
LakeCoal sought permission to increase the amount of coal
extracted from 1.5 to 2.1 million tonnes per year at Chain Valley and
increase the amount of coal transported through Mannering from 1.1
to 1.3 million tonnes per year.
Mannering’s completion date will be extended until 2022 and
the extra coal from Chain Valley will be transported to the Vales
Point Power Station via the Mannering site. A spokesperson for the
Department of Planning and Environment said that the expanded
production would create an extra 60 full time jobs at Chain Valley.
The proposals were on exhibition for feedback in July 2015, with
eight submissions received from government agencies and one
submission from the Darkinjung Local Aboriginal Land Council.
The Chain Valley proposal received three public submissions
in favour of the modification. Mannering received one public
submission for and one against the proposal.
The key concerns raised in submissions related to biodiversity
impacts of clearing vegetation to create Asset Protection Zones

around mine infrastructure, to reduce the risk of bushfire damage.
Biodiversity offsets must occur within 12 months of this approval and
LakeCoal is working in consultation with the Office of Environment
and Heritage.
The company is also required to update its biodiversity
management plan for Chain Valley and its land management plan for
Mannering. Current conditions on the original project will also apply
to the modification.
“The site will be subject to on-going audits and site inspections
by the Department’s compliance officers to ensure the company is
adhering to its consent and approval conditions,”the spokesperson said.

Bulk Bin Services
Our bulk bins and compactors provide
an efficient solution for managing large
volumes of waste and recycling.
Having a bulk bin or compactor onsite can
help you reduce waste transportation costs
and increase waste management efficiencies.
Bulk bin collections can be scheduled to suit
operational requirements and are also available
on request for large one-off volumes of waste
and recycling.
We work closely with customers to
analyse operational waste streams. Using
a comprehensive waste assessment, we
can work with you to tailor a total waste
management solution for your business.
Thornton & Somersby 02 4921 7600
National Service Line 13 73 73
info@remondis.com.au
remondis.com.au

Bulk bin features
■ General, recycling and construction waste bulk
bins systems are available
■ Capacity for large amounts of waste and recycling
■ Range of sizes available 7, 10, 15, 20, 30 cubic
metre bins
■ Allows safe, easy depositing of waste through
walk in doors and large open tops
■ Tippler feeder bin options are available to reduce
manual handling
■ Reduces traffic movement onsite
■ Automatic tarping system fitted to vehicles and
where required to individual bins.

Bulk bin applications
■ For large volumes of commercial, industrial and
building wastes
■ Ideal for bulky waste, large non-compactable
waste and recyclable materials
■ Suitable for both recyclable and
non-recyclable waste
■ Suits businesses with enough space to store
the bin onsite
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EATING OUT
64-66 Scott St, Newcastle East, NSW
02 40 232 707
info@grainstorenewcastle.com.au

Honest Food
Cellar
Cocktails

100% Australian Craft
Beer Cafe
located in the historic East
End of Newcastle NSW,
Offering an
All Day menu inspired by
the American Diner/Grill.
Not to mention 21 craft
beers on tap!

An honest, corporate
dining experience

OPEN WEDNESDAY TO SUNDAY // 12 TILL LATE
107 DARBY STREET, COOKS HILL
WWW.THEBOWERYBOYS.COM.AU

The Hop Factory is Newcastle’s
ultimate craft beer dining
experience, offering both a
craft beer restaurant & function
facilities on Newcastle’s most
famous eat street - Darby Street.

The Boat Shed Bar + Galley
is Lake Macquarie’s ultimate
craft beer and dining
destination, offering 16
taps of craft beer, a
carefully curated wine
and spirit list as well
as a range of delicious
share plates.

NOW OPEN
Follow us
facebook.com/theboatshedbar

www.theboatshedbar.com.au

@theboatshedbar

|

02 4945 0888

102 Darby Street Cooks Hill NSW 2300
P: 02 4929 4854 E. office@thehopfactory.com.au
www.thehopfactory.com.au

Business
Lunches or
Corporate
Functions

29-32 Maitland Street, Muswellbrook
P: (02) 6541 5858
E: reception@theremington.com.au
www.theremington.com.au

PROMOTE
YOUR
BUSINESS

HERE

For further details call (02) 4925 7760
or email info@HBRmag.com.au
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BORRELLI-QUIRK NEWCASTLE REAL ESTATE
NEWCASTLE - HUNTER TOURISM & ACCOMMODATION

• Leading suppliers of quality, fully furnished and self contained
accommodation for short or long stays in and around Newcastle.
• Beachfront, harbourfront, suburbs, 1 to 4 bedroom apartments and
homes. Cleaning service available.
• A cost effective, more flexible and comfortable alternative for
visitors and business colleagues.
• A phone call or email is all it takes to match your requirements promptly.

NEWCASTLE ASSET MANAGEMENT
Cleaning and Maintenance services, maintaining your asset value for:
• all residential and small commercial property,
end of lease/preparation for sale, detailing
• marine asset services, diving, charter/delivery, sales,
finance & insurance
Bill Quirk - M: 0402957055 P: 02 49405100
E: admin@newcastleassetmanagement.com.au
A: 1/91 Hannell St Wickham
Newcastle Cruising Yacht Club 2293

• Security bins and one-off shredding
• Totally secure in-truck on-site shredding
• NAID AAA Certified
• Locally owned and operated
• Servicing Newcastle, Hunter Valley, Port Stephens & Central Coast
Phone: 4957 9903
www.mobileshredding.com.au

"SECURE DESTRUCTION - GUARANTEED"

FINANCIAL SERVICES

ASSET MANAGEMENT

P: 49615566 E: joanne@bqnre.com.au
W: bqnre.com.au 1/91 Hannell Street, Wickham @ NCYC

THE MOBILE SHREDDING COMPANY

DOCUMENT DESTRUCTION

ACCOMMODATION

BUSINESS DIRECTORY

CREST FINANCIAL SERVICES SCORPION
INTERNATIONAL
Our services include:
Superannuation, Investment Advice, Retirement Planning,
4 Airfreight
Insurance and Risk Protection.
Seafreight
4 Imports

(02) 4929 2552

Exports

4 Customs

Newcastle - East Maitland - Nelson Bay

clearance

4 Document

"Working together for your future"

assistance

www.crestfs.com.au

4 Warehousing

Storage

4 Project

GLOBAL

NEW CAR ADVISOR

SCORPION INTERNATIONAL LOGISTICS
4 International

A Division of POWERHOUSE LOGISTICSair and sea
freight

"Buying a new car, why not let us do all the work"
New Car Advisor is a free car buying service. Save on all makes and models.

1300 908 522

www.newcaradvisor.com.au

Your global FREIGHT FORWARDER in the Hunter Newcastle office provides
4 Animal direct
and immediate support for all your international freight needs:
transport
4 Personal
• IATA Air - Seafreight - Imports - Exports
eﬀects
- Storage - Project Cargo - Customs Clearance and transport services.
• Online track and trace
• Supply chain management
INTERNATIONAL
• International Trade support
Please call for individualised cost analysis, comparison
rates
and serviceCALL
options Our services include:
Our services
include:
02 4962 1234
4 Airfreight
on: 4962 1234 www.scorpioninternational.com.
www.phl.net.auFAX
4 Airfreight

SCORPION
Seafreight

4 Imports

Exports

02 4962 1283
Website

Seafreight

4 Imports

www.scorpioninternational.com

Exports

4 Customs

ADAMSTOWN CLEANING SERVICE
•
•
•
•

Strata Cleaning Services
Medical Centre Cleaning
Commercial Office Cleaning
Over 20 years experience in Newcastle & Lake Macquarie

P: (02) 49610145 E: john@adamstowncleaning.com.au

4 Customs

STRATA MANGEMENT

CLEANING SERVICES

FREIGHT FORWARDERS

CAR BUYING SERVICE

Warehousing

clearance
LAKE GROUP STRATA
4 Document
assistance
Strata & Community Title Managers
4 Warehousing
Storage
4 Project
Over 30 years managing property
Warehousing
Pre-purchase reports

clearance

4 Document

assistance

4 Warehousing

Storage

•
•
GLOBAL
• Set-up & establishment service
LOGISTICS
• Consultancy Service
• Servicing Newcastle, Lake Macquarie, 4 International
air and sea
Hunter Valley & Myall Lakes www.lakegroupstrata.com
freight
4 Animal
Phone: 02 4942 3305

4 Project

Warehousing

GLOBAL
LOGISTICS
4 International

air and sea
freight

4 Animal

transport

transport

4 Personal

4 Personal

eﬀects

eﬀects

SCORPION

HBR

INTERNATIONAL

CALL
02 4962 1234
FAX
02 4962 1283
Website

CALL
02 4962 1234
FAX
02 4962 1283
Website

www.scorpioninternational.com

www.scorpioninternational.com

Hunter Business Review

For more business information visit:

www.HBRmag.com.au
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FUNNY BUSINESS
A C-130 Hercules aircraft was lumbering along when a cocky jet fighter
flashed by.
The jet jockey decided to show off.
The fighter jock told the C-130 pilot, “Watch this!” and promptly went into a
barrel roll followed by a steep climb. He then finished with a sonic boom as he
broke the sound barrier.
The fighter pilot asked the C-130 pilot what he thought of that.
The C-130 pilot said, “That was impressive, but watch this!”
The C-130 droned along for about 5 minutes and then the Hercules pilot
came back on and said “What did you think of that?”
Puzzled, the fighter pilot asked, “What the heck did you do?”
The C-130 pilot chuckled. “I stood up, stretched my legs, walked to the back,
had a toilet break, then got a cup of coffee and a cinnamon roll.”
Son: I have a good news and a bad new.
Dad: I am very busy. Just give me good news.
Son: The airbags worked properly in your new BMW.
Attending a wedding for the first time, a little girl whispered to her mother,
"Why is the bride dressed in white?"
"Because white is the colour of happiness, and today is the happiest day of
her life."
The child thought about this for a moment, then said, "So why is the groom
wearing black?"
A man was traveling north to Queensland. He stopped to re-fuel and needed
to use the bathroom so he goes into a stall.
He sits down and was surprised to hear someone in the next stall say, "So
how ya doing?"
The man gulps and thinks about what he should say and then decides to
answer. So he clears his throat and says, "uh....I'm fine."
Then the stranger in the next stall says, "So where are you headed?"
Again the man, a little nervous answers, "Uh...I'm heading north to
Queensland."
Then the stranger asked, "So what have you been up to?"
Again the man answers, "Not much, I'm actually on a business trip."

The man sat there waiting for another question when he heard the stranger
in the next stall impatiently say, "Look, I'm going to have to call you back, some
idiot in the next stall keeps talking and I can’t hear you properly."
A linguistics professor was lecturing his class.
“In English,” he said, “a double negative forms a positive. However, in some
languages, such as Russian, a double negative remains a negative. But there
isn’t a single language, not one, in which a double positive can express a
negative.”
A voice from the back of the room said, “Yeah, right.”
“God, is it true that to you a billion years is like a second?”
God says, “Yes.”
The guy says, “God, is it true that to you a billion dollars is like a cent?”
God says, “Yes”
The guy says, “God, can I have a cent?”
God says, “Sure, just a second.”
A young boy enters a barber shop and the barber whispers to his customer,
“This is the dumbest kid in the world. Watch while I prove it to you.”
The barber puts a $2 coin in one hand and two 50c coins in the other, then
calls the boy over and asks, “Which do you want, son?” The boy takes the
quarters and leaves.
“What did I tell you?” said the barber. “That kid never learns!”
Later, when the customer leaves, he sees the same young boy coming out of
the ice cream store.
“Hey, son! May I ask you a question? Why did you take the quarters instead of
the dollar bill?”
The boy licked his cone and replied “Because the day I take the $2 the game
is over!”

QUOTE OF THE MONTH
“The first wealth is health.”
- Ralph WaldoEmerson
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